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A great city in the heart of 
one of the country’s richest 
industrial areas—this is Birmingham, 
where sales reflect a high standard of living 
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CO MWerlising 
LONDON & MANCHESTER 


incorporated Practitioners in Advertising 


Beating the 
strike 


Sin,-Under the heading “IPA 
Plan to Beat Strike,” you refer in 
your issue of June 2 to steps hav- 
ing been taken to implement a 
plan for providing a central road 
service for the transport of 
blocks, 

Whilst I am always pleased 
that the IPA should have full 
credit wherever it deserves it, | 
would like to point out in the 
present instance that the initiative 
came from BE, O. Norton, director 
of the Periodical Proprietors’ 
Association. 

The whole plan, which I under- 
stand is working satisfactorily, 
was initiated by Mr. Norton, and 
was made possible through the 


THIS WEEK 
Case history of Tie Week 
page 57 


NEXT WEEK 


Poster Conference——full report 


immediate co-operation of W. 
Memory, advertisement director 
of the News Chronicle, acting in 
his capacity as chairman of the 
NPA advertisement committee 

Thanks to the co-operation of 
publishers and to the excellent 
arrangements made by the Insti- 
tute’s branch honorary secretaries 
in Glasgow, Manchester and 
Birmingham, the proposed service 
for bringing copy and blocks to 
London for collection by pub- 
lishers was duly put into opera- 
tion, 

Let me emphasise that nothing 
could have been done without 
Mr. Norton's initiative, the im- 
mediate help of Mr. Memory, the 
hard work of the Institute's 
branches, the co-operation of the 
publishers and the assistance of 
the agencies in the areas con- 
cerned 

DRUMMOND ARMSTRONG, 
Director 
Institute of Practitioners 
in Advertising 
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To The Editor .. 


June 9, 1955 


eRe ane, Memes, as onto 


‘Mind and pen 
still active’ 


Sir,—-After 25 years’ copywrit- 
ing and executive experience, and 
a somewhat premature retire 
ment, | have been seeking re-en 
gagement. 

| have had dozens of most 
friendly interviews with leading 
agencies but the story is always 
the same—“Sorry, old chap (1 am 
in the early 50's), but we always 
feed from the bottom.” Yet I 
have been an expert on technical 
advertising, my mind and pen are 
as Virile as ever, with a wealth of 
experience to guide them. 

[his is a galling situation I 
fear many share my lot, and 
would be more than willing to 
help fill “the gap” without 
thought of pension or long ser 
vice obligations 

B.Sc. (London) MSMA 
(Name and address supplied.) 


Problem of the 
pension 


Sik, Your correspondent 
(June 2) who suggests that we 
“use the older employees,” raises 
one most interesting point. 

He first touches on the wisdom 
(which one would have thought 
to be self-evident, but apparently 
it isn't} of employing some ex 
perienced men in the 40 to 50 age 
group and then goes on: “The 
question of pension schemes 
would not enter into their engage 
ment, and insurance presents no 
problem.” 

That last statement cuts clean 
across my own experience. During 
the past year or so I have been 
called to many interviews with 
top executives who had adver 
tised for skilled and experienced 
managerial and creative staff in 
my own specialised field. Most 
of the vacancies advertised were 
four-tigure jobs, some only a little 
under In every instance the 
executive concerned, after a 
searching interview lasting some 
times a couple of hours, was 
good enough to say that I was 
clearly the man for the job and 
wished that he could offer it 
to me. 

In every instance, however, 
they gave as their sole reason for 
not offering the job to me the 
fact that I was fifty-ish; that they 
Operated a pension or superan 
nuation scheme. Two or three 
managing directors said that 
they would not hesitate to em 


ploy me if the matter had been 
in their or their company's hands. 
[heir explanation was that their 
hands were tied by the insurance 
companies——-who would not allow 
them to employ men above a cer- 
tain age. 

What can one make of these 
two conflicting statements? 
Where does the truth really lie? 
Is your correspondent seriously 
misinformed—or (surely it hardly 
seems to make sense) have I been 
led up the garden by important 
executives who took the trouble 
to give me such long and amic 
able but otherwise fruitless inter 
views? 

“Quo Vapis 
(Name and address supplied.) 


No substitute 
for experience 


Sir,—I am amazed to read 
your editorial about the shortage 
of competent advertising pet 
sonnel. I am amazed to read the 
excellent advertisements inserted 
by agencies appealing for staff, 
and to hear of staff floating from 
one agency to another for higher 
salaries, 

I am amazed, because there are 
men, rich in advertising talent 
and experience, who through no 
fault of their own, are “ pound- 
ing the pavement” in Loadon 
because they cannot get a job in 
their profession. Why ? Because 
they are in the region of 50 years 
of age and are considered by 
directors and top executives 
many of whom are considerably 
older—in advertising agencies to 
have had their day 

One of the best copywriters I 
know has only to show his grey 
head inside an office to be politely 
rejected for the post advertised. 

While the desire to employ 
young men in the advertising pro 
fession is understandable, it must 
be remembered that there is no 
substitute for experience, 

If there is an acute shortage 
of reliable personnel, as you 
suggest, a contribution to- 
wards its relief would be the 
engagement of these older men of 
proved ability 

It would appear that the 
agencies have little to lose. Most 
of these older men, I believe, 
would be prepared to accept a 
month's probationary period to 
prove their worth. If they were 
eventually engaged, I feel, they 
would be a good investment. 

One or THEM. 
(Name and address supplied.) 


Clverlising 
LONDON & MANCHESTER 


Incorporated Practitioners in Advertising 


What use is 
ability? 


Sir,—I have been trying for 
three months to enter the adver 
tusing world as a copywriter. But 
just what do the agencies want? 
Do they put agency experience 
before a proved ability of the 
proper use and power of words? 

In my own case I have been ad 
vertising manager of a company, 
in which I was chief copywriter. 
for ten years. I have been pub 
lished in a volume of short 
stories; awarded the Sunday Pic 
torial prize for article writing ; 
edited the UK subsidiary of a 
USA magazine, and been pub- 
lished in a wide variety of pro 
vincial papers, 

When I am interviewed I am 
always told: “Ah, but if you'd 
had the agency experience we 
could have offered you the job 
right away.” 

Hoperut 
(Name and address supplied) 


Education is 
never complete 


Sik,—As one of the founders 
of the Publicity Club of Glas 
gow, I feel compelled to comment 
on Frederick Dench’'s letter 
(June 2) 

Having been 40 years in adver 
tising On my Own account, I may 
be said to have a long experience 
of advertising, but the day will 
never dawn when I am not will 
ing to listen to anyone talking 
upon the subject which is my 
intimate business concern 

Surely the members do not 
for a moment consider that their 
advertising education is com 
plete ; nothing is permanent but 
change, and advertising is no 
exception 

DonaLp Howat 
Union Street, 
Glasgow 


GRAFTON WORKS - 


Cd ck, Gihnablend fd. 


GRAFTON ROAD - 
GUL 5595-6-7. 
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FOR FINE QUALITY SILK SCREEN PRINTING 


see our stand No. 13 on the first floor 
Grand Hall, Olympia, at the 
Printing Exhibition, July 5th-16th. 
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MEET YOUR GUSTOMERS IN BRADFORD 
—and round about 


You can meet them at their breakfast tables in the 


Yorkshire Observer and again in the evening in 


the Telegraph & Argus. 


Between them these papers have a sale of 152,943 
copies each week day. They are part and parcel of 
the daily life of this densely populated, prosperous 


and expanding conurbation. 


Their editorial content reaches out to all classes and 


covers all interests —— business, news, sport and pleasure. 


Advertisements are read and well regarded for an 
intense local loyalty gives point and confidence to 


anything printed in the “ Bradford papers ” 


SOME FACTS FOR YOUR ATTENTION 
POPULATION OF BRADFORD = 292,000 
INSURED WORKERS = 147,854 50.5% 
WOMEN WORKERS 60,131 40", 
BANK CLEARANCES (1954) £207,000,000 
(the fourth largest in the country.) 


The Porkshire Observer 


(MORNING 29,897) 


The Telegraph s Argus 


(EVENING 123,046) 


HALL INGS, BRADFORD 
TWO OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 


a June 9, 1955 
sie - 
ae j 
ah 
pele 
‘amp 
2 15 
Be ee 
Bey b 
an 
Bere *= 
ae 
a 
gees a 
" 5S a ¢ 4 —- 
td ‘a a! 
4 a a. 7 I 
te 
ae ~ / (- es 
2 ” ( at ee 
ole ; 
7 Pe 
a 
4 i 
oe | 
an Oey 
Ar 
irs 
| os — : 
a ee 
; a 
“re - 
: = 
/ 
“ Ey —_ ‘ 
amt. 
me 
jae 
i ke 
e x yen : 
faa 
a, ial - 5 
ae ig - ; we Le ee Py ee ; oe een nt eo sr iets 
a - - ~ oe a ee 2 ke SS aaa 2 rete bo a a 7 [309 


June 9, 19 ¥ ADVERTISERS WEERLY 


_ | Advertiser's | Gag) 
Weekly KS 


IMPA c al The Journal of British Advertising & Marketing IMPACT... ~ 


AT THE “POINT-OF-SALE’ AT THE POINT-OF- SALE 
DEMANDS DISPLAY. SCREEN Fl t Street E.C.4 *Phon . DEMANDS DISPLAY. SCREEN 
PRINT AND EXHIBITION BY 180 Flee , e: Chancery 8844 PRINT AND EXHIBITION BY 


| PRIESTLEYS | 52/6 A Year Post Free 55/- Overseas | PRIESTLEYS | 


COMMERCIAL ROAD. GLOUCESTER - TEL 22201 THURSDAY, JUNE 9, 1955 A SUCKINONAM STREFT, LONDON WO. -THLTRA 4277 


Bigger nationals as emergency measures 


beat the strike F. C. Pritchard, Lex 


MAIL ORDER ADVERTISERS HIT, BUT 
“CAUTIOUS OPTIMISM’ IS GENERAL 
ADVERTISING AND PUBLISHING IS BEATING 
THE STRIKE, 
Bigger national morning newspapers to-day (Thursday) 


show that emergency arrangements are overcoming the 
problems created by the loss of most rail transport. 


Hornsby are honoured 


BARONY FOR 
MALCOLM 
McCORQUODALE 


a 


With one exception —-the mail ~ 
order advertisers ill sides of the ‘ Maloolm Me €C orquoda ex ow 7 
Jdvertising business affected by $ WOMp for the small was 
the strike are sounding a note of ’ Members of the advertising, printing, public relations and pub- 
cautious optimism There has man is ISBA lishing businesses receive distinctions in the Birthday Honours List, 
been a minimum of cancellations Co fe e Py published to-day (Thursday). 
cen eee: pn net heam 20 , " wens am A barony is conferred on the War Artist Advisory Com 
F ; S Not prolongec _ There will be special con Malcolm Stewart McCorquodale, ‘™illee, and the Committee on 
most of the advertising held over sideration for the small adver- \ . Road Safety He was honorary 
can be accommodated during this tiser at the ISBA Conference, cCnamrman n icConquecan udviser to the Ministry of Trans 
month to be held at Hastings from and Co., Ltd., the printers, and a port, October, 1944 to February 
J. H. Brebner, public relations Thursday, October 6 to Satur- director of printing and other 1947, and again for six months 
idviser, British Transport Com day, October 8. firms, for “political and pubti last year, and has done notable 
mission, states that not merely are The organisers are taking encphair-etae He wa M mt Partha work for fransport and road 
there no cancellations of railway special care to see that the re- mentary Secretary, Ministry of oor, 
poster campaigns, or requests tor presentatives of smaller con- Labour and ‘ational Serves M H } | 
rebates on the ground that the cerns are given every oppor- 1942 to 194 ; - 4 ot of the in tie ree ane 
strike has reduced their “reader tunity to explain their prob- Fleetwood Craven Pritchard, f : R 1 _ ms D I ae “re 
ship,” but advertisers are booking lems and state their views founder and chairman of F. ¢ ~* . vee uring the war i 
for new campaigns, confident And the biggest advertisers in Pritchard, Wood and Partners | th ony th ¥" Pwnage Ping 
that the strike will be over soon the land will nive them the ea ind Lex Hamilton Hornsby, yes sa ot 1 mye 7g? 
: benefit of thei vice director oof = publi relations iabomnagrptay- Aide ot : 
Few cancellations on aata” endanies oe: Ministry of Labour and National PNat re | — 
A number of London adver perience Service, both receive the CHI ane ional Service 
tisement directors confirm that The Conference theme and During the second world war An OBE goes to Mans Peter 
there has been little cancellation details of subjects to be Mr Pritchard wa director of Juda, publisher ind editor of 
of space bookings. One of them covered will be announced public relations, Ministry of War The Ambassador, the fashion and 
said that though the hold-over soon. Transport, and a member of the fabrics export magazine 
position caused by the newspaper — Inland Transport War Council, @ See Stop Press 


strike had been worsened, it 
should still be possible to take 
up most of the backlog, if the 
strike ends soon 

A well-known space buyer in 
a leading London agency was 
quite certain advertisers would 


.. EVERY week in EVER Y department of 
want to take up lost spaces, with EVERY (vocal Authority in Great Britain 
the exception of those whoee ad EVERY Chief Officer reads 


thought that the large-space ad 
vertisers were gctting whatever 


benefits were going at present, it The 
was the “run of paper” adver 
tisers who were suffering 


The arrangements for receiving 


and distributing blocks and ad COVERS A £1500,000,000 MARKET{ 


vertising material arriving in 
3, CLEMENT'S INN, LONDON, W.c.2. Tel: Helborn 2827-4817-2447, 


*"Grame: Munijournt!, Estrand, Londen 


@ Continued on page 60! 
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Cake-mix battle for £2 million 


market grows 
NEW COMPETITOR ‘INTENDS TO 
DOMINATE” THE FIELD 
With record advertising appropriations the cake-mix 


manufacturers are rapidly developing what promises to be 
one of the most bitterly waged advertising battles. 


Bul if the appropriations are 
high, so are the stakes. Market 
Research carried out by McCann 
Erickson Advertising Ltd. for the 
latest competitor, the Shredded 
Wheat Co., shows that sales at 
the present level add up to £2 
million a year 

This, say McCann-Erickson, is 
likely to grow in the next five 
years until an estimated £10 
million worth of cake-mixes are 
sold annually 

Brand name for the Shredded 
Wheat cake-mixes is Mary Baker 
They will be in three flavours, 
and their launching is being 
backed by what is described by 
the company as one of the big 
gest advertising schedules ever 
undertaken in this country in 
support of a food product. 
Agents are McCann-Erickson 

“A six-figure sum is to be 
spent on newspaper, magazine, 
cinema and television advertising 
in the next six months,” says 
the company (ADVERTISER S 
Wrekty, May 19.) 

This was amplified by Richard 
M. Howard, the managing direc- 
tor of the Shredded Wheat Co., 
at a press party at the Park Lane 
Hotel yesterday (Wednesday). 
“We intend to dominate the 
market,” he said. 

‘We are prepared to fight 
with every known marketing 
method and some new ideas of 
our own This is a ‘coats-off" 
operation. There is a definite 
trend back to home-baking in 
this country, and cake-mixes are 
going to help that development.” 

An initial sales resistance to 
cake-mixes has been overcome, 
say the Shredded Wheat Co 
Sales, they claim, have in the past 
few months increased by 43 per 
cent, 

Although the Shredded Wheat 
Co, have close affiliations with 
America, officials emphasise that 


their three cake-mixes are “all 
British.” 

Last year American house- 
wives spent 135 million dollars on 
350 million packets of cake-mix 

Already established in the 
market which the Shredded 
Wheat Co. claim they will soon 
dominate are a number of cake 
mixes, all introduced and sup- 
ported by extensive and intensive 
advertising campaigns. Among 
them are: 

@ Weston Biscuit Co. Ltd, 
(Agents: Colman, Prentis & 
Varley Ltd.): their four-minute 
cake-mix was introduced = in 
February with half-pages in the 
nationals and full colour pages in 
women's magazines. Copy claim 
is that the mix is “sensationally 
different, and makes a fabulously 
light American cake.” Present 
advertising is running in women's 
magazines and the national press 

@ Campbell, James & Co. Ltd. 
(part of the Lever Bros. group) 
the newly appointed agents for 
the company’s Puffin cake-mix, 
Mather & Crowther Ltd., are 
now handling a campaign using 
the national dailies and Sundays. 

@ Alfred Bird & Sons Ltd. 
(Young & Rubicam Ltd.): cur- 
rent campaign for Bird's cake- 
mix now running in the national 
press and magazines, and using 
films and posters. 

® Viota (Auld & Tilbury Ltd): 
campaign using national press 
and magazines has _ recently 
ended. Current campaign is run- 
ning in Radio Times 

® Royal Instant Pudding (S. ( 
Peacock Ltd.): large-scale cam 
paign broke in March describing 
this mix as a_ best-seller in 
America 

@H. J. Green & Co, Ltd. (First 
International Agency Ltd.): cam 
paign for Green's sponge mix is 
at present using the national and 
provincial press and women's 
magazines 


International conference to discuss 
‘Advertising in World Markets’ 


Delegates from 35 member- 
countries of the International 
Advertising Association are ex- 
pected to attend the conference 
on “Advertising in World 
Markets” which, as announced 
last week, is to be held in 
Zurich on Thursday and Fri- 
day, July 28 and 29. 

The first day will be given over 
to official receptions, an excur- 
sion on the lake of Zurich in 
the afternoon, a dinner on 
board ship, and a moonlight 
cruise on the lake. 


On the following day the busi- 
ness sessions will be held in the 
Rathaus (State Parliament 
Building), and will include 
three panel discussions on: 
building world relations be- 
tween agencies and advertisers: 
fact finding on markets and 
media; and how to convert in- 


ternational advertising into 
sales with sales promotion and 
merchandising. 


In the evening there will be an 
Advertising Ball at the Dolder 
Grand Hotel. 
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Crowd puller 


What is claimed to be one of the 


now being used by the Birmingham 


finest poster sites in Birmingham is 


Evening Despatch.” The hoarding 


is one which helps to screen the "Big Top’ site where the greatest post-war 


building scheme in central Birmingham has just started 


The noise of a 


pile-driver on this site often dominates the roar of the traffic and attracts 
crowds of passers-by The “Evening Despatch” poster shows some of the 


crowd with one man who finds 


the paper much more interesting.’ 


Flanking spaces carry enlarged contents bills, changed twice daily The 
Borough Billposting Company are the main contractors, and the painting 
was carried out by Modern Advertising (Birmingham) Ltd 


Lord Rothermere on— 
Effects of the 
paper strike 


Reports that sales of London 
newspapers dropped after the 
newspaper strike are con 
firmed by Lord Rothermere, 
chairman of Associated News- 
papers Ltd., in his statement to 
the company’s annual general 
meeting 

he increase in price of London 
evenings to 2d. 1s described by 
Lord Rothermere as a_ direct 
result of the strike. The increase, 
he says, has had a serious effect 
on circulations 

‘Although the position is still 
fluid, the average overall loss in 
the three London evenings is cal 
culated to be 12 per cent,” he 
says. “Similarly the sale of all 
the other newpapers, the dailies 
and the Sundays, show a marked 
decline since the strike.” 

Principal reason, he believes, 
for the contraction in overall sales 
is that during the strike many 
readers lost, or were beginning 
to lose, the newspaper reading 
habit 

In his report Lord Rothermere 
claims that, despite the drop in 
sales, the Evening News continues 
to maintain its “very substantial” 
lead over its competitors in the 
London evening paper field; he 
comments on the headway made 
by the Daily Sketch, which passed 
the million circulation mark dur- 
ing April ; and records a success 
ful year for the Associated News- 
papers’ provincial papers. 


Film for Kelloggs 


Crest Film Productions Ltd 
have been contracted by the J 
Walter Thompson Co. Lid., to 
produce a one-minute screen ad 
vertising film in Eastmancolour 
for Kelloggs. It was made at the 
Brighton studios, and was 
directed by E. V. H. Emmett 


IPA, AA name 
exam board 


Nominations have now been 
made for the members of the 
Advertising Association Insti 
tute of Practitioners in Advertis 
ing joint intermediate examina 
tion board Chairman of the 
board is W. Ewart Rumble 

AA representatives will be 
Wm. C. Thielé (chairman of AA 
education committee), Dr. A. J 
Mcintosh, and ¢ A. Bowack 
(both members of the education 
committee) 

The IPA have nominated R. $ 
Caplin (chairman of the IPA 
education committee), C. B. Bagg 
and W. A. Messenger (both mem 
bers of the education committee) 


This new poster design has been 
presented to the Central Remedial 
Clinic, Dublin, by John Bainbridge 
The poster is in orange and black 
Copies were distributed throughout 
Ireland for the Clinic's flag day last 
week. The poster will also be used 
by the Clinic's USA committees 
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Ministry’s outdoor ad review 


ready next month 
POSTER CONFERENCE WILL HEAR 


COUNTY PLANNING 


OFFICER 


The 66th annual conference of the British Poster Advertis- 
ing Associaton will be held next Monday to Wednesday at 
the Grand Hotel, Eastbourne, against the background of the 
news that the Ministry of Housing and Local Government's 
departmental review of the outdoor advertising regulations 
will be completed at the end of next month. 


AA work out 
code for ad 


contractors 


A Code of Practice for adver 
tising contractor members of the 
Advertising Association has been 
drawn up by the advertisement 
investigation committee covering 
this branch of advertising. It will 
shortly be issued to Chambers of 
Commerce and trade and other 
organisations whose members are 
directly affected Ihe Journal 
of the Association states that 
advance copies have already gone 
tf» contractor members, more 
especially those specialising in the 
sale of advertising space in guide 
books and directories, pro 
grammes, menu display 
pane Is, etc 

it is intended that membership 
of the Advertising Association by 
contractors shall in future be 
conditional upon adherence to 
the Code. Most of the members 
to whom it has been sent already 
work in accordance with its 
principles, and have agreed 
sign acceptance, it is stated 


covers, 


' 
to 


5.000th issue of 
‘Herts Express’ 


Some 200 guests representing 
the civic, commercial and indus 
trial life of North Hertfordshire 
attended a cocktail party at 
Hitchin last Friday when the firm 
of William Carlings & Co., Ltd 
publishers of the Hertfordshire 
Express, celebrated the produc 
tion of the 5,000th issue of the 
paper 

Greeted by members of the 
editorial and technical staffs 
guests were introduced to the 
chairman of the company, Lt 
Col. J. tf Harrison, and the 
directors. 


Press-cuttings men 
meet in London 


Representative 
press-cutting 


from 


leading 


igencies throughout 


the world are meeting in London 
this week for the annual con 
ference of the Federation Inter 
nationale Des Bureaux D’Extraits 
de Presse 

The conference was opened by 
Philip F. Morgan, of Romeike & 
Curtice Ltd 


When the review is complete 
the Minister has agreed to see 
and to discuss the regulations 
both with representatives of the 
outdoor industry-—the Outdoor 
Advertising Industry Advisory 
Committee——and of the anti 
advertising bodies who have 
made representations to him in 
the past. 

One of the latest to seck dis 
cussion with the Minister is the 
Association of Municipal Cor 


porations, which has been con 
sulted by the Metropolitan 
Boroughs’ standing joint com 


mittee on the alleged growth of 
the practice of national 
advertisers using business 
premises signs. 


* Loophole * complaint 


This alleged “loophole, 
whereby certain advertisements 
displayed on business premises 
do not need express planning 


consent, will also. be brought to 
the notice of the Minister by the 
Metropolitan Boroughs’ joint 
committee so that it can be 
cxamined 

Theme of the BPAA Conference 
will be “The Poster 


Industry in 
the Future.” The technical com 
mittee of the BPAA has invited 
cxperts to look into the future 


from their own specialised stand 
point 

One of the experts will be a 
planning expert, who on Tuesday 
will speak to delegates on “Future 
Trends in Planning and Posters.” 
He is E. H. Doubleday, county 
planning officer for Hertfordshire 
and president of the Town Plan 
ning Institute 


Mayor’s welcome 


The conference will open on 
Monday with morning and after 
noon golf competitions, and a 
coach tour for delegates to Firle 
Place. On Tuesday there will be 
a civic welcome by the Mayor of 
Eastbourne, Cr. L. W. Pyle 

This will be followed by the 
Association's annual meeting, and 
at 2.30 p.m. there will be first of 
the two technical sessions. On 
Tuesday evening a civic reception 
ind dance will be held 

On Wednesday morning comes 
the second of the technical 
and the conference 
closes that evening with a recep 
tion and bail 


sessions 


Prestige series 


Part of the activities of the produc- 


tion services division of the 
Central Othce of Information is 
to distribute for extubition in 
British Embassies and Consular 
Ofhices throad sstanding 
examples of printed material pro- 
duced here by British commerce 
and indusir\ 

The material is chosen primarily for 
its content with he bject of 
demonstrating British industrial 
achievement and enterprise while 
in addition, the produ n quality 
may also be i prestiz alue 

Recently selected wer advertise 
ments for the General Electric 
Co. Lid ne reproduced above 

which form part of a series 
created by Ey id ertising 
Service Lid. and now being 


placed by them in 
Kingdom publications 
wide circulations 


PATRA meeting 


The 


and luncheon of 
1 Wedn 
the Connaught 


held ot 


nual ger 


da 


wious United 


ral 


PAITRA will be 


Roon 


June 


with world 


meeting 


29, at 
London 
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Way clear for 
TV copy in 
NPA ads 


The first advertisement to appear 
in a NPA newspaper stating 
that a product will be adver- 
tised on commercial television 
has appeared. 

The Evening Standard on Mon 
day carried a four-inch double 
for Kuro, a waterproof paint, 
which announced that Kuro 
was “soon to be seen on com 
mercial TV 

Stull no hard-and-fast ruling has 
been made by the Newspaper 
Proprictors’ Association on ad 
vertisement copy referring to 
commercial TV, and the latest 
Statement by Bernard Alton 
secretary of the NPA, indicates 
that no ruling will be made 


yet 

The NPA forbid their members to 
carry advertisements mention 
ing “sponsored radiw,” and the 
application of this ruling, says 


Mr. Alton, is “merely a matter 
of interpretation 

“Commercial TY he said this 
week, “is neither sponsored, 


nor is it radio.’ 
Asked if the NPA were likely to 


meet soon to discuss the matter 


Mr. Alton said that the NPA 
were meeting frequently 
“but we have far more impor 


tant things to talk about 


The advertisement director of a 
national newspaper group 
agreed with Mr. Alton that the 
NPA ruling was open to 
interpretation He doubted 
whether any NPA rule would 
he brought into force to ban 


the mention of commercial TV 
in NPA newspapers 


“Too many newspaper groups 
have too much to lose for that 
he told Apvertiser’s Werkty 
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he newly-designed sales and reception office of 
wd its associated journals brought a touch of 
Sireet This transformation of a milk bar was the 
1. to the design of THM Partners. Sub-contractors 
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k, J. W. Middleton & Co.; lettering, The Lettering 
door, Pilkington Brothers Lid 
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Wolverhampton win national public 


speaking contest at Oxford 


In the final of the National Public Speaking Contest held in the 
Awsembly Room at the Town Hall, Oxford, on Saturday, the Raymond 
Rayner Trophy was won by the Publicity Club of Wolverhampton 


AA beat IPA 


A four-ball match between team 
of 12 golfers from the Advertising 


Association and th Institute of 


Practitioners in Adver ing, played 
at the Royal Mid-Surrey GC la 
Thursday, resulted in a win for th 


AA by five match o om 

The match was originally ug 
gested by Norman Moore, a former 
president of the IPA and now pre 
dent of the AA 

Resulis (AA names first) 

George Dunbar & &. Layton 
Lid.) and Jack Verrinder (Punch) 


Club News 


beat A Fnsom (Spottiswood 
Advertising Lid.) and 1 Treet 
(McCann-Erickson), 3/2 

Norman Moor (captain) and 
Glanvill Benn (Benn Brothers Lid.) 
heat Hubert Oughton (W. S. Craw 
ford Ltd.) (captain) and W. G. D 
Softly (Willings Press Service Lid) 
1 


Arthur Fuller (Daily Mail group) 
and Andrew Milne (Drapers’ Record 
and Men's Wear) beat D. J. ber 
guson (T. B, Browne Ltd.) and 
H. EE. K. Sawitell (G. Street & Co 
Lid.), 6/4 

i Dawson Salmon and \ 
MeclIsuac (both Argus Press Lid.) 
beat kK. A. Smee (Smee's Advert 
tising Lid.) and M. Napper (Napper, 
Sunton, Woolley Lid.), 5 

Wo OS. J. Skinner (Odhams Press 
tad.) and J, Blanch (Daily Express) 
lost to ¢ A. Jackson (Colman 
Prentis & Varley Lid.) and Peter 
Rumble (Rumble, Crowth & 
Nicholas Lid,), 4/2 

Harold Fish (Daily Telegraph 
and W. D.C. Cormack (Thos, Cook 
& Son, Lid.) beat P. White (Whit 
& Carter Lid.) and R. Nash (Dudley 
Turner & Vincent Lid.), 4 3 

At a congenial supper after the 
match Norman Moore presided 
W. G. Softly presented him with a 
miniature silver cup a8 a memento 
of what he hoped would be th 
forerunner of many occasions when 
the AA would play the IPA, There 
was general agreement that the even 
should be an annual affair, Norman 
Moore will present a silver chal 
lenge cup for future competitions 

G. Softly organised the IPA 
team and Andrew Milne the AA 
team 


PSCC spring results 


Under the captaincy of H. Daw 
on Salmon, the golf circle of th 
I leet Street Column Club held the 
pring meeting «a Moor Park o 
Wednesday last week esulls 
Ree Curtice Cup HH. D. Vari 
runner-up, J. BL bitzpatrick best 
first nine, H. HM. b. Gibbon Four 
omes (stableford)—M. A. Chavass« 
ind G. Ro unners-up, A. Milne 
and Varley; best time, J. Everett 
ind Dawson Salmon Special 
prizes R. O. Nash and S. Hi 
Vincent 

Prizes were presented by J. Everett 
Andrew Milne and the golf circk 


team of speakers. 


Hi Clarkes-Scholes president 
of the Oxford club, welcomed on 
behalf of his club the competing 
teams, from the Berks & Bucks 
Publicity Association, Notting 
ham and the Wolverhampton 
club, as well as visitors from the 
Publicity Clubs of Birmingham 
Cotswolds, Coventry and Leices 
ter, 

J. FE. Winford, chairman of the 
Club Development Committee 
was im the chars National 
organiser for the contest was H 
(ave 


Best individual speaker wa 
Miss Mary Messer, Berks & 
Bucks. Best impromptu speaker 
was G. T, Merryweather, Wolver 
hampton Judges were Mrs 
S. M. Gatehouse, a tutor in 
public speaking to Oxford Union 
Society officers l J. Richen 
berk, recently tutor in economics 
Jesus College; and Eric Brown 
director, G, Street & Co. Ltd 


Members of the teams were 
Berks & Buc ks Miss M. Messer 
1). Daily and A. Taylor , Notting 
ham: J. Fry, G. Stagg and G 
Pratt; Wolverhampton: Wingate 
S. Wheeler, K. Stacey and G J 
Merry weather 


Convener of the public speak 
ing section of the Oxford club 
J. Scammell, was thanked for the 
part he played in the arrange 
ments for the final contest 


Fleet Street 
Column Club 


Chairman re-elected 
Andrew Miln director ind 


general manager, Drapers’ Recs 
ind Men's Wear, was unanimous! 
re-elected chairman of — the hh 
Street Column Club, at a m ne 
of the directors on Monday M 
Milne ha been chairman of h 
lub mtinuously nee s forma 
on in 1946 For c@eht years befo 
that he was chairman of the Column 
Clut 


Monday, June 1) 

rom wity in # torNtwr ‘ 
eneral meet Waldor Heotel 
615 pm 

Weir ise ' ik “ perist ‘ 
ATWO miter per fast 
bourne 

Tuevday, June 14 

meriine SALT ree iter A AM TA 
rhe umimer luncheon Speaker 
Raymond Baxter Shaftesbury Hotel 
I pm 

Wednesday, June 15 

isma visit to the Busin mn 
Exh 

> > > a 


562 


Albert Price is invested with the 
chain of office as chairman of the 
Advertising-Press Club in Dublin by 
outgoing chairman A. R. Thomas 
Other officers elected for the 1955-56 
season are “ ech ‘areitan Michael 
Kenny honorary, freasurer Miss 
Fithne McBrien; honorary secretary 
Miss Maureen O'Sullivan 


Wolverhampton 


Club to provide 
chair for AA 


A record number of members 
the annual meeting of th 
Publicity Club of Wolverhampto 


when beside the normal procedure 
of ek ng officers the matter of th 
Ady ng ociuon invilation 
io suppl i cha for then muncil 
room was discussed A resolution 


was passed agreeing to the Associa 
tions suggestion 

In h report the treasurer com 
mented on the favourable financial 
position of the club The secretary 
ommented on the clos relation 
hip between the lub and the AA 

Officers clected arc chairman 
H. Booth-Adam vice-chairman, J 


Corbet treasurer, H. S. Adams, 
who in “office secretary, G 
Ho y new council consist 
ing $i pO members and 

member was also 


Cotswolds 
First meeting 


is reealled 


At the annual general meeting of 
the Public Club of the Cotswolds 
T. Cruwys was ft ed chairman 
In h speech he recalled the first 
meeting of th lut It was held 
ut my flat in October, 1953 Those 
preses were Mr Durham, Stewart 
Brander, Warrick Cleaver and my 
elf thu we fou present this 
evening n look around and se 
the result of early deliberations and 

nall beginning he said 

Officer clected for 1955-Se 
vess1On i presiden W i 


honora uret P Hamill 
hor i . iu" Wa k \ 
Cleaver ‘ incil nember “ul 


I. Crpwell, Mr Gillings, G. New 


Hull 
Vonuments of Hull 


Meinh of the Publicity Clut 
of Hull who ended a recent 
luncheon at the Wh House Hotel 
heard W. Foot-Walk« retary of 
h ! Riding Anuiquanun 
Society peak on th Monumen 
f th 
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‘Automation’ first of— 


LPE PAPERS 
ON ‘GENERAL 
SUBJECTS’ 


London Press Exchange Ltd. 
have issued the first of a new 
series of “papers on subjects hay- 
ing general significance to the 
community” It is on “auto- 
mation,” the generic term for all 
automatic operations, 


The purpose of the series is 
explained by Cyrus Ducker 
director of LPE and vice-chair 
man of Immedia, their TV, radio 


and cinema associate m hi 
preface, “The Wider View 
“We = are 


primarily 
concerned 
as any adver 
tising agenc\ 
must be, with 
the promo 
tion of good 
and services 
yet the re 
sults of our 
work and in 
deed its re 
sponsibilities 
have increas ( 
ingly a wider 

significance for the community 
Our tendency, therefore, will be 
to choose subjects which at first 


yrus Ducher 


sight may not seem directly con 
nected with advertising and may 
start at a point well outside it 
We hope to demonstrate, how 
ever, that the craft of advertising 
if not already involved, is likely at 
some point in the future to 
become involved in cach subject 
on which we shall try to focu 
attention Automation, or the 
automatic factory which = is 
our first choice, 8 a typical 
cxample 


* Redouble efforts * 


“In the post-war world adver 
tising has become increasingly 
concerned with teaching — the 
masses to consume goods which 
were formerly regarded as the 
luxuries of a privileged minority 
If automation is not to lead to 
unemployment and friction, then 
advertising must redouble tts 
educative efforts 


Contributors to the tissue are 
Austen Albu, MP, who ts closely 
connected with engineering 
unions ; Charles L. Boltz, indus 
trial correspondent to the BRC 
Anthony Crosland MP, and 
Frank G. Woollard, a pioneer in 
iutomation There are sug 
gestions for further reading, and 
i glossary of terms 

LPE intend to issue three or 
four papers a year, each on a 
different subject. and normally 
written by people outside the 
agency Copies are being sent to 


the agency's chents, the press 
MPs, industrialists and intel 
lectuals in various fields 
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ITA TELEV/S/ON 


we. 


R. J. Dilworth Productions, Rotherhithe Studios, one of the companies 
engaged in mak ynmercial television films, made their first public 
wance on Saturday when a lorry advertising commercial V and a 

r aint firm ate line, took part in a parade at Bermondsey 
Rotherhithe Studi we accommodated in the joint factory premises of 
Brandram Brother whose new hard gloss paint Brancolac was advertised 
Duris the Bermond se Television Fair for the Bede House Settlement and 
her dockside charitic 1 commercial TV lorry with suitable slogans took 

/ wade through the streets of Rotherhithe. On the lorry were 

stars Freddie Mails, Jim Peters, Sam Bartram and Jimmy Guthrie. At 

he back of the lorry a film camera was mounted between two studio lights 


‘Plane used for 
race coverage 


Coverage of .the first stages of 


‘Liverpool Post’ 
centenary 


On Saturday the 
Daily Post reaches its 


Liverpool 
1OOth year 


’ hI hich it the Isle of Man TT Races by 
( sub § nm. w " ’ 
 publicatior tH = mS pe to-day's issue (Thursday) of The 
nemorating wit . —, 
aa we ' the issue « Motor Cycle, is claimed by the 
cent ry pplement 
: B _—— ‘tons pitas publishers, Associated Iliffe Press 
we ' g ’ v r \ ’ 
ctween a front cover carrying Ltd.. to be the most comprehen 
i colour study of the Merseyside 
sive evel 
against the origina ssue of the 
Daily Post under a green. black They used a Gemini aircraft as 
white and gold title panel, and a transport to and from the races 
back cover reproducing the latest and were able to put the issue to 
portrait of Her Majesty the bed much later than in previous 
Queen, the 128 pages —introduced years, although copies were still 
' 1 foreword by Allan Jeans back in the Island on Wednesday 
chairman and managing director a day before normal publication 
Liverpool Daily Post and Echo Was due 
Lid.-carry some 40 illustrated The 132-page issue carried 24 
zg 
rticle pages of editorial gravure against 
The various sections of the the normal 16 A second TT 
supplement are supported by a issue next week will contain more 
wick range of idvertising pat details of tests ot winning 
ticularly from Lancashire indus machines and accounts of the 


trial concerns other 


ISMA_ branch 


races 


students meet 


At the first annual meeting of made: honorary secretary, W. I 
the Northern Ireland Incorpor Godtre hon. treasurer, E. P 
M'Clune ; committee -W. S. Pat 
ale al Managers’ / ciation 
ited Sales Manage Associatic terson, A. B. Pattison, W. Browne 
students’ group, in Belfast, the W.) Kernoghan. The chairman is 
following appointments were A. A.J. Baxter 


News From France 


Germans outnumber foreign vi 


Over £100 millon worth of 
business is estimated to have been 


week 
Paris 


Statistics published this 
reveal that the 44th annual 


International Trade Fair the done at the Foire de Paris—-a 
Foire de Paris--which was held large part of this figure being 
this ir from Saturday, May 14 accounted for by sales of heavy 
to Monday, May 30, broke all industrial and = public works 
previous records for attendance machinery and equipment A 
und for total business transacted flourishing trade was also done 
A total of 3,782,825 visitors by the many wine producers 
20 per cent m than last year exhibiting. The only sector show 
flowed th igh the vast exhibition ing a drop in sales compared with 
during the 17 days it was open last year was that of “arts and 
over 100,000 of them came from — crafts” products 
abroad, Most numerous among * ° 
foreign visitors were the André Morice, French Minister 
Germar followed in order of of Trade and Industry, has just 
importance by Belgians mnounced the decision to form 
rds, Americans and public relations offices. attached 
to various Chambers of Com 


$63 
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‘Ad men on the move suits 


us, says [AMA officer 


The difficulty in finding “good men willing to move” is having one 
excellent effect for advertising managers—new positions and vacancies 
are being filled at increasingly higher salaries. 

This was reported to the 18th 
annual meeting of the Incor 
porated Advertising Managers 
Association last week by ( J 
Rose, chairman of the appoint 
ments register 


tions for commercial television 
he reported. It was 
that the 
was going to play 
part in work 
managers 


National 


coming 


increasingly 
new medium 
a predominant 
as advertising 


ipparent 


then 


members for 


Norman 


Reporting on the council 


results of the register 


successful 


during the the year are 


year, he said that never before Biles (CAV Ltd) ‘(honorary 
had there been such a movement treasurer re-clected) A G 
amongst advertising personnel, as C oaten (British labulating 
was evident from the number of Machine Co Ltd.) (new 


advertisements for jot of all member), b. Gs. Prelding (British 


kinds appearing cach week in the Aluminium Co., Ltd.) (vice-chair 
trade press man re-elected); Leshe Gibbes 

As the register was operated (Companion Book Club) (editor 
voluntarily and financed hy IAMA News re-elected) Ww A 
members’ general subscriptions Slow (Marshall & Snelgrove Ltd.) 
to the Association, he said (new member); and T. BE. Town 
it could only deal with applica end (James Neill & Co 
tions for positions from members (Sheffield), Ltd.) (Sheffield branch 
A number of outside applications re-elected) 
had had to be turned down for — 
this reason 

. Hopes for an 
Membership up 
. . 

In his address, Leslie Hardern international 

the retiring president ud that 


the most enc 
last vear’s 
substantial 


uraging feature of 
activities has been the 
member 


plastics show 


increas in 


Visitors to the third British 
ship On May 1, 1954, there Ste at 
Plastics Exhibition at Olympia 
were 343 members, and the year 
which opened on June | and 
finished with 391 members, an , 
closes on Saturday, have come 
increase of 48 During the vear 
from every part of Britam, and 
nine associal members were ‘ 
: from over 0 other countries 
raised to full membership, and ' 
Ar 4 resides, the organisers claum 
29 fellowships were created 
Ihe home attendance, in view 
The soundest way of increas of the difficulties experienced b 
ing our membership and our the railway strike. and the fact 
strength is to have a series of that the space was not available 
interesting and lively meetings, especially im the nationals to 
said Mr. Hardern give the Show its full weight of 
And he commented on the publicity wa particularly en 
series of well-attended meetings couraging ' British Plastics 
held in London with important the organising journal 
speakers and animated discus Claude EF. Wallis, chaimman and 


sions “Manchester, too, has had managing director of Associuted 
a full programme and Sheffield iliffe Press, publishers of British 
ind Birmingham have kept well Plastics, in opening the event said 
in the picture he id that although the Exhibition was 

The biggest new factor during larger than the previous one the 
the year had been the prepara limitations of space had made it 


mpossible to ommodate all 


who would 


itors to 


by Our Paris Correspondent — : have liked to 
rave ven there 
4 | I ° The demand for space, he said 
> 4 
Prac ( air had enabled them to hook the 
Grand Hall at Olympia for 1957 
, muvhoul “ane / 
merce ” +> ut Fras This when they hoped all British firms 
0 0 ments o 
part i the povernm“ vera would ty sccommodated 
programine fo prom le coononte t ' th ' by even inter 
expansion and reduce costs The i er ~~ ‘ 
} {th PROs ill be to national in scope, so that over 
op vo “mw new “ : . 
seas firms will be allowed to 
keep prose ssional and bhusiness how he said 
men up to date on economic pos 
sibilities, and to advise them in 
their contacts with public bodies.” PAGE SIZE UP 
* * 
James Jones and Co. (17 Rue Commencing with the July 


currently handling Roval Show issue, Power Farmer 


du Cirque) are 


public relations for the Musée Britain & Overseas i to have a 

des Arts Décoratifs, where the new appearance The page size 

International Graphi Arts is bemg increased to I1i in. by 

Exhibition was recently held 8} in. giving 25 per cent more 
Later, James Jon hope to space 

extend the public relations pro There is to be no change im 

gramn for this Museum advertisement rates 
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NPA’s 


officers 


Scottish 
new 


At the annual general meeting of 
the Scottish Newspaper Proprietors 
Association, the following were 
appointed : president, W. H. Dunlop 
(Ayr Advertiser), senior vice-presi 
dent, VT. KE. Buncle (Arbroath 
Guide), junior vice-president, W. 
B. Livingstone (Fife Free Press), 
secretary and treasurer, J. Forbes 
Fowler, Edinburgh 

Among the guests at the Associa 
tion's week-end meeting were Mal- 
colm Graham, president of the 
Newspaper Society, and H. 
Davies, director and secretary of the 
Society ; A. MacLehose, presi 
dent of the BFMP; and F. L. 
Paton, president of the Scottish 
Alliance of Master Printers 

o * * 

Gordon Millem, formerly sales 
director of Fillery GB Ltd., makers 
of vacuum cleaners and floor 
polishers, has joined Wilson Adver 
tising Lid., where he will be pri 
marily concerned with merchandising 
and marketing (See Mainly Per 
sonal, page 598.) 

* * . 

Whitethorn Press Lid., publishers 
of Cheshire Life, Yorkshire Life 
lilustrated and Lancashire’ Life 
have appointed John G, Hodges as 
their pede advertisement man 
ager Mr Hodges, who recently 
returned from the United States, is 
a director of C. Nicholls & Co 
(Manchester) Lid 

7 7 . 

Richard MeCutcheon, a member 
of Glasgow Corporation, has been 
elected a director of the Co-opera 
tive Press in succession to David 
Wilson, Paisley. Mr. MeCutcheon 
who is SO, is vice-chairman of the 
Glasgow Co-operative Association 

7 * * 

Advertising director at Faling 
Studios for 12 years, 8S. John Woods 
has joined the TV production 
department of Lintas Lid. Another 
newcomer to the department is 
Leonard Heath, an ex Daily Tele 
graph reporter. 

* * * 

Cr. Robert Sharp, chairman of 
Robert Sharp & Partners Lid., has 
been appointed deputy mayor of St 
Marylebone 

. * . 

Gordon C. Allison, London direc 
tor of Pemberton Freeman Ben 
nett & Milne, of Toronto, flew to 
Canada early this week to attend 


T. D. Kenyon 


several conferences in connection 
with the company's Anglo-Canadian 
business 

* * + 

¥. R. Tyler has been appointed 
assistant advertising manager of the 
Keystone Knitting Mills (192 8) Lid 
After the war Mi, Tyler was pub 
licity officer of the United Auto 
mobile Services Lid Later he 
joined the advertising division of 
BOAC 

* * * 

Marcel DuBois, marketing direc 
tor of the Swiss Federation of watch 
manufacturers has returned to 
Switzesland after planning confer 
ences with Foote, Cone & Belding 
Lid. who are agents for eastern 
hemisphere advertising and PR for 
the Swiss Federation 

7 - . 

Master's Ltd, an advertising 
agency in Singapore, are to be 
represented in this country by L. H. 
Warner. For a number of years he 
has represented in London J. llott 
Litd., of New Zealand, and George 
Patterson Pty., Lid., of Australia 

7 * * 


Latest addition to the Hulton 
Press controlled circulation team 
for Production Equipment Digest 
and Garage and Transport Equip 
ment is R. L. M. MeDade, who has 
been appointed as a Midlands 
advertisement representative Pre 
viously, he was advertisement repre 
sentative for the Birmingham Post 
& Mail Lt 

. * . 

. CC, Bloxham, manager of 
Dunlop overseas division's commer 
cial relations department, has been 
appointed export sales manager of 
Dunlop Special Products Lid 


Simplex ad manager 
FF & 


Simplex Electric Co., Lid., have 
announced the appointment of 
Geofirey Stenning as advertising 
and publicity manager. He will be 
based at the company’s London 
office. From 1952 to 1954 he was 
with the Brush group, where he 
held the positions of group pub- 
lictty officer and editor of the tech 
nical journal Before joining the 
Brush group he was with Technical 
Designs Lid. for a peried after his 
return from Canada 

7 * * 

Sir Gerald Barry, editor of Uh 
News Chronicle from 193647, is 
returning to the paper as literary 
editor in charge of the book page 
This will appear on Thursdays 


Norman Britton H. F. Churcher G, 


June 9, 1955 


Peter Figar, head of Peter Elgar Productions USA (second from right) 


has arrived in this country 
Commercials Lid 


which Tt 


to make 
have 


the 109 commercials for America for 
been awarded a 157,000 dollar contract 


Mr. Elgar is seen here at a press reception at the Savoy Hotel with (eft 
to right) Roger Proudlock, managing director of TV Commercials Lid 


Mrs. Leon Goodman, and Leon Goodman. 


Joins Allan- Cooper 


Norman Britton has 
Allan-Cooper & Co 
act aS personal assistant to the com 
pany’s managing 
P. Parsons. 
many years made 
for publicity 


director 
Britton 
a study of design 
print He 


idviser 


and 


been typographical 


director 


design and 
leading printing house 
Churcher, 
Edward Martin Harvey Advertising 
Service Ltd 
Allan ooper 


capacity 


charge of 
department 
* 


Miss Irene 
years assistant 
FE. Martin 
vice Lid., 


quality 


has 
Lid 
take 


* 
Helps, 
space 
Harvey 
becomes space 


media 
also 


over 
company 8 


Lid 


responsibility 
control 
Harold F. 


director 


* 


for several 


buyer 


Advertising Ser 


place of ™ F. Churcher. 


officer, BBC 


Two press relations appointments 
have been announced by the English 
Lid. Robert C, 
company as 
is responsible 
relations 
the general 
British 


Electric Co 
has joined 


relations 


to the adviser 
E. Rawdon Smith, 
conduct of relations with the 


BRC 


* 

ee | °. ~_ chief 

officer of 

retires from the 

end of this week 

by Derek Russell, formerly publicity 
European Service 

* 

T. D. Kenyon has been appointed 

as a senior 


the Robert 


account 
Freeman Co., Ltd 
was previously with Colman, Prentis 


& Varley Lid. for 
* 


and foreign press 


recls Alan C, 


Stenning 


J 


* 
BBC since 
Corporation 
He 


7 


exccutive 


and 
on public 
for 


G 


ten years 


7 


and 


Brothers has 


Hodge 5 


joined 
and will 


Gordon 


has 


and 


joined 
a similar 

complet 
media 


buyer 
publicity 
, 


al 
is succeeded 


Noble 


appointed to the press department 
as acronautical press officer to look 
after English Electric's aviation 
interests 
* * 7 

G. R. Pope, assistant general 
manager of The Times, represents 
the Code of Standards on the adver 
tising advisory commitice whox 
recommendations for the rules for 
television advertising were accepted 
last week by the ITA 


New director 


J. H. Hare is taking up a new 
appointment as a director of Taylor 
Advertising Ltd He has opened a 
new branch office at 32 Victoria 
Buildings, Manchester, 3 Before 
the war, he controlled J. H. Hare 
& Partners Lid., of Manchester and 
London, and was a committee mem 
ber of the Northern branch of the 
IPA and of the Manchester Pub 
licity Association 

. * , 

J. Murray Watson, who has been 
editor of The Scotsman since 1944 
is to retire at the end of next 
month. John Buchanan, who has 
been chief assistant and deputy 
editor during that period, will then 
become acting editor 

* * i 

Elizabeth Wray, director of 
International Texules and fashion 
editor of Everywoman—in privat 
life Mrs. F. R. Morris—-has given 
birth to a son--Robert Nicholas 
Charles. 

* * * 

James Moran has left Stonhill & 
Gillis Litd., publishers of Printing 
World and the Electrotypers and 
Stereotvpers Journal 

- 

Anthea Seager, who has for some 
time been working in the compiling 
departmem at Kemp's House, has 
been promoted to advertisement 
representative, and will initially be 
working on Kemp's Directory 

* * 

Associated Newspapers Ltd. hav 
announced that M. J. Hussey has 
been appointed circulation manager 
of Weekend Mail in succession to 
Jack Oram, who recently left to 
take over as circulation manager of 
the Evening News 

. . o 

R. T. Griffiths has been appointed 
home sales manager of Hoover Ltd 
He joined Hoover Ltd. as a sales 
service representative, and became 4 
district manager in 1946. In 1947 
he was made Northern branch 
manager, in 1948 sales personnel 
manager, and in 1953 field sales 
manager 
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THE FINANCIAL TIMES 


Annual Review of 


BRITISH INDUSTRY 


Sweeping changes are taking place in 
British Industry today. Atomic power 
the fully automatic factory, the mech 
anised office——all these are just around 
the corner. New Industries are arising 
New materials, techniques and new 
methods of production, management 
and work study are being formulated 

Read of all chese things in the Annual 
Review of Gritish industry, to be 
published july Bch, price | - 


Order now from your newsagent 


d to Top Management— 
HE FINANCIAL TIMES! 
f Wah) ard Ltd. are among the 
many leadin Megustrial advertisers who 


regularly reach To anagement through 


Tle adorriiing agents 
Thee W. Ward sid 
ae Orlrwhs Advativong Lid 


om 


the pages of THe FINANCL Ayes. 
Lhis exceptional newspaper is Wtdely read 
and respected in the offices and board®&qpms 


where industry’s big buying decisions are ~ & 


made. For getting the attentive ear of re 

even the ‘unapproachable’ executive there is ye 

no finer medium than the well-trusted pages of 
THE FINANCIAL TIMES. Ry 


Men who mean business read 


THE FINANCIAL TIMES 


every day 


SIDNEY HENSCHEL + ADVERTISEMENT DIRECTOR «+ 72 COLEMAN 
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BRITISH MASTER PRINTERS CONGRESS 


June 9, 1955 


Three-point warning on print production 


problems ahead 
CALL FOR PRODUCTIVE EFFICIENCY 


Three warnings for the future were given by Geoffrey C. Griffith, 
retiring president of the British Federation of Master Printers, when he 
presented the annual report to the Federation's annual meeting in 
Torquay during the annual Congress: 

@ The demand for printing had grown and was growing “to an 


extent which few of us realise 


@ There was a shortage of labour 


and printers might face demands 


that would not allow them to train an adequate labour force 


@ Diflicult negotiations would follow the termination of the five-vear 
period of stabilisation of the current agreements 


‘| hope, however,” he said 
“that we shall have the good 
sense to go forward into the 


negotiations with a real sense of 
unity and with a determination to 
support and follow an agreed 
policy 

“Our aim must be to negotiate 
freely and sensibly, sound and 
reasonable agreements which will 
enable the industry to provide its 
essential service to the community 
promptly and at reasonable cost.” 

if demands were made which 
would jeopardise that broad aim 
they must resist them, and if they 
were not allowed to train an ade 


quate labour force, they must 
press their case to the limit, 
because it was in the public 


interest for them to do so 

‘In saying that, however, | do 
not forget that we have in our 
industry a good tradition for suc- 
cessful and sane negotiations with 
our friends in the trade unions 

“I believe we have leaders on 
the trade union side who realise 
that the best interests of their 
members can be served by ensut 
ing that we have an _ efficient, 
properly-manned industry 


“High earnings should be a sign 
of a healthy and efficient industry 
if accompanied by high produc. 
tivity, and as employers we should 
support any means to that end. 

“The danger to the trade unions 
as well as to the whole industry 
lies in high rates of pay which are 
solely based on scarcity values 
and not on productive efficiency,” 
he said 

The report, said Mr. Griffith, 
referred to the expanding market 
for print. It was hidden slightly 
by the fact that consumers were 
doing more printing themselves 
and the printing industry could 
not complain about that if it was 
unable to produce the work itself 

The growth was masked by the 


increasing productivity of new 
machinery, although many felt 
that that was frequently ham 


pered by traditional methods and 
customs which should be aban 
doned to-day 

“But whether it is fully appre 
ciated or not, it is a fact that in 
this country, and in every other 
country, more and more printing 
is being done, and the demand 
increases he said 

Every scientific development 
seemed to bring in its train more 
literature, and the growth of tele- 
vision would undoubtedly bring 
more work 

“And in every 
modern industry, 
branch of 
more 


walk of life, in 

and in every 
commerce more and 
printing is required. To 
meet this it is essential that we 
must have the full co-operation 
of the trade unions.” 

Supporting Mr. Griffith, R. A 
Jackson, chairman of the Federa 
tion labour committee, said that 
there was a definite shortage of 
actual craftsmen which must be 
remedied 

A strong pledge of support for 
the labour committee in negotiat 


Printing, chief instrument of trade 
says Sir 


George 


ing new agreements in November 
was made from the floor 


After the adoption of the 
annual report, Hamish 1 
MacLehose and Charles Birchall 
were elected president and vice- 


president respectively for the en 
Suing vear 


Mr. MacLehose 
Federation 


that the 
best to 


said 
would do its 


avoid a clash in the negotiations 
that lay 


ahead but, if that were 
not possible and the trade was to 


emerge with reasonable prospects 


for the future, then all members 


would have to contribute with 
their advice, their loyal support 
and, possibly, also their self 


sacrifice 

On the evening of the annual 
meeting, at the annual BRMP 
banquet, Mr. Griffith referred 
again to the “compensating ad 
vantages” of commercial TV 


He was replying to Sir George 
Barnes director of 
broadcasting at the 
principal guest at the 
who proposed the 
Federation 

Mr. Griffith 
suppose, Sir that as a 
BBC man, you regard the advent 
of commercial TV with unmixed 
joy. But I venture to predict that 
you will find--as we shall find 
that commercial TV has compen 
Salting advantages 


television 
BBC the 
banquet 
toast to the 
said I don't 
George 


Though it 


may mean less 
printing at first in some direc 
tions, it must inevitably mean 
more in Others. The more money 
that the advertiser puls into TV 


the more-——not less 
into printing 


must be put 


“Commercial programmes may 
be forceful, moving and dramatic 
but they lack the staying power 
of printing. Printing has a greater 
degree of permanence in the 


papers, in the periodicals, on the 
posters, at the point of sale, on 
the pack and, may be, on the 


product itself 


Referring to the growth of tele 
vision as a medium of communi 
cation, Sir George had said that 
he believed that alphabetical 
printing would remain the instru 
ment of learning, particularly the 
kind that was not taught by ex 
imple 

It would continue to be the 
chief instrument of administra 
tion and trade. Television broad 
casting did not supersede print 
they were both needed in a world 
where all voted and all 
taught to read 


were 


BIMP members see the justifying typewriters 


At the annual congress of the 
British Federation of Master 
Printers at Torquay, members 
saw demonstrations of the use of 
justifying typewriters in conjunc 


tion with small offset printing 
presses 

Three justifying typewriters 
were on show, the Adler mech 


anical typewriter, the IBM (Inter 
national Business Machines) 
electric executive typewriter, and 
the Varityper The offset 
machines were the Multilith 1275, 
the Rotomaton 1955 model and 
the Rotaprint 30/90 

In a letter to each member 
present, Geottrey C. Griffith 
presided = over the Congress, 
wrote: “Please do not write this 
off as ‘just another office printing 
show.’ You should certainly 
make a pomt of securing a 
complete collection ot the 


who 


specimen sheets being 

“Few printers have seriously 
considered the use of justifying 
typewriters which can be a very 
suitable means of providing 
orginal copy for certain 
of work But their use might 
mean all the difference between 
a job being put out to the printer 
or being done by the 
himself 


printed 


classes 


customer 
in some less satisfactory 


way 
Libel insurance 
In an address on “Insurance 
for the Printer.” J. A. Buckley 


director, A. W. Bain & Sons. Ltd 
London, said that libel insurance 
was of interest to many printers 
One of the great advantages of 
the policy that the insurers 
took over the conduct of the 
entire claim, thus relieving the 
insured of a considerable amount 
of worry and expense 


was 


With 


this type of policy an 
essential 


feature of the contract 
was that the insured must bear a 
proportion of This 
was cent but in 
proportion 


each claim 
usually 10 per 
special Cases 


was asked for 


a higher 


Talking on The Effect of 
Death Duties on Industry.” T. A 
Hamilton Baynes 
Birmingham 
accountants 
duties 


partner in a 
firm of chartered 
said that death 
provided one possible 
answer to the question “O death 
where is thy Many felt 
that it would be an unhappy day 
for the nation as a whole if 
death duties were illowed to 
climinate the family business. It 
was up to them to see that there 
was no further increase in the 
penal rates of duty, and also that 
the family business should not be 
climinated 


sting”? 


A.B.C. Figures 


Jan. to June 1954 66,6 


Copies 


Weekly 


CAMBRIDGESHIRE TIMES GROUP ‘eed Office: Times BuILOINGS, Marcu 


London Representative 
69 Fleet Street, £.C.4 


Northern Representative: ARNOLD ELLIS 
64 Cromford House, Manchester, 4 


W. H. WALMSLEY 


Tel. March 2368/9 


Tel. Central 9353 


Tel. Blackfriars 6987 
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interested, BUT... 


will she buy ? And if she does, will she buy your 
brand ? It depends on the steps you take to help 
her remember. In short, it all depends on repetition — essential 
to the balanced campaign — and posters give you repetition 
above all.* 


Poster 


Repetition -h | ) Ba) 
‘ | i EMH sitinenerenseterene tit 
Completes ee | = | 
the " TM t <—hk 


Campaign > ct Nar 


*An extensive survey sponsored by Mills & Rockleys Lid. shows that between 80", and 
90", of the population can see the posters of a campaign on an average 20 and more 
times a week. The results of this survey wall be published in June under the title The 
Size and Nature of the Poster Audience Study I 


MILLS & ROCKLEYS LIMITED 


The Mills & Rockleys Area Planned poster advertising in more than 200 towns ° Head Office: 21 Queens Road, Coventry 
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a bright and airy decor 


Under the cones is the biggest 
exhibition of its kind ever staged 
not only in this country, but, it 


is claimed, anywhere in the world 
for the BEE covers a total area 
of approximately 34 acres, with 


120 stands, 

firms exhibiting 

show in 1953 
The exhibitors show equipment 


and 20 per cent more 


On the largest crowds in London 
pF Ba olga fit rtp than the last 


on Election night gathered in Picca 
dilly toa watch the results boards of 


the “Daily Telegraph seen above 


| Queen sends congratulations to 


Ti 9 
mes 
Times was proposed by the Right 


Hon. Ralph Assheton , and the 
editor, H. N. Patterson, re 


100-year-old ‘Blackburn 


the Blackburn Times cele 
brated its centenary last Friday 
lo mark the occasion, a centen 


ary luncheon was held in the sponded. The toast to the pro 
Town Hall at Blackburn on vincial press was proposed by 
Wednesday of last week, when Ald. G. B. Eddie, the leader of 


FP. E. Green, the general manager, the Blackburn council, and re 

presided plied to by Mr. Graham (Wolver 
Among the chief guests were hampton Express & Star) 

the Right Hon. Ralph Assheton, A 24-page supplement, to 

the Lord Bishop of Blackburn, gether with a cover in colour, 


Dr. W. H. Baddeley, His Worship wus produced, giving the com 
the Mayor of Blackburn, His ple‘e history of the Blackburn 
s a Worship the Mayor of Darwen, Times throughout its 100 years 
the. Provost of Blackburn, the It contains a reproduction of the 
Very Rev. Wm. Kay, Sir Ben first issue in June, 1855 
jamin Ormerod, his Hon. Judge A copy of this souvenir supple 
Allan Walmsley, the president of ment was gent, together with 
the Newspaper Society, Malcolm loyal greetings, to Her Majesty 
CGiraham, and the director of the The Queen, who sent the editor 
Newspaper Society, H kK her congratulations to the direc 


Davies 
The toast to 


tors, staff and readers of the 


the Blackburn — paper 


41 the “Blackburn Times” centenary lunch are U. to r.): HN. Patterson 

the editor; Maleolm Graham, president of the Newspaper Societs 

Green, general manager; the Rt. Hon, Ralph Assheton; and Ald. G. B 
Eddie 
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Dull? Not the Business 
Efficiency Exhibition 
By Our Exhibitions Correspondent 


lo belie its seemingly dull title, the Business Efficiency Exhibition 
which opened a¢ the Grand Hall, Olympia, on Monday (June 6) sports 
Huge inverted cones hang down from the 
roof of the hall and a big pelmet of the same colour at the end of 
the exhibi.ion greets visitors with the cryptic initials OABETA (Office 
Appliance and Business Equipment Trades Association). 


and machines to make conserva 
tive executives shudder 
clectronic “brains” electrical 
calculators; and a streamlined 
chair for the typist that enables 
her to keep her back straight and 
her figure sylph-like 

When I toured the show, I saw 
everything for the modern busi- 
ness executive I particularly 
noted a new electric typewriter 
from Remington Rand which 
saves 1,200 motions in an average 
working day 

On the stand of British 
writers Lid., | was pleased to find 
a trim litthe model of the new 
Empire Aristocrat, the latest 
edition of the portable that has 
proved so popular that a million 


Type 


of the first design were sold 
throughout the world. 
The new type has 10 new 


features, and while retaining its 
light-weight of &4 Ibs. it incor 
porates specially designed plastic 
keytops, shaped to suit the fingers 
and a normal size platen 


Korean keyboard 


At the stand of Olympia Busi 
ness Machines | heard of a key 
board which will enable a person 
to type in the Korean language 


It will be the company’s 140th 
different keyboard. The present 
139 include those for almost 


every language in the world 


Within half-an-hour of the 
opening of the Exhibition an 


official of the Soviet Embassy 
purchased a machine’ with 
Russian characters and left £10 


deposit with instructions for the 
machine to be delivered § as 
quickly as possible 


An illustrated preview of the 


Exhibition was published by 
Business Journal of Manage 


ment in Industry, in its biggest 
ever issue of 260 pages, of which 
160 were advertisements. The 
Hon. G. C. H. Chubb, president, 
OBETA, contributed the fore 
word to the 130-page preview 
Ihe June issue of Business will 


contain a layman's guide to plas 
tics, linking up with the other ex 
hibition now being held = at 
Olympia 


MODELL! 


June 9, 1955 


New 
for lreland 


branch of ISMA 


Lord Killanin, a director of 
Irish Shell, Aspro (Ireland), Four 
Provinces Films and other com 
panies, succeeded C. W. Chesson 
as president of the Incorporated 
Sales Managers Association 
(Ireland branch) at that branch's 


chairman 


annual meeting in Dublin last 
Friday 

The reports showed that the 
Organisation had a satisfactory 


year and membership had reached 
a new high level of 98 

D. R. Griffiths, director-general 
of ISMA, complimented _ the 
branch on its progress and sug 
gested that they should concen 
trate now on getting the few top 
men in the business who were not 
already in the organisation in 
order to complete its fully repre 
sentative character 

During the meeting 
Killanin presented 
certificates to four members 
( Ww Chesson, Donald 
Mackenzie, L. V. Whitehead and 
Desmond Moran 

A H Harrison (Colgate 
Palmolive) was appointed repre 
sentative of the Ireland branch 
on the executive council 


ISMA visit 


Arrangements have 
for ISMA members to visit the 
Business Efficiency Exhibition at 
Olympia next Wednesday. During 
the visit a meeting will be held in 
a private room at the Exhibition 
at 2.30 p.m. when W. J. Arris 
managing director of Burroughs 
Adding Machine Co., will speak 
on “An Intelligence Programme 
for Sales Management 


Lord 
fellowship 


been made 


‘ . 
Cup for perfection 
Lt. Col. Maurice W. Batchelor 

chairman of Batchelors Peas Lid 
esident of the 
reial Travellers 
Association, has offered to pre 
sent a cup for “The Perfect Sales 
man (or Saleswoman), who, he 
thinks, could be found among the 
38,000 members of the Associa 
tion 


the re-elected pr 
United Comme 


Poster precis 


Mills & Rockleys Lid have 
included the main information 
disclosed in their “Size and 


Nature of the Poster Audience 
Study Il” in a 20-page brochure 
People and Posters, printed on 


art paper and with colour illus 


trations 
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POSTERS COMPLETE THE CAMPAIGN 
WITH REPETITION IN COLOUR 


BRITISH POSTER ADVER ‘ ) ‘ ’ t + ALSOCIATION LTD orei 
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OMMEN 


THE SEARCH FOR 
NEW MEDIA 


Those in advertising who feared 
the advent of co ercial tele- 
vision are surely being placated 
by events. 

All the preparation (including the 
self-imposed rules) indicate 
that it is going to be a great 
success a responsible medium 
falling easily into the marketing 
operation, 

Var from adversely affecting 
established media, it will help 
them by building markets and 
creating greater prosperity. 

Spending with the press, for ex- 
ample, is still soaring-—up 16 
per cent in the first quarter 
despite strikes and other tem- 
porary setbacks. There is no 
indication of any saving up for 
the new med 1 
advertisers a 
special, extra sums for TV 


Commercial radio? 


The truth is that advertisers are 
constantly needing new media. 
They are unable at present io 
spend all the money they might. 

Already there is tath a ny 
agency heads of the possibili- 
ties of commercial radio. 

Press, posters, films and the other 


great media need not worry 
about § that prospect either. 
The demand for consumer 


goods in Britain is still in its 
early stages. 

This does not mean that there 
hould be « placency. Sales 
do not make themselves in a 
competitive system. 


Print problems 


There are big problems to be 
solved in the print industry if 
full advantage is to be taken 
of the opportunities ahead 

The retiring president of the 
British Federation of Master 
Printers pinpointed them. 
® Demand for print exceeding 

supply 
@ Shortage of labour 
® Reviewed wage demands. 

New plant will be available in 
quantity in about two years, 
but labour difficulties will only 
be solved when there is a better 

of the genuine 

re trainees. 

the print industry must be con- 
vinced that publishing and ad- 
vertising will use all the capa- 
city it can provide for years io 
come if craftsmanship and ser 
vice are good, 


Talking Points 
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chance for Sir Stephen to show 


his P 
is PR 
JUBLIK relations is a 
Strange busines: It is 
diflicult to judge when the ap 
proach is right, 
to measure etlectiveness 


When PR is 


and impossible 


used to guard the 
interests of an industry or imstitu 
tion, however, the accepted yard 
stick is the vigour and prompt 
ness of critics 


Last 


response to 
week this column referred 
to the annual report of the ¢ 
cil for the Preservation of 

England and its boasts of 
power to order existing 
ments to be removed 
forbid new ones 
Also to it 
Control 

ordinary 


oun 
Rural 
full 
idvertise- 
ind to 
to be displayed 
that Special 
used s0 that 
commercial advertising 
brought to an end 


idvice 


can be 


can be 


Speaker at the annual meeting 


t which the report was presented 
last week was Si Stephen 
lallents, public relations adviser 
to the Advertising Association 

What did he say? Nothing in 


detence of the sadly assatled out 


door advertising industry But 
he did have some advice for the 
rural preservers 

Wt should bel dare say it is 


a prime 
Council to insure 


concern of ow 
that even the 
most retiring of its members 


and deve lop 


in himself something of an am 


should recognise 


hbassadorial quality for the 
cause which you represent. Let 
them not, in particular, over: 
look the great influence of 


those pillars of the countryside 

our local newspapers 

What that 
the press to hit at posters 


does mean’ Use 


GOOD MEDICINE 


irresponsible 


ryyHt 


idvertising are 


assaults on 


growing again 


after a period of comparative 
calm. Many of them appear to 
those directly affected to offer op 


portunities for Sir Stephen to dis 


play his talents 
Some doctors were at it last 
week al the annual meeting of 


the British 

A resolution 
io note “the 
venience 


Medical Association 
asked the 
irritation and incon 
caused to general prac 
titioners by the advert 
pharmaceutical 


Council 


ising 


methods of the 


industry” and “inquire into the 
problem and confer with repre 
sentatives of the industry to 


illeviate 


Discussion was trite and the 


talents 


resolution was not accepted. But 
here for re 
that it is direct 
which 


drugs 


PROFESSIONAL TOUCH 


HAT part 

play in 
Election” 

I he 


Wa widel 


there 1s ! 
minding 
mail advert 


them news of 


sure SCO pe 
doctors 
ising 


new 


Carries 


did advertising 


the General 
C onservative propaganda 
praised, and there has 
talk of the touch of the 
commercial publicity profes 


After 


been 
sional 


the previous election an 


American journal published an 
article which credited Colman, 
Prentis and Varley with some of 
the Conservative success 

The Part Central Office 
claims that propaganda idea 
were originated there But 

CPV designed the posters ; 

Astral Arts did layouts for 
most of the leaflets 

And Bally Souster designed the 
Party Manifesto card 

W. H. Gollings and Associates 


did some work in connection with 


the local government elections 


NO PROBLEM AFTER ALL 
H EVELOPMENTS 


problem of 
commercal TV in 
imusing if not am 
For m 


prob em 


Over the 
mentioning 
press ads are 
i7ing 

mnths t 
tied up 
thon everyone 
IPA and ISBA 
How are the 
about the 


Now it 


Wiis a 
with the 
including — the 
wus asking 
public to be told 
programmes’ 


mayor 
ques 


ippears there was no 


Main talking 


point at an exhibi 


tion held ention 
Routier alent / 
wr Re Preven 
tion of Maurice 
Rickards poster 
/ rere hh ‘ [ , ily cr 
sal British road satet propa 
vanda was We prefer it to the 
weeping woman tal llustrated 
hecause its much more strikin 
We would like fo have ach 
poster for our safet campaign 
in’ France They should have 
secon the Black Widow ! 
problem at all The NPA ruling 
against the practice reterred on 
oO sponsored radio And, as 
ae Alton points out, com 
mercial TV is not sponsored 
radio 
In other words, the NPA 

doesn't want a problem. Com 


mercial TV is 


p 


accepted as a 


ywerful partner 


TO-MORROWS TOPICS 


@A new consumer magazine to 
be published soon will be dis- 
tributed through a self-service 
store group. Goods sold in the 
stores will be advertised. Edi- 
torial will cover the entertain- 
ment field, 

@ Next stage in the 
Association's Public 
for Advertising campaign will 
be the provision of articles on 
idvertising for trade papers 

@ New toilet bar developed by 
Pepsodent (Lever Brothers) is 
described as “the first with a 


Advertising 


Relations 


shape differing radically from 
conventional bars to be mass 
produced with high speed 


stamping machines” It is 
being test-marketed in America 
with the name Dove, and the 
claim chat it is milder than 


LTD Z 


baby soap is featured in copy. 


A Motor Business surv pre 
pared by the Economist Intell 
gence Unit forecasts that com 
mercial vehicles exporters will 
have difficult im maintaining 
Britain's share of world mar 
kets in face of German and US 
competition This porn to 
the need of more vigorous 


marketing 

Smedley's first venture in meat 
marketing—-frozen sausages is 
to be extended throughout the 
country after establishment in 
London. 


A big London event is being 
planned as focal point of a 
nation-wide Haw and Beauty 
Week next spring 
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Talking 


their 


language 


lis. barriers ranged along the path of etlective 


lve rtising overseas are not, as any « sport expe rt knows, 


urely those of language though that looms large enough 


here are barriers of racial diflerence, of colour, 


if politic il prejudice obstacles of illiteracy and 

total ionorance Yet pows rlul. persuasive advertising i 

produced and does sell British goods and services and 

ideas abroad Some of the most powe riul and most persuasive 
n filn Lilm is international, Seated—or stood 


fore a cinema screen, the world is on common ground 


the barriers of dialect, colour, race, illiteracy and intolerance can be made to 


1} od filin t ilk , mb any language or none, to all peoph 


l there is a but—such films cannot be made without accurate knowledge of forcion markets 


rl & Dean, creative and technical ‘know-how’ are exercised upon market studies that are 


timate and extensive lounder members of International Screen Advertising Services 


ellow-members in 20 countries, Pearl & Dean and its overseas subsidiaries and a 


soctiates 


le distribution outlets in more than too territories and unrivalled 
nd knowledge of world conditions in cinema advertising 


earl & Dean are equipped to co-operate with advertisers and their agent upon every problem 


{ overseas screen advertising from original idea to final distribution 


PEARL & DEAN 


GROUP 


OF COMPANIES 


harnessing the screen to commercial enterprise 


) 


PFARI DEAN LIMITED * 33 DOVER STREET * LONDON, W.1 + AND AT MANCHESTER AND GLASGOW 


SCREEN ADVERTISING: HOME ~- OVERSEAS + TELEVISION 
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The place of the research man 


within the advertising agene 


I SUPPOSE most young 
research men, living as they 
always do in basements and 
back rooms of advertising 
agencies, are told as soon as 
they start work about a 
peculiar race of people living 
on the top floors in a cold 
north light who “don't believe 
in statistics,” who have never 
heard of a percentage, and who 
for some odd reason or other 
dislike or, what is even more 
important, don't really believe 
in the splendid — technical 
reports produced by the re 
search department 

This kind of impression, gained 
n early youth, is likely to stay 
with a research man 

All of us advertising people 
are queer folk. We are the oddi 
ties, and the great mass of the 


This article has been based upon an address recently given by 
BRIAN COPLAND, director of research, Lambe and Robinson 
Lid., to the Advertising Creative Circle. 


population is normal The odd 
thing about us, and this applies 
particularly to creative and re 
search people, is that while we 
are all engaged in basically the 
same kind of work we seem to 
wuste some of our time in argu 
ng among ourselves and missing 
the opportunity which can be 
provided by close co-operation 
between the research and creative 
sides of an agency 
The main problem confrenting 
the research man in the agency 
business to-day is not (and I 
doubt whether it ever has been) 
one of techniques. It is one of 
organisation, administration and 
communication inside the 
agency 
Research will never take its 


T 


& 
Pa 
k. 
SY 


SOUTH EASTERN 
GAZETTE 


ea | 


| Read Office: MAIDSTONE 5588 London: 60, FLEET ST. Central 7500 


CHATHAM 


OBSERVER 


— 


proper place in an advertising 
agency while it is obsessed with 
ways of finding out about and 
reporting on the habits and 
attitudes of the population. 
Statistical techniques and the 
“motivational” approach are 
minor matters compared with 
the ability to make the research 
department as a fact-finding 
and decision-aiding body into 
an integral part of the agency's 
structure. 

As I see it, the major stumbling 
block to progress along this path 
is the outworn, outmoded and 
honestly quite fallacious view 
that research and the creative 
activity are in some mysterious 
way in conflict one with another 


Source of initiative 


If this view does, in fact, per 
sist then it must be routed out 
and for it must be substituted a 
real working day-to-day col 
laboration between the copy 
writer and the artist and the 
research man. I believe that the 
initiative in this respect must lie 
with the research man, and the 
only way that I can see this 
happening is by close and cor 
tinua!l personal contact and by a 
deliberate three-point effort on 
the part of the research man 


@To use language that the 
creative people can understand 

@ To appreciate the essential 
part that they have to play 

@lo help them as much as 
possible to widen their know 
ledge and deepen their exp 
ence of the people with whom 
they have to communicate 


Function of research 


Siould the research man be 
given a new brand name? This 
wuld not be needed, but untor 


tunately the very word research 

ns to set up inhibitions and 
prohibitions inp the minds of 
wome creative peopl One way 


of getting over this is, of course 
to recognise more fully the func 
tion of research as a fact-finding 
and experience-widening body 
and it has been done in at least 
one agency That is, to include 
it under the general heading of 
information 


without 


Could you do 
research ? 


Of course you could, You could 
do without typewriters and dic 
tionaries of quotations and newer 
artists’ materials but why should 
you? Surely anything that will 
enable you to do a better job is 
worth having 


Yet the reasons for having 
research are sometimes a little 
It can be suggested 
that some of the functions of 
research are to help people to 
evade decisions, to prevent argu 
ment and even to impress the 
chent but I do not think any of 
us need to consider these very 
seriously 


less obvious 


If research ts admitted to be a 
part of the agency which knows 
more and tells more about the 
people who are going to be per 
suaded to buy our clients goods 
then it seems obvious that it is a 
good thing to have it 


The organisation and admini 
stration of research ts a. vital 
matter and in several ways 
agencies in this country and the 
United States have dealt with the 
problem 


We have, after all, a great deal 
of common ground. Both crea 
tive and research people are 
engaged in description and com 
munication, The creative people 
have the additional task of per 
suasion but | am not at all sure 
that this activity should not be 
also a part of a research man’s 
job 


Value as record 


The fact that we first describe 
does, of course, mean that a lot 
of our work ws only of value to 
creative people as a record of 
what is happening It must, in 
my opinion, be left to the creative 
man to learn from the facts and 
experiences that research places 
before him and to make his next 
move from this springboard 


This means that we should all 
be perfectly clear in the re- 
search field that it is not our 
function either to act as a sub- 
stitute for creative thought or 
as a strait-jacket to it. It is 
rather like looking at a picture 
in the Tate or the National 
Gallery and pointing out the 
basic forms and structure and 
drawing attention to the intelli- 
gent use of colour and tone. 
This we can do and no doubt 
art students are helped after 
this is done. What we cannot 
do, and Heaven forbid that we 


@ Continued on page 574 
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THE WAY 
to a woman's 
heart 


of the great discoveries of the twentieth read, bought to be read, passed on to others to be 


entury is that women are people; different, read. Millions of influential people, well above the 


in a fascinating way, from male people, but national average in income—that’s the audience you 


fundamentally human. reach when you advertise in The Reader's Digest 


And, as women become cultivated for their pur- 
chasing power rather than their pedestals, adver- 
lisers pay court to them. Women live in and for 


7; _— fit ' 
Any second colour you want at only £25 extra per 
page—£15 extra tor half a page. And full colour 

printing on The Reader's Digest’s heat-set rotary 
press costs only 20°/, more than black and white. 


. en 


their families — and advertisers reach them through 


their families. That is one of the reasons why ‘The 


Reader's Digest is such 


a powerful advertising 


medium—it is a family paper, read mainly at home. 


A million circulation, several million readers, 


that is part of the story. But there’s more to it than 


OF COURSE! 
: , of eae - > 
that. For The Reader's Digest is not a magazine + Both pages and half pages car bieed: a7 
' — 
that is glanced at and forgotten. It is written to be 40°, more space at only : 


10% more cost. 


NO WONDER THEY CALL TT 


The header’s Digest 


FOR READERS, 


A MAGAZINE WITH 


A GUARANTEED MILLION SALE 
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we like 
our share 


of cream 


The big ten-shot-in-six-colours 


creative jobs are the cream of direct mail and of 


course we like working on them. But CL isn’t an 


agency that thinks only in terms of "fabulous campaigns. 


We devote just as much of our time and care to 


facsimile letters, list building, addressing and mailing 


—tn fact our departments for handling these everyday 


jobs have been developed to give a specially good 


service, That's a point to remember when you're 


planning your next mailing. 


CL 


In the past so-odd years we've 
grown roots without going to 
seed. FACTS AND FIGURES will 
prove it. We'd like to send you 


CHADWICK-LATZ LIMITED 


Creators and Distributors of Direct Advertising 


Alamanéer Howse * Shaftesbury Avenue © wos : Temple Bar 264: 
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| Ad Man’s Bookshelf 
| 
. . 
_ Easy-to-read edition of 
. 9 
the ‘Blue Book 
HIS year's edition of the including commercial artists, 
“Blue Book” is the 30th of photographers, advertising 
the line and contains 1,080 Ovelties, display and exhibition 


pages, listing 4,269 British pub- 
lications, 971 advertising 
agents, 5,219 national adver- 
tisers, 4,031 services and sup- 
plies, and 7,170 Commonwealth 
and foreign entries.* 

The book has been reset 
throughout, the section and list 
headings redesigned and, with the 
entries themselves, displayed for 
easier reading. With more pages 
than ever before, the task of pro- 
viding the advertiser and the 
advertising practitioner with a 
complete reference and guide to 
all types of services and supplies 
has once again been achieved 
within one volume. 

For ease of reference, guide 
cards are again used for the 
eight major sections into which 
the volume is divided. These 
comprise:—British publications: 
newspapers, British publications: 
magazines. Outdoor, poster and 
screen advertising. Advertising 
agents, their directors and their 
clients; consultants; marketing 
specialists; newspaper represen- 
tatives. Services and supplies, 


* Advertiser's Annual, 1955, is pub- 
lished by Business Publications Ltd, 
180 FPleet Street, London, E.C.4, and 
is priced at £2 per copy, post free 


contractors, silk screen printers, 
printers, ink makers,  type- 
founders, engravers, blockmakers, 
and advertising asseciations and 
clubs directory. British national 


advertisers. Commonwealth 
section: media and services. 
Foreign section: media and 
services. 


The editor in his preface in- 
vites amendments to entries as 
soon as they apply: they will be 
published from time to time in 
ADVERTISER'S WEEKLY. 


Exporters’ aid 


Directory of British Exporters, 
1955-56, published by the British Trade 
Journal and Export World, issued w 
subscribers. 

Tuis YEAR'S edition of this 
valuable work sees the classified 
Buyers’ Guide section consider 
ably enlarged. So too, is that 
given over to merchant shippers. 

Other features include a direc- 
tory of directories, United King- 
dom export groups, manufac- 
turers’ trade associations, freight 
terms and air, rail, ferry, ship- 
ping and port facilities. 

The directory is indexed in 
French and German 


PLACE OF RESEARCH MEN continued 


should try, is to tell anybody 

how to paint a picture. 

Another field in which I feel 
that research is of vital interest 
to the creative world is that of 
media research. I suppose that 
there are artists and writers who 
do not care whether anybody 
either sees, understands or appre 
ciates what they do but I think 
we have to recognise that in 
advertising our creative efforts 
must be transported to the people 
that we are trying to influence 
and persuade. All our efforts in 
media research are directed to- 
wards ensuring that the products 
of your brains and hands do in 
fact reach the people that you are 
trying to communicate with. For 


this reason alone I feel that 
research should be in a 
thoroughly happy relationship 
with the creative side of an 
agency 


There are, of course, a lot of 
things about research that must 
stick i, the creative man’s gullet 
The first of these is, I think, that 
he uses or tends to use a language 
with which our creative people 
are not very familiar. To some 
extent this is inevitable and it can 
be argued that if you want to get 
the best out of Homer you must 
learn Greek. On the other hand, 


it is our duty as research people 
to try to present our results in 
English. 

We also tend to be rather cold 
blooded perhaps and we are hired 
to be unenthusiastic. Now it 
seems to me that one of the essen- 
tial parts of a creative man’s 
make-up is enthusiasm and it is 
very difficult to arrange for a 
happy collaboration between a 
warm blooded animal and a cold 
fish. Yet it can be argued that 
proper collaboration between 
enthusiasm and objectivity is 
likely in the long run to give us 
the best results. 


Personal contact essential 


Most research men are brought 
up on the adage “There's nowt as 
queer as folk.” But, if they all 
realised that their most important 
task is not simply to understand 
the housewife and all the other 
potential consumers but to under- 
stand the problems and character 
of the people with whom they 
have to work in an agency, they 
would do a better joh It has 
been my experience that there 
is no substitute for personal 
contact and for those long and 
involved discussions which take 
place in bars and over cups of 
coffee. 
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its quicker — 
more brilliant — 
longer lasting 


Our unique experience in 
Transfer technique can help to 
solve your marking and display 
problems in the modern and 
economical way. 


Our clients include: 


HOOVER (WASHING 
MACHINES) LTD. 


SHELL MEX & B.P. LTD. 
SHELL PETROLEUM 


co. LTD. HUNDREDS OF 
ALEXANDER oucuan 6 INDUSTRIAL 


APPLICATIONS 
include nameplates, operating 
instructions, diagrams, warn- 
ing notices, etc. 


INTERNATIONAL 
HARVESTER (GREAT 
BRITAIN) LTD 


MASSEY -HARRIS-FERGUSON 
MANUFACTURING) LTD. 


ESSO PETROLEUM 
co., 


LTD. BRILLIANT POINT-OF- 
ROTARY HOES LTD. SALE TRANSFERS 
J. €. SHAY LTD. are the most effective method 
MATIONAL SeNzOLE of window advertising. 


DESIGNS 
Our process with the use of 


REGENT Ol CO., LTD. 


LONDON TRANSPORT 


EXECUTIVE brilliant colours ensures per- 
ROAD HAULAGE fect reproduction of the most 
ASSOCIATION 


intricate designs. 

EASY TO USE 
No special skill is required for 
application. 


SINGER MANUFACTURING 
CO., LTD. 

J. LYONS & CO.,"LTO. 
THE BRITISH LEGION 
PEPSI COLA LTD. Sok 
am, Gin Solve your marking and sales 
LTD. problems— 


Write or ring today: 


a 
wna 
wn 
S 
Q. 
Q 
~ 
® 
a 
> 
S 
EY 
wo 
Sy 
nN 


‘ . 
‘ 


176-188 Acre Lane, Brixton, London, S.W.2. 
Telephone: Brixton 2057 (4 lines) 


yoo cme eee we ee ee  i— Ce 


TRADE MARKS * WINDOW PUBLICITY « PRODUCT LABELLING 
BULK CONTAINER MARKINGS © VEHICLE MARKINGS 
INSTRUCTION AND OPERATING PANELS ~ CALIBRATIONS 

WIRING DIAGRAMS - WARNINGS © NOTICES . ETC. 
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If you have never 


seen the Rotaprint 
in action you cannot 

know how versatile it is. In 
quick succession, the Rotaprint 
will print stationery of all kinds, 
folders, booklets, reports, man: 
uals, cards, tickets, illustrated 
catalogues—The Lot! 


% Entirely British in 
design, materials 
and workmanship 


The quality, too, is superb. | 

Why not send for details by 

posting this coupon? It involves te The only machines 
with the patented 
Rotafount damping 


Our technical representative | —"0 rollers— no 
| scrubbing—no time- 
| 
| 


not the slightest obligation. 


will call only at your invitation, 


rare 


You are invited to 
visit our Stand No. 
12 First Floor 
National Hall 
at |.P.E.X. 6th - lé6th 


july. 


oles 


Rotaprint House, Honeypot Lane, London, N.W.9 
Telephone ; COLindale 8822 ( 12 lines) 


ENQUIRY FOR 


Please send, without obligation, printed specimens and full details 
of Rotaprint 


NAME ——— 


DEPARTMENT 


Pin this Enquiry Form to your letterheading and post to 
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Advertising Oase History—73 


Competitions give adde 
zest to “Tie Week’ 


MIVHE first Tie Week was 

launched in June of 1952, 
and, as in most things in their 
beginnings, felt its way with 
due care and caution. 


There was indeed some degree 
of “exploration” involved, for 
the Tie Manufacturers Associa 
tion, in sponsoring this venture, 
was attempting to encourage the 
man in the street to take interest 
in ties at a time when normally 
speaking he would be thinking 
of consigning his personal stock 
to the racks for a couple of 
months 


The result of the ensuing close 
co-operation between the Tie 
Manufacturers Association, Haig 
McAlister Ltd., and retailers all 
over the country proved highly 
encouraging, and accordingly the 
IMA felt confident in en 
larging its original concepts for 
a further Tie Week in June of 
1953. 


From such small origins Tie 
Week has gone from strength to 
strength with each succeeding 
year The initial indications of 
1955 point to a really outstand 
ing success The agency which 
has handled the promotion since 


its inception 1s 
Ad, 


This promotional campaign 
relies for its success not on a 
vast press advertising appropria- 
tion but rather upon the fullest 
possible co-operation and sup- 
port of all those engaged in the 
neckwear industry—from manu 
facturers to wholesalers and on 
to the smallest retailer in the 
smallest village. Each year the 
main task that confronts Haig 
McAlister Ltd. is to foster this 
support. 


Haig-McAlister 


Conference with agency 


As carly as July, 1954, there 
fore, committees of the Associa 
tion met: round the conference 
table with the agency to formu- 
late plans for 1955 and to decide 
how best to incorporate the 
experience gained from previous 
years and deploy the available 
funds to even greater advantage 


The selected week for this 
year’s event is June 10-18—the 
longest and most “elastic” week 
in the calendar, for it actually 
contains nine days. From the 
point of view of Tie Week this 
is a blessing because it embraces 


WOW an0 PLAN Wwe 


Retailers have been 


' fully informed of 
the advertising 

Hayy steps being taken 
to make a success 

- of Tie Week. 
Ray This year's “Week” 
begins to-morrow 

ind the help and 


oope ration given 
by trade journal 
editors has been of 
great value to the 
sponsors 


Tie Week’ 


year 


this 

injroduces a 

new shade of grey 

and _ includes a 

competition having 

a new car as the 
first prize 


two weck-ends and winds up on 
Father's Day. 


The focal point of the week 
is the £790 consumer competi- 
tion with a Morris Minor 
Convertible as the first prize. 
Cash prizes in the form of 
vouchers exchangeable at the 
shop where the “entry” tie was 
bought total £262 10s. A high 
proportion of the prize money, 
therefore, finds its way back to 
the retailer. In addition, the 
retailer who sells the tie to 
the first prize-winner receives 
a cheque for £25. 


Further retailer incentive is 
provided in the form of a £500 
window display competition or- 
ganised in such a way as to afford 
every retailer, large or small, an 
equal chance of prize-winning 
success. The country is divided 
up into six regions, and within 
each region entries are classed 
into separate groups of multiple 
and independent retailers 


Judging the entries 


The overall 
originality of display 
from year to year so 
judging of entries has become 
complex and difficult. There is 
little doubt that this competition 
attracts more entries than anv 
other similar promotional compe 
tition in the field The actual 
number of entry forms received 
for this display competition no 
where near reflects the number of 
retailers devoting special window 
space to Tie Week displays, for 
there are many who remain too 
modest of their skill 


standard and 
improves 


that the 


Prior to Tie Week vast quanti- 
ties of printed display material 
are economically produced and 
distributed to retailers all over the 
country via their tie suppliers 
The retailer does not pay a penny 
for any quantity he may order 
The cost is met by manufacturing 
members who buy the materia! 


Ir NE 9. 1955 


WIN \ CAR 


SG 


eZ 


from the TMA in quantities con 


sistent with the numbers of 
wholesalers and retailers they 
supply Ihe charges levelled by 


the IMA are so arranged as to 
allow a small income to provide 
the prize money and to meet over- 
head expenditure 


Multi-sticker popularity 


This year one item of this dis 
play matter in particular seems 
to have caught the fancy of re- 
tailers—-the multi-stickers 


So great has been the de 


mand for these sets of four 
cut-out ties in black and 
yellow, each bearing a Tie 


Week message that a reprint 
order has been necessary. The 
variety of patterns into which 
these stickers can be worked 
either in windows or on coun 
ters is limited only by the 
ingenuity and resourcefulness 
of the retailer. Inclusion of 
some of this display matter in 
the window is a qualification 
for entry to the display com- 
petition. 


To enter the buyer competi 
tion the entrant has to spend 
money on any tie during the 
week from any outfitter taking 


part in the promotion. With the 
purchase he or she receives a free 
entry form, describing the com 
petition and listing the few 
necessary rules, etc This year 
the competition requires the com 


petitor to match a tie to each of 
eight celebrities of stage and 
screen Joan Rice, Noelle 
Middleton, Jean Kent, Yolande 
Donlan, Pat Kirkwood, Cicely 
Courtneidge, Kay Kendall and 
Evelyn Laye The ties which 


are illustrated above the photo 
graphs of the celebrities, repre 
sent the actual and individual 
choice of each personality from 
a varied selection shown to them 

Press advertising for the com 
petition takes the form of three- 


@ Continued on page 578 
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iatdoes she see in 


* 


> 


¢ 
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She looks after a husband and a job, a home and a 


career. Can't spend too much time on herself: can’t 


afford not to make the very best of herself. 


Says HOUsEWiIFE’Ss fashion features give her just that 
practical know-how (and know-where) she needs about 
everything from shoes to hats. And finds Phyllis Digby 


Morton the tops when it comes to any questions of beauty, 


‘Further,’ she says, “HOUSEWIFE is far and away the 
best woman’s magazine all round. If | want a recipe for 
a good —and quick —lunch dish or some sense on growing 

larkspur or laying lino, I shall find it in HOUSEWIFE. 
I followed one of HOUsEWiFe’s lovely colour schemes 


when we redecorated the bedroom: it now looks like a million 


pounds, though the bill was only forty.’ 


HOUSEWIFE’s A.B.C. figure for July to 
December 1954 went up to 180, 588. The figure 
for the current half-year will show a consider- 
able increase 


a further reflection of HOUSE- 


WIFE'S editorial liveliness and all-round appeal 


IS AT THE TOP OF 


j THE 
‘ 
4 


HOUSEWIFE is one of the few monthly 


women’s magazine members of the Audit 
Bureau of Circulation. 
The April, May and June issues of HouseWwIrt 


carried an average of 100 pages of advertising. 


MASS MARKET 


A HULTON PUBLICATION | Advertisement Manager: REG LEVI, 43-44, Shoe Lane, London, B.C.4 Telephone: CENtral 7400 


Advertisement Controller: George A. Cooper 
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and still rising fast. 


Now we intend to cater for the trout and salmon 
angler with a different sort of publication, but 
one with the same sure guidance, the same 
service and co-operation to the trade. It will 
be another NEW source of income for them, 
wa and for the advertiser... . 


A NEW MEDIUM FOR 
THE CLASS FIELD 


Trout and Salmon | 


MONTHLY ONE AND SIX 
First issue July | and thereafter on first of every month. 
Printed and published by 
Angling Times, Newspaper House, Broadway, 
Peterborough. 
W.H. Lumby, 6 Breams Buildings, 
Tel: CHAncery 4175 


Advertisement Manager 
London, E.C.4, 


a guoup of nine 
influential newspapers 


A.B.C. NET SALES 


HB. 


| 
Associated Kent Newspapers Ltd. 
LONDON: E.W. PLAYER LTD., 30, FLEET ST. £¢4 
“- 


Published by 
The Herbert Publishing Co. Ltd. 


Heathcock Court, Strand, London, W.C.2. 


Telephone: COVent Garden 2640 


AUTOTYPE Jot I scacos 
Vianspohencies Foran | 


in black-and-white or colour 
AUTOTYPE COMPANY LTD. 
Browntew Ad., Londen, W 1}. Eefing 269) 


babe met on orees? 


3? SPRING 3 STREET w. 2. 


578 
TIE 
. WEEK 
Announcin a 
Ss es 

A leaflet gave 
In July, 1953, ANGLING TIMES was born. It details about the 
is now selling well over 80,000 copies weekly — lia | et 
"st. y ele- 


brities of stage and 
screen have to he 
associated with ties 
which they them- 
selves have chosen 
The Nuffield 
Organisation have 
produced — special 
full colour double 
crown posters illus- 
trating the first 
prize a_ Morris 
Minor convertible. 


inch double column displayed 
announcements in many of the 
leading provincial newspapers. 
These are scheduled to appear on 
the first day of Tie Week and 
should coincide with many 
special tie features planned by 
local journals. Local outfitters 
also are encouraged to join in 
by placing their own advertise- 
ments in the same issue. Free 
blocks have been made available 
to them so as to facilitate such 
persona! identification. 


New grey shade 


New feature of Tie Week, 
1955, includes the introduction 
of a new shade of grey. This is 
to be known as Edinburgh Grey, 
and may loosely be described as 
a mid-grey or light anthracite 


somewhere between silver grey 
and charcoal grey. Naturally 
there is bound to be a certain 


deviation from the standard due 
to the take of the dye upon 
differing materials. Manutac- 
turers are producing many new 
designs in this shade to make 
their début during Tie Week. No 
doubt they will be seen in win- 
dow displays everywhere. It is 
certainly a wise choice of colour 
to promote for it lends itself to 
wear with many shades of suit- 
ing. 


Then there is a new knot for 


Tie Week, the Saxon, which 
may well rival the Windsor in 
popularity. Its absolute origi- 
nality is assured from the out- 
set for it is started with the 
reverse side of the tie upper- 
most. 


When tied correctly the Saxon 
results in a non-slip knot which 
fills the tie space very well. 
Moreover, it contributes towards 
a longer tie life, for the method 
of tying reduces the amount of 
creasing that the tie has to 
endure. Retailers have already 
received large batches of specially 
printed give-away leaflets describ- 


ing the method of tying the 
Saxon Simple explanations 
| accompany clear-cut diagrams 


Two-oolour blow-up showcards 
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A ME® ROEET Hae ComventME 
on 


Tee peed pre ot OP mete 


on the same theme have also been 
prepared for counter display. 


It may be remembered that the 
special tie introduced during the 
week last year created a good 
deal of interest in press circles, 
for the strange woven design in- 
corporated into the tie turned 
out in reflection to be the Tie 
Week slogan—‘‘A new tie is a 
tonic.” 


This year the special tie is to 
be seen again and once more the 
re-adopted slogan will be woven 
into a tie of Macclesfield silk 
cither in an example of Edin 
burgh Grey with a maroon strip 
or in maroon with a grey strip 
Although there is of necessity a 
short list where distribution is 
concerned, a deal of interest and 
comment will be aroused by these 
ties not only among their wearers 
but also among the inquisitive 
and less fortunate beholders. 


In a scheme of this nature, as 
with all other campaigns, public 


relations plays a large and 
importamt part. No efforts are 
spared, therefore, in preparing 


appropriate releases for editorial 
publicity, many of which are 
eminently suitable for feature 
articles, gossip columns and news 
briefs, etc., in the national press 
Likewise, the provincial press, 
being equally important, for much 
depends on the retailer in the 
provinces, reeeives its due share 


Trade press value 


The trade press has of course 
been used most extensively. Be- 
tween mid-April and June 4 whole 
pages have been taken on a 
regular basis so that retailers have 
been constantly informed of the 
progress of promotion Into 
some of the earlier insertions 
coupons were introduced for the 
first time. These proved highly 
effective, adding several hundred 
newcomers to Tie Week activity 


Close liaison with trade 
organisations has once more 
proved both essential and most 
rewarding—that with the National 


Association of Outfitters in par- 
ticular. 
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P, MOST EFFECTIVE COVERAGE IN THE FIELD - 
OF CIVIL AND STRUCTURAL ENGINEERING 


“ADVERTISEMENT RATES £30 A PAGE 


POWER TO THE POINT 


Civil & Structural Engineers Review reaches all over 
the world to the men who construct factories, schools and big 
buildings, docks, railways and bridges, 


aerodromes and roads. 


PRINCES PRESS LIMITED 


A. W. ST. JOHN DILLON General Advertisement Manager | 147 VICTORIA ST., LONDON, S.W.I 
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Trade and Technical Press Viewpoint 


‘Trade fair boosts male 


fashion parades 


CONTAC TS made at the 
/ National Men's Trade 
Fair, organised earlier in the 
year by Style for Men, have 
led to many fruitful retail 
enterprises, the journal pointed 
out to its readers, with justifi- 
able pride, in a leading article 
spotlighting the high esteem in 
which the so-called “indepen- 
dent” retailer stands to-day. 

“From all parts of Britain 
come reports of very forceful 
approaches to spring and summer 
promotion,” it was — stated 
“Taking a lesson from our fair, 
retailers have held and are hold 
ing their own men's fashion 
—— in their own home towns 
n some cases, the organisers of 
such shows state quite openly 
that they would not have 
achieved anything approaching 
success without seeing the 
National Men's ‘Trade Fair 
parade first 


Lifting the setting 


“In one case, the full setting 
employed by us at the Royal 
Festival Hall has been lifted 
completely and moved to a large 
Midlands town and in countless 
others the setting has been 
copied In all events, the 
retailers who are holding these 
shows have benefited greatly from 
our experience, And that is a 
source of great pride to us,” 

An interesting question arising 
from the success of these many 
small ventures is: How small, in 
fact, is the better type of so-called 
“small” man who commands 
audiences of many hundreds in 
his own home town, and who can 
at will call up the financial aid of 
many big manufacturing concerns 
when he wishes to hold a special 
promotion of this nature? 

“When the show is over and the 
merchandise he has promoted to 
the local population under many 
leading brand names has made its 
mark in public favour, under 
whose label does the retailer 
sell?” asked the journal, con- 
tinuing 


“It would be a poor sports- 
man indeed who, accepting 
financial aid from the manufac- 
turer of ‘X clothes for men,’ 
should thereafter sell, exclu- 
sively, apparel under some 
other label. Alternatively, it 
would be a churlish supplier 
indeed who, given the oppor- 
tunity to show his wares at a 


By SCRUTINEER 


public performance under the 

wgis of one retail merchant, 

proceeded to furnish supplies 
to every other merchant in the 
same area! 

“This means, in sum, that the 
big manufacturer reposes great 
trust in the enterprising ‘inde 
pendent’; that the smaller mer 
chant may get as full support 
from his brand suppliers as does 
the clothing buyer from the 
biggest department store. It 
means that the ‘small’ man is as 
big as he wants to be; that his 
power over sources of supply is 
equal to his power to promote 
merchandise for his _ selected 
market. 

“The supplier who complains of 
lack of enterprise at the retail end 
of the line may well be supplying 
the wrong people. The retail 
merchant who bemoans lack of 
supplier co-operation may simi- 
larly be dealing with the wrong 
suppliers. With trade as vigorous 
as it is to-day among our own 
readers at every level, it is well 
worth considering _ that the 
strength of the small man is 
potentially as great as that of his 
biggest branch competitor, as long 


A lot of press 
attention was paid 
to the “Amateur 
Photographer” 
stand at the recent 
Photo Fair 


as the right merchant is dealing 

with the right sources of supply 

and vice versa.” 
+ + ” 

THe INCREASING popularity of 
“ mo-peds,” the cycles with built 
in motors, led Motor Cycling on 
an experiment to find out how 
they would fare on long journeys, 
as opposed to the normal daily 
shortish ride to work. 

Four mo-peds of different 
makes were borrowed from 
agents and editor Robert R 
Holliday and three volunteers 
from the staff—-Cyril Quantrill, 
Norman Sharpe and John Griffith 

set off from Hyde Park Corner 
to Brighton, with Professor A. M 
Low as adjudicator 

After detailing performance 


Move to the lighter approach 


196, YORK WAY, KINGS X 
' LONDON, N.7 
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For a long time Patent Steam Carpet Beating Co., Ltd. had advertised 


in Carpet Review” 


in the style shown at left 


Recently, however, 


they changed to the lighter approach shown at right and have been 
very satisfied with the results 


figures for the mo-peds, the 
journal reported 

“Fach rider swore by his 
mount Quantrill praised the 
economy, Sharpe the speed, the 
editor a mixture of the two, and 
Griffith the utter simplicity and 
reliability of his ‘Cyclemate.’ 
The ensuing argument lasted 
hours. Comfort? Slight back 
ache all round on the return trip 
Saddles might have been larger 
But what a performance! All 
four had done Brighton and back 
in under six hours and for less 
than ‘Ss.—-one actually for less 
than 2s. 6d. And not a single 
spot of plug trouble the whole 
way.” 

* * o 

A veRY warm welcome was 
given by Metal Industry to the 
efforts of the American Society 
for Testing Materials to obtain 
livelier and more stimulating ses 
sions at their meetings, by im 
proving the presentation of tech 
nical papers 7 

“Under the society's system, 
explained MI/, “a_ confidential 
report card, listing systematically 
a number of characteristics of 
speakers and paper presentations, 
is issued to three persons in the 
audience who serve as reporters 
With check marks a reporter can 
give a comprehensive, objective 
statement of what a _ speaker 
does; no comparison or judgment 
of various speakers is called for 
Any author can obtain his check 
sheet from the papers committee 
after the meeting if he is inter 
ested and thus, it is hoped, faults 
in presentation will be rectified 

“The report card, which 1s 
most comprehensive in its scope, 
includes such items as timing, the 
reporter being asked t© assess 
whether the talk was too long, 
too short or well timed. On the 
organisation of the paper such 
items as logical order of pre 
sentation and effective closure 
are listed. The reporter is also 


@Continued on page 582 
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CATERING EQUIPMENT DIGEST 


CED covers: 
Hotels @ Restaurants 
Hospitals @ Schools 
Industrial Canteens 
H.M. Services 
County Councils @ Ministries 
Departmental Stores 
Selected Clubs @ Holiday Camps 
Institutes @ Prisons 
Public Services and Nationalised 
Services 
Caterers and Brewers 
Catering Contractors 
Manufacturers of Catering Equipment, 
Services and Supplies 


tt last-| 


A controlled circulation 
publication exclusively devoted to Equipment, Services 
and Supplies for the Hotel and Catering field. 

Each Month CATERING EQUIPMENT DIGEST will 
reach 12,000 selected executives vested with direct 
purchasing responsibility and representing over 80°, of 
the total purchasing power of this field. Every 

outlet is selected by size and purchasing power, 


thus ensuring interested response and eliminating 
waste circulation. 


his is a vast and alive market where milhons of pounds 
are spent every year and where every day is a buying day 
Catering Managers and Buyers must, of necessity, keep in 
touch with new developments to improve or even 
maintain their existing standard of service. CATERING 
EQUIPMENT DIGEST offers a continuous information 
service based on concise editorial needing the minimum 
amount of reading time. Add the Reader Enquiry 
Service and the task of buying is greatly simplified 


CATERING EQUIPMENT DIGEST offers manufacturers 
of Equipment, Services and Supplies in this field an 
effective and responsive selling medium 


RESERVE SPACE NOW for the first edition in September 
(final copy date July 30th) 


Advertisement Director, 
CATERING EQUIPMENT DIGEST, 
28 Bolton Street, 

Piccadilly, London, W.! 

GRO 5070 
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Trade and Technical Press View point 


NIA 


use 
FOOD 
MANUFACTURE 


to reach the 
makers 
of 
PRESERVES ~« PICKLES 
MILK PRODUCTS 
SOUPS « SAUCES etc., etc. 
for their clients 


THE BRITISH HYDROLOGICAL 
CORPORATION 


FOOD MANUFACTURE 
STRATFORD HOUSE, EDEN ST., LONDON, N.W.! 


FOOD MANUFACTURE is one of the 
LEONARD HILL TECHNICAL GROUP 


FEVUIE specialised monthly 
journal dealing with all 
civil engineering in which 


and earth 
moving equipment are in- 
volved open-cast coal and 
iron «ore, ~—s hydro-electric 
developments, land  re- 
clamation, harbours and 
docks, coast defence works, 
river widening, canal con- 
struction, etc. 


MUCK SHIFTER 
and Public Works Digest 
is another publication of the 


ae ener RD'HItL 
T = 


CH AL GROUP 


CORROSION TECHNOLOGY | 
MANUPACTURING CHEMIST 
FIBKES (NATURAL AND SYNTHETIC) 
PAINT MANUFACTURE 
WORLD ChOrS ATOMICA 
FOOD MANUFACTURE 
POTTERY AND GLASS 
BUILDING MATERIALS 
MUCK SHIFTER 
PeTROLEUM 
CMEMICAL AND FROCKSS 
ENGINERRING 


All published at 
Stratford House, 


earth “moving 


Eden St., London, N.W.1 


Specimen copies on request 


Gift schemes ‘could cost 


retail trade vast sums’ 


asked to give a definite yes or no 
to four leading questions : Have 
you a clear idea of the speaker's 
theme ? Was he convincing to 
you? Did he hold the attention 
of the audience? Was this an 
exceptionally good  presenta- 
tion 7?” 
* * * 

INTRODUCING A recent issue 
devoted to military aviation, 
Flight wrote: “In no institution 
more than in the messes of an air 
force are there to be found 


| physical and mental standards of 


a higher 
loyalty, a livelier sense of 
humour, a healthier zest for 
adventure, a calmer contempla- 
tion of perils or a higher resolu- 
tion to prevail over them. There 
is, too, that characteristic and 
laudable preoccupation with 
shop; one’s own and the other 
man's equipment, methods and 
procedures, the newest technical 


order. a stauncher 


| developments and the finer points 


| of 


tactics—-all these are matters 


for regular and lively discussion 


Diligent readers 


“If the present issue of Flight 
then, should call for a dedication, 
it is to the men of the world’s 
air forces that this should rightly 
be addressed. They themselves are 
among our most diligent readers ; 
and, though some part of what 
is written and depicted in these 
pages may to them be common- 
place, the scope of our review is 
such that something new—even 
surprising——will surely come to 
their notice.” 

The military aircraft of all 


nations have been reviewed by 
| the journal over a period of 
| many years, but on this latest 


occasion it inquired for the first 
time into the national air forces 
themselves—their organisation, 
strength, equipment and, where 
divulged, their future plans. 

* * * 

Tuar ONLY the trade can pre 
vent “gift” schemes from 
flourishing, because the public 
will not, was a point made in a 
leading article’ in Drapers 
Record 

It was pointed out that “though 
tea merchants and manufacturers 
of detergents, soap flakes and the 
like have not been giving so much 
newspaper publicity to their ‘gift’ 
schemes of late, it would be an 


| error to assume that they have 


been dropped, or might not be 
revived. At the moment, some 
of the detergent firms are using 
their own products as ‘gifts.’ 
Instead of giving away merchan 
dise on the sale of which many 
traders depend for their liveli 
hood, they are offering two 
packets of their washing products 
for the price of one; a large 
packet for the price of a small ; 


and other such variations. An- 
other detergent manufacturer is 
sending thousands of vouchers 
through the post, which entitle 
the housewife to a few coppers 
discount when she buys the speci- 
fied detergent at her grocer’s.” 

Although the type of “gift” has 
been changed, the principle con- 
tinues, the journal declared: “For 
despite the fact that most women 
are aware that when they buy a 
product which qualifies them for 
a ‘gift’ or concession of some 
kind they must pay for the ‘gift’ 
indirectly, not all of them refuse 
to participate. Many good house 
wives derive pleasure from get- 
ting ‘something for nothing,’ or 
buying a product which includes 
something more than the article 
for which the basic price is paid. 
Some manufacturers of products 
bought by housewives are aware 
of this, and cash in on it.” 

Readers were told that re- 
cently the Wholesale Textile 
Association received a com- 
munication from a prominent 
manufacturer of meat products. 
He said his firm were planning to 
make an offer to housewives of a 
pair of branded nylon fully 
fashioned stockings at a reduced 
price, in conjunction with the 
sale of their meat products. They 
wanted to deal through recog- 
nised wholesalers who would be 
able to supply sizes and brands 
as vance 


Magnitude of schemes 


They proposed to start the 
scheme in a test area, for which 


they would require about 10,000 | 


pairs, but eventually they would 
require probably more than a 
quarter of a million pairs. 
“The WTA, quite rightly, 
gave the meat product manu- 
factorer the drapery trade's 
views on ‘gift’ trading. But the 
inquiry in itself shows the 
magnitude of these schemes. It 
is no exaggeration to say that 
if they were allowed to flourish 
they could cost the retail trade 
vast sums in sales per year.” 
The advertisement of Arthur 
& Co., Ltd., Glasgow, on the 
back cover of Drapers’ Record, 
May 28 issue, was the firm's 
800th consecutive appearance in 
that position. After advertising 
in other sections of the journal, 


Arthur's started to occupy the 
back cover in January, 1940, 
which means that they have 


appeared in the same position 
without a break for 15} years 

The journal told readers : “It 
surely represents an example of 
consistency in advertising and 
marketing policy which must be 
hard to equal; and represents, 
also, we are glad to feel, an abid- 
ing faith in the pulling power of 
the Drapers’ Record.” 
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"We have 
advertised our 
Steel Drums and 
Kegs in your 

*publication 
since we started 
making these 
containers 35 
years ago, and 

have always 
considered your 
publication the 
best medium for 
this purpose." 


Tanks & Drums Ltd. 
CONTAINER MANUFACTURERS 


*Paint, Oil & Colour Journal 


Advertising rates from the 
Paint, Oil & Colour Journal, 


83-86 Farringdon Street, 
London, E.C.4 City 4788 
| Member of 
| the Audit 
| Bureau of 
Circulations 


MUL-TYPO 


(Incorporating the Postal Advertising 
Company) 


Facsimile and Generel Printers 
Vari-typing Specialists 
Ribbon * Lithography ° Letterpress 
3 WEW BOND STREET ~ LONDON W.1 
MAYFAIR 1828 
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SILK SCREEN ARTS L? 


97 SHIRLEY ROAD. CROYOON 
AOO1sSCOmBE 5147-8 


HIGHEST GRADE 
CLEAN & SHAPP 
RAT MAN Hl? 


os 


SPELOY SEAvict 
S EXPRESS & 
reciviey 


es Td] 
it g oO 
= ee 
rh —— a 
apes , > | 
i a Ah Aoventisine crap 
ca - 
ee 
ae ; 
a 
eeue 
i: 
2 Se 
oe 
- 
cs 
ee 
a = 
‘an SO 
It — — — F 
peel ns 
ips 
‘a 
era ; 
pe ae 
Bea es 
ie | 
a | 
7 FC | 
} 
"eS robes 
a ae ee | eeiNTING COMPANY LIMITED 
See 
Agia 
aay } 
ae 
ik a 
;  _f 
| 
| 
AL } 
} Rises ¥ 
7 ar | 
Byes 
eae 
i | 
Ae | Ss 
ie es 
8 SAoh 
‘- Ra, 
eS 
tz a ‘ 
ae 
a 
} “al Ear : Ree ae oa — os 7 a. oe & a ‘ae 
FE a eee 7 ia eid. 


June 9, 1955 


Technical Print Review 


a successful formula 


HERE is a British tradi- 

tion that we expect to 
have our supply of eccentrics. 
The nation would not be the 
same without them. But no- 
body has thought that devia- 
tion from the orthodox is a 


good thing in itself. But in the 
field of printed publicity 
material, bored by stacks of 


the usual sort of stuff, one can 
really take to something that 
gets away from the usual 

This was the thought I had in 
mind as I picked up the latest 
copy of the Composing Stick, 
house organ of the Birmingham 
printers, James Upton Ltd. The 
hiehly colourful cover is quite 
eccentric, and one wonders what 
the devil it has to do with the 
contents. But it is so compelling 
that you do look inside, and 
there is a highly diverting article 
on how the cover came to be 
designed 

And once you are inside, 
you are pleased at the excel- 
lence of the printing and the 
clever way in which commerce 
and culture are mixed. What 
clever people these printers 
are, you say. 

[here is an article on the 
famous advertising campaign of 
the pig people, Marsh and 
Baxter, and the reasons for the 
use of a particular style of typo- 
graphy There is also a “scoop” 
of international proportions to 
those in the know—an article on 
the versatile calligrapher, Arnold 


Bank, decorated with some 
highly individual letter forms, 
which bear a resemblance to 


Chinese scrolls, and a piece of 
copy written in five different 
hands, a feat which very, very 
few people to-day could 
accomplish 


Result of competition 


There is a write-up of one of 
Upton's customers—Bird’s, and 
the usual amusing and edifying 
bits and pieces in the column “A 
case of odd sorts.” There is the 
result of the journal's italic 
handwriting competition (one of 
the winners being a gentleman 
who writes with two pens simul- 
taneously). Another competition 
asks for suggestions for a cover 
theme 

A “Who's who” tells the 
interested reader where he can 
get hold of Upton’s sales people 
Really this journal is so much 
better than those which are put 


By ROGER DARCY 


FROM SPOONFEEDING 
TO FAMILY MEALS 


The new booklet produced by 

Trufood Ltd., has a four-colour 

reproduction of a painting by 

Gilbert Wilkinson used originally 
for a poster. 


together in a printer's spare time 
and which consist of an article on 
Caxton, and a profile of the 
oldest comp. 

Up, Upton's! 


Catching the eye 


In another field a rather bright 


and widely interesting house 
journal catches the eye. Gavin 
Starey (Industrial Press Service) 


sends a copy of Power to Spare, 
ublished by Oldham and Son, 
Ad, the Denton, Manchester, 
firm of battery and electrical 
equipment manulacturers 
Ihe issue carries a wide range 
of topical interest articles from a 


warning to industry on the steps | 


which will have to be taken to 
obtain full benefit from the 
many new and revolutionary 
techniques now being perfected 
to an authoritative description of 
one of our oldest crafts, the mak- 
ing of guns 

One of the articles, with un- 
usual and clever layout, con 
cerns banking, and the cover of 
this unorthodox journal, printed 
in blue and red and metallic inks, 
shows two cut in half tones of a 
bank's operations on an amus 
ing drawn and colourful “piggy” 
bank into which money is fall- 
ing. The cover is reproduced in 
miniature on the opening page in 
side, with a short caption about 
it and the banking feature. This 


@ Continued on page 584 
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Commerce plus culture— 


ADVERTISER'S WEEKLY 


DON'T LET YOUR 
SPORTS TRADE 
CLIENTS MISS 


the opportunity of 
getting New EXPORT 
business. 

Use 

HARPERS SPORTS AND GAMES 

EXPORT NUMBERS 


the Sports Trade Export 
Numbers with a guar- 
anteed extra foreign 
circulation of 1,500. 
Dates, Rates and full particulars from 


HARPER & CO., 


8, Lloyds Avenue, London, E.C.3 


| 


Sell to the 
Shipping Companies (ae. 


through the advertising Si 
columns of x 


TE CHIEF STEWARD 


AND SHIPS’ STORES GAZETTE 


a 


Read by the Catering and Purchasing departments of the 
Shipping Companies and Ship Stores Merchant. 


Send for @ specimen copy and rate card 
Chief Steward and Ships’ Stores Garette, 26-28 Billiter Street 
London, E.C.5 


Telephone Ne. Roya! 5322 


A reliable medium for HOME and EXPORT 
advertising, reaching the firms that matter, 
and read by executives in all branches of the 


Advt. 
nl Metal and its allied industries. 
Wiliam ¢ 

TWICE WEEKLY TUESDAYS AND FRIDAYS 
Adderley 


Published by METAL INFORMATION BUREAU 
Birkett House, 77 Albemarle Sereet, London, W.! 


WRITE FOR SPECIMEN COPY & RATES ) 


LTO 
Tel 

HYDE PARK 
$605 
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The Monthly 
Register 


publication was written and de 
signed by MeCann - Erickson 
Advertising Lid and well 
printed by Samuel Sidders and 
Son, Ltd) Like Upton’s journal, 
it provided a retreshing change 

In the field of brochures I must 
say that G. | Tomkin Ltd 
printers of London, E.11, have 
made an excellent job of a book 
let for the Creed Facsimile com 
munication system, With a spit 
ally-bound cover carrying what I 
suppose would be called a “con 


PUBLIC HEALTH 


OFFICIAL JOURNAL OF THE 
SOCIETY OF MEDICAL OFFICERS 
OF HEALTH 


temporary’ design it is a remark 2), RED LION ST. WCL CH 6855 on Ee en at. 


able piece of colour work, being TAVISTOCK HOUSE, 
printed in no fewer than 12 TAVISTOCK SQUARE, LONDON, W.C.! 
colours from line blocks. Different EUSTON 3923 

display types are used, from 
Plantin italic to wide Latin, but 
it is the effective layout and the 
striking colours which catch the 
eye 


THE OMLY Independent journal @ 
devoted to LUBRICATION wt 
. 


Read by Works Engineers, 
Machine Designers, Oil me 
Company Executives, etc., & 
ALL OVER THE WORLD 


SCIENTIFIC PUBLICATIONS 


3 Clifford Street, London, W | 
Telephone REGente 7996 


MUNICIPAI 
ENGINEERING 


founded i874 


iching every officer in th FASHIONS AND TEXTILES 


Congratulations to all 


The advertising agents, Brockie 
Haslam, were responsible for the 
design, and all concerned are to 
be congratulated on an excellent 
nece of sales literature on what 
coke like a fascinating product, 
by the way 


24 YEARS 


Another very colourful cata OF PUBLICATION ¢ Clement: Ian, Wt TEEN AGE FASHION FOCLS 
logue for a rather dull industrial for the buyer 
subject, machine tools, has been a, any re HOLborn ¢ The only trade journal exclusively 
| designed by the firm concerned, 0 GARAHe STREET, LONDON w4.® devoted to teenage wear and 


i bh. J. Edwards Lid., and printed accessories 
by the Thanet Press. A mass of 


= STITCH PUBLISHING CO.LTD 
; small blocks showing specific MILK TRADE 374 Gray's lon Road, Loudon, W.C1 
¥ tools, with descriptions, is very TERmivus 0644 


THE 
difficult to handle for easy read re MEDICAL OFFICER 


ing, but this has been done by The Since 1908 the only professional weekly 
cut-outs of the tools indented into 4 ] ia\ l oF eae & Se STIT< mt | 
clearly-set copy fhe Times \| \| k hl \TR) PUBLIC HEALTH, SCHOOL & / 
family is used eflectively for the . 7 5 HEALTH AND ALLIED SERVICES A popular journal for the 
majority of headings and copy “DAIRYING | 72/78 FLEET ST., LONDON, E.C4 t ki le 
CENtral $574/5 garmen ma ing trade. 
with various sans and Egyptians engage wr emmenee , , , 
to liven up the layout | PROCESSING, DISTRIBUTION STITCH PUBLISHING CO. LTD 
A small pocket brochure comes | AND SALE OF MILK silane TE Ranions —“ — 
pos en, Coa pres Lid., | AND MILK PRODUCTS THE ROYAL SANITARY 
oughborough, on the subject of a 
mechanical handling, with Rooney The Most Influential INSTITUTE JOURNAL 
of comparative costs. Printed Journal in British Dairying CIRCULATION 11,011 ABC PAINTING AND 
red throughout, the booklet has IN MUNICIPAL AND 
a striking cover, which shows by The Milk Industry, ALLIED HEALTH FIELDS DECORATING TRADE 
means of pin men how mechani 37, Queen's Gate, London, S.W.7 90 Buckingham Palace Road, $.W.! 
cal handling cuts down labour Western 9816 SLOANE 5134 
Inside, however, the setting in | 


sans goes a little haywire This | PAINTING & 
Ay he MEAT TRADE THE SANITARIAN| | DECORATING 


. sa F ty Th ' i 
. py Pye eecemeliaaess | Official Journal of the Art's brieiet Gecsrocon tar test 
date a little to-day , Sanitary Inspectors’ Association 
5 The Leod / 
ned act _| Meat Trades’ Journal THE SPECIALIST JOURNAL Ree, lantine_fewradl fe of msioned 
Not as expecte Weekly net sales exceed ON ALL ASPECTS ; 
33.000 OF HYGIENE AND SANITATION CaEEND HOUEE MANCHESTER 4 
There is a cryptic note on the | ’ . 19, Grosvenor Place, London, 9:W.1 
back page For 66 4 the me SLOane 1770 
“We commissioned a= very organ of 6 ‘ PAINT AND PRINTING 
eminent artist to illustrate the © CHARTERHMOGSE SQUARE, LONDON, £6.) : 
text of this booklet. The results | — 


are not exactly what we ex PHOTOGRAPHY 
pected, but as humour is always 
welcome, even in’ connection 


with a serious subject, we de JOURNAL OF THE OIL 


cided that the sketches should CANNING AND PACKING Good Photography © COLOUR CHEMISTS’ 


S 4 TION 
be included ASSOCIATION 


Specialist monthly magazine or 


: Monthly publication with 
That's rather an odd admission food manufacturers, canners and Monthly—for all world wide coverage, having 
to make in a publicity job, and users of containers and other amateur photographers a leading aang technica! 
personally, no matter how emin packaging materials. M jel Hall, ‘ie , 
ent the artist, | would have left CANNING PUBLICATIONS 3124/5, High Holborn, W.C. Street Leades. EC4 
14-15 COLEMAN ST. LONDON, B.C. CHA. 2152 Chant 3128 
a @ Continued on page 585 Tol: MONerch | 
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CIVIL ENGINEERING 


CONTRACTING 


CONTRACTORS’ RECORD 
and 


Municipal Engineering 
(1908) 


Read by 
the Contracting and 
Sub-Contracting Industry 
and 


every Municipal Engineer 
throughout the United Kingdom 
LENNOX HOUSE, MORFOLK STREET 
LONDOR, W.C.2 


TEMPLE BAR 6591/23 


NEWSPAPERS | 


PERIODICALS | 


Overseas Space Buying 

problems to 

PUBLISHING & DISTRIBUTING 

CO. LTD., Internetional Press Rep- 

resentatives. 167 STRAND, W.C.2. 
Tel.: TEM 7595/6534 


Pass your 


The premier monthly 
for the cardboard box, 
container, carton, paper 
bag, sack manufacturers 

and paper converters. 


83 TUDOR ST.LONDON.EC4 
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Publications 


CLAY PRODUCTS AND BRICK MAKING 


THE BRITISH CLAYWORKER 

Leeding world technical journal for 

Brick, Tite and Senttery Were 
Industries. 


Overseas Sales equal 33% of total 
circulation. 


CLAY & BRICK PUBLICATIONS, LTD. 
23 Tavistock Street, London, W.C.2 
TEMople Bar 7664 


~ GAS JOURNAL — 

Newspaper and Expert Technical Weekly 
GAS SERVICE 
AND DOMESTIC COKE 


The Specialist for Gas Sales 
and Service Stafs 


11 Bolt Court, Fleet Screet, E.C.4 


MUNICIPAL WORKS AND 
LOCAL GOVERNMENT 


The Surveyor 


AND MUNICIPAL AND 
COUNTY ENGINEER 


The influential journal for all 
advertisers who sell to 

Local Authorities 

Public Works Contractors 
The Building Industry 
Architects and Surveyors 
Advt. Mgr. A. R. Caldwell 

48 Southampton Row, WC1 
Telephone: Holborn 0452 


MUNICIPAL 
ENGINEERING 
founded 1874 


Reaches every engineer, 
surveyor and cleansing 
officer in local 
government. 


4 Clements Inn, W.C.2 
HOLborn 5502 


EDUCATION 


ADVERTISER'S WEEKLY 


TECHNICAL PRINT 


REVIEW 


continued 


EDUCATION 


The Official Organ of the 
Association of Education Commitioes 


Published Every Friday 
seneeeeneenocecenees 
Read by Members and 
Officials of Local Educa- 
tion Authorities, School 
Governors and Managers, 
and others engaged in 
national education. 


10 Queen Anne Street, 
London, W.1 Museam 1425 


SCHOOLMASTER 


ANT WOMAN TEACHERS CHRONICLE 


The Journal of The 
National Union of Teachers 


National Weekly Circulation. 


Reaches School Teachers 
throughout Great Britain 


All enquiries to: 
THE SCHOOLMASTER PUBLISHING CO.,LTD. 
HAMILTON HOUSE, HASTINGS STREET, 
LONDON, W.C.1 


BOOT AND SHOE TRADE 


The Shoe and Leather 


Record 


Founded 1886 


The Pioneer and 
Progressive Paper 
° 


GRANVILLE HOUSE 
ARUNDEL ST. LONDON wea 
Tel. TEM 5524/6 


The 


MUNICIPAL 
JOURNAL 


founded 1893 


The only weekly technical 
journal read in every local 


government department. 


3 Clements Inn, W.C.2 
HOLborn 2827 


SPENCER HOUSE, SOUTH PLACE, E.C.2 
TEL. MONARCH O608 GRAMS: ALSHONEZE 
Rote card and specimen copy on application 


out this particular lot of illustra 
tions. The diagrammatical draw 
ing on the cover was the best of 
all, and could have been followed 
inside 

A neat little leaflet on “ Vermi 
culux” extohated vermiculite (a 
form of mica to you) has been 
issued by Cape Asbestos Co. 


Lid. Printed brick red and black 
it has a neat, severe yet striking 
cover. Layout, with pictures, is 


good and surprisingly enough the 
text in Times goes well with the 
headings in a narrow grot. How 
ever, close examination shows 
that some of the headings have 
not printed too well The leaflet 
was prepared and designed by 
Astral Arts Group Ltd 


Photographs of babies 


A charming littl booklet has 
been produced by Trufood Lid 
Printed blue and black, with a 
coloured cover Entitled “hrom 
spoonfeeding to family meals,” it 
has been designed by Lintas Lid 
Set in Baskerville with Perpetua 
headings, a delicate use is made 
of chaste borders and rules 
There are photographs of babies 
likely to appeal to mothers, and 
checky little line drawings, some- 
times in black and sometimes in 
the other colour, light blue 

The Baynard Press have made 
a good job of the printing and it 
is laid out in such a manner that 
the charts and solid detail are not 
100 repelling. The cover carries a 
four-colour reproduction of a 
Gilbert Wilkinson painting used 
originally on one of the Trufood 
produced for wellare 
clinics; and this strangely 
cnough, is my Only point of ert 
cism 

One can recognise the painting 
at once as a Gilbert Wilkinson 
but it surely romanticises the 


posters 


baby too much, and is not in 
keeping with the sensible con 
tents and semi-humorous draw 
ings inside, Just a personal 
quirk, perhaps. I leave you to 
judge reproduction is on page 
SK 


Farm machinery 


“Farm Mechaniration” Directory 
1955, published by Temple Press Lad, 
Dreee Jl 
TIVHIS directory is an indis 


pensable aid to agricultural 
dealers, merchants, manufacturers 
and farmers throughout _ the 
world 
Divided into six parts, the first 
records names and addresses of 
orgamisations and manufacturers 
interested in the vast field of farm 


mechanisation Part two lists 
specifications and manufacturers 
of all types of wheeled and 
tracked tractors, while part three 
supplies details of linkages and 
hydraulic systems, together with 


drawbar and power take-off data 
The directory also includes a 
classified list of implements with 
abridged specifications of im 
portant equipment 
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Figures that count NORW AY’S 


largest Newspaper 
and leading 
advertising medium 
has the ear of 


the business world 


Aftenposten reaches the greater majority of 
those who hold leading positions in the business 
life of Oslo, the capital: 96°), 
directors, 80°; 


0 


of all managers and 
of senior officials and 88°, of 
The last 
mentioned category includes owners of shops, 


those who run their own businesses. 


minor industrial undertakings and crafts, as well 
as wholesalers and agents. 

41%, of the tonnage of Norway's merchant 
marine is based on Oslo, and earns as much as 
45%, of the 


overseas trade. 


freight earnings accruing from 


It pays to advertise in 


Afienpoften 


Information as to rates, etc., may be obtained from 
our London representatives: Joshua BK. Powers Ltd., 
14 Cockspur Street, London, 5S.W.1. 
WHltehall 3566 


lelephone 


If the product involves... . 


Production 
Processing 
Tesetiag 
Imepecting 
Fintehing 


METALLURG 


of ferrous or 
non-ferrous 
metals 


THe garirisn 


muSsT 


JOURNAL OF METALS 


CARRY YOUR ADVERTISING MESSAGE 
=... 

THE KENNEDY 
LONDON OFFICE 


— | 


Press LTO si KING rKEET WEST, 


M.I 


MANCHESTER, 3} 
50 TEMPLE CHAMBERS, TEMPLE AvenNUE, Lunn, &.C.4 


586 


a 


June 9, 1955 


Growing German challenge 
in a prosperous market 


STUDY of the detailed trade 
statistics for Norway, 
which have lately been avail- 
ible in this country in respect 
of 1954, indicate the strong 
challenge being made by Ger 
man exporters to those in this 
country 


The increase in the total value 
of imports from the United 
Kingdom amounted to no more 
than Kr. 109 million. Setting 
aside the value of ship imports 
this represented a decline of Kr. 5 
million for the remaining import 
categories. On the other hand, 
there was an increase of Kr. 122 
million in the non-ship imports 
from West Germany—especially 
in the fields of base metals, yarn, 
piece-goods and manufactured 
textiles 


* * * 


EMPLOYMENT 
recently 
end of 
employed 


STATISTICS 
issued show that at the 
March the number of 

Wage-carners was 
1,012,800, 17,500 more than at 
the same time last year. The 
number of registered unemployed 
at the end of March was 19,300, 
1,700 less than a year ago 


* * * 


CO-OPERATIVE stores had 
record sales last year according 
to a lately published report 
Sales amounted to £50 million 
nine per cent more than the year 
before. A campaign by the more 
than 1,000 local co-operative 
societies resulted in members’ 
shareholdings going up by 
£800,000 The campaign had 


aimed at increasing capital by 
£700,000. ‘Total members’ hold 
ings im co-operative stores in 


SAPS 


In national costume, 
Norwegian girls 
Kodachrome 


these two 
appear in the 
films (‘Holiday in 
Norway and Fjords and 


Mountains’) sponsored by the 
Bergen Steamship Co., Lid., to 
boost the tourist trade. 


NORWAY 


Norway are now almost £6 mil- 


lion. Membership of the co 
operative societies is 295,000. 
The number of co-operative 


shops went up last year from 
1,810 to 1,860. 


* +. > 
Tue minister of Local Govern- 
ment, Ulric Olsen, has stated 


that the number of new homes 
expected to be completed this 
year is 35,000. In the four-year 
period 1954-57 it is now expected 
that at least 120,000 new homes 
will be built, or 20,000 more than 
was estimated in the Govern- 
ment’s longterm development 
programme. 
* . > 


DurING THe first three months 
of this year Norway imported 
2,965 private cars as against 2,085 
in the first quarter of last year 
Car imports up to March this 
year were worth £1,150,000 
Other motor vehicles imported 
from last January to March num 
bered 1,631 worth £1,190,000. In 
this category, too, imports were 
bigger than last year 


* * * 


IN A statement issued in con- 
nection with the two loans total- 
ling $40 million recently obtained 
by Norway through the Inter 
national Bank, the lending 
authority has drawn attention to 
the rapidity and strength of the 
Norwegian economy's develop- 
ment 

Investments have been excep 
tionally heavy, and not only have 
war losses now been made good, 
but further expansion of national 
capital has taken place. The 
merchant fleet is now seven mil- 
lion gross tons against five mil- 
lion gross tons before the war, 
and it is also more modern. The 
capacity of power stations, pro- 
ducing at prices among the lowest 
in the world, has been doubled 
and industrial output is 80 per 
cent greater than in 1938 


Norway, the IB statement 
points out, can produce 
ferro-alloys, aluminium, other 
non-ferrous metals, artificial] 


fertilisers and chemicals at com- 
petitive prices thanks to the large 
resources of hydro-electric power 
Most of Norway's water power 


is, however, still unexploited, and 
the prospects for further expan- 
sion are therefore considerable 
The loans raised in the United 
States will be used to promote 
this expansion. 
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‘Free trade’ opportunity 


goes begging 


| ELATIVELY few British 
exporters and manufacturers 
have so far availed themselves of 
the trading facilities offered by 
the Colon Free Zone 

In a survey of the advantages 
to be derived from a use of the 
zone, the Board of Trade has 
pointed out that it constitutes an 
isolated, neutral customs-free 
sland” within the town of 
Colon and its purpose is to pro 
vide an area into which, and from 
which, goods may be imported or 
exported and wherein all classes 
of commercial activities (with the 
exception of retail transactions) 
may be conducted without being 
subjected to controls, customs 
laws or duties, taxes or any other 
restrictions 


Range of goods 


These advantages are being 
utilised by traders abroad 
According to an _ on-the-spot 
report from HM _ Consul at 
Colon, he saw “a large number of 
United States goods in store and 
quantities of Dutch and Danish 
beer, Italian vermouth, French 
liqueurs and Argentinian wine 
It is clear, therefore, that firms 
in several foreign countries are 
becoming aware of the commer 
cial possibilities of the zone.” 

The chief markets to which 
goods are trans-shipped = are 
Venezuela and Colombia, but 
much is also being sent to the 
Central American republics 


Greece 


IN view of the success of the 
British entry at last year's 
Salonika International Trad 
Fair, the British Embassy in 
Athens have decided to organise 
4 similar participation at this 


fon 


year’s event, which will be held 
from September 4-25 

It is proposed to rent from the 
fair authorities the same pavilion 
and the same outdoor space as 
last year. The charges to exhibi 
tors will also be approximately 
the same 

The pavilion, with about S00 
square metres of exhibition 
space, and the outside area com 
prising an additional 1,200 square 
metres, will be available only to 
United Kingdom firms and their 
Greek agents 


USA 


AN PXHIBITION styled “The 
Evolution of Graphic Arts” has 
been organised by the Marathon 
Corporation, Wisconsin, to show 
nearly three centuries of work in 
the field. 

In co-operation with J. § 
Mertle, a Marathon consultant on 
graphic arts, the Marathon 
organisation developed the 
exhibition to consist of selected 
pieces from Mertle’s library, 
which is claimed to be the largest 
private collection on _ photo 
mechanical and graphic arts pro- 
cedures in the world to-day 

Among the pieces are the 
private technical writings and 
work of Karel Klic, inventor of 
the photogravure and roto 
gravure processes. Other items 
include an original wood engray 
ing made in 1810 by Thomas 
Bewick, “Newton's Opticks” pub 
lished in 1718, and “Art of 
Photography,” the first book in 
English on photography written 
by Robert Hunt in 1841 

Ihe Marathon Corporation is 
one of America’s leading pro 
ducers of printed packages and 
paper products 


~~ 


Witnessing the formal opening of the Marathon ¢ orporation's exhibi 
on “The Evolution of Graph {ris’ at Lawrence College 


ippleton, were from left: Robert L. Putman, Marathon's creative 


art director, and W s Jackson, manager of Marathon reproduc fion 
art services 
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You cannot 


afford 
to ignore 
Britain’s 

fastest- 
growing 


ne wspa pe r 


Audited net sale for March 1955 of 


177,562 
shows an increase of 


34,409 


over March 1954 


In 12 months, March '54—March ‘SS, 
the * News’ showed an increase of 


247. 


making it Britain's fastest-growing 
newspaper in Britain's fastest- 


growing market 
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Cut out this 
Information 


Sheet No. 6 


In Glasgow and the West of Scotland, 
more and more people each year are 
carning higher wages — and spending 
more money — than they have ever 
done in the past 


The hundreds of thousands of extra 
readers that the GLASGOW EVENING 
NEWS ensures for its advertisers are, 
therefore, more important than ever 
before 

Here are the audited net sales figures 
which show how the paper has grown 
since last August when it was com- 
pletely restyled 


July 1954 141,917 November 164,415 


August 147,465 December 156,964 
September 151,263 January "55 163,954 
October 161,477 February 173,403 


March 1955 177,562 


The restyled *News’ 
has ‘Personality’ 


and its new personality has been 
created by the personalities of the 
people who write in it 
No other paper of its kind is as 
“ personal’ as the Evening News 
That means that its half-a-million and 
more readers regard the journalists of 
the ‘News’ as their own personal friends 
It stands to reason, therefore, that they 
look to this friendly paper to give them 
information about what-to-buy and 
where-to-buy-it. 
The circulation of the’ News’ is still rising 
No media man can afford to overlook it 


bor further information, write or telephone 
the Advertisement Manager 


Evening News 
GLASGOW 


KEMSLEY HOUSE 
GLASGOW 


KEMSLEY HOUSE 
LONDON 


File this sheet with your rate card 
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Public Relations 


Teenagers handle their 


own fashion show 


UCH favourable comment 

in the London, provincial, 
and Overseas newspapers was 
obtained by the press and 
public relations division of 
Napper, Stinton, Woolley, Ltd., 
following their devising and 
staging of the first show put on 
by the newly-formed Teenage 
Fashion Group. 

Head of the division, Ted 
Jones, and Cynthia Figg, head of 
the women’s department, led the 
public relations team which 
scripted, arranged, produced and 
Stage-managed the event They 
built up a visual presentation with 
a strong story behind it and from 
which editorial publicity followed 
naturally 

The first unorthodox touch in 
the show was the choice of two 
teenage commeres (Jill Browne, 
17, and Caroline Denzil, 15) who 
were selected as typical teenagers 
with a sound common-sense atti 
tude towards their clothes. They 
handled the commentary with the 
skill of veterans, each picking out 
the features of the garments that 
particularly appealed to teenage 
girls 


Explaining the problem 


Before the show, they intro 
duced themselves and the group 
to the audience and told of the 
difficulties they had experienced 
in trying to find suitable clothes 
for their ages They explained 
that nine teenage fashion houses 
had formed the group especially 
to cater for the tastes of the 
younger girl who had _ been 
neglected by designers and manu 
facturers for far too long 

Teenage models and showgirls 
displayed the garments, which 
included day dresses, suits, coats, 
sports wear and evening gowns 
Schooigirls and students were 


A point of produc- 
tion is discussed by 
Ted Jones, head of 
the press and 
public relations 
division of Napper, 
Stinton Woolley, 
Litd., during a re 

hearsal of the teen 
age fashion show 

Holding the over 

coat is Cynthia 
Fige, head of the 
division's women's 

department 


invited to see the shows and some 
of their opinions were recorded 
by a BBC interviewer and broad 
cast in “Woman's Hour.” 

This was the first of a series of 
unconventional fashion shows 


panned for this season by 
Napper, Stinton, Woolley, Ltd... 
who are endeavouring to break 


completely with routine and 
bring fresh ideas into the staging 
of each show 


Fast promotion 


ON A closed autobahn in Ger 
many the other day, 20 journal! 
ists were given a car they had 
never handled before andallowed 
to drive as fast as they liked; 
14 of them obtained speeds in 
excess of 150 mph. Nobody was 
hurt 


Safe at speed 
qqmentennesmmstndiinanians 
The car they were given was 
a Mercedes 300 SL, which re 
cently won the Grand Turismo 
Class of the Mille Miglia The 
idea of the stunt was to prove 
that speed alone need not be 
dangerous, and that a_ well 
designed and well-built car, such 
as the Mercedes 300 SL, “can be 
very safe when driven fast even 
by imexperienced drivers, pro 
vided due attention is paid to 
road conditions.” 


| Up and under 


Here 1S some materia! for 
television's “Tall story club 

By courtesy of the J. Lyons 
press office, this column is able 
to announce that a balloon ad 
vertising Bev, released in a race 
at a sports meeting in Liverpoo! 
last August Bank Holiday, was 
picked up in Melbourne, Aus 
tralia, on April 14, at 5 p.m. this 
year by a Mrs. D. IL. Darcy 
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Wed have 
Li CH / OST 
corthout 


him! 


Many a conference, 


meeting to plan 
a piece of printing work 


has been thankful that 


Spicers Pape r Consultant 
was there. But often it ts 
not till the finished job arrives, 


that they realize just how much 
they owe to his guidance 


speak to as 


FLEET STREET 4211 
London EC4 


T c le phe mn 


19 New Bridge Street 


enon the finest 
ry has ever held. Whatever 
IPeX is an exhibition 


will find a wealth of new 


develop 

machinery and mater ery latest 

achievement f pri 

woecessible unde 

IPEX is an inter fiona a world forum for 
ke y! where you will 


the interchar 


new meth 


printing 
Py ted t 


BRIDGES £4 SONS LTO 


W.C.2., England 


rw 


rataigar Sq 


ling I jare, London 


remember the dates: July 5-I16th 1955 


MACHINERY AND ALLIED TRADES EXHIBITION 


INTERNATIONAL PRINTING 


THE 10TH 
OLYMPIA-LONDON 
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Lew * * 


SURREY 
GROUP 


SURREY TIMES (Guildford) 
WOKING NEWS & MAIL 
SURREY & HANTS NEWS (Farnham) 


Combined Rate] 4 / = Flat $/C inch 


LONDON OFFICE: 
H. R. TADGELL, 


134 FLEET ST., E.C.4 CEN. 3913 
Proprietors: 
THE WOODBRIDGE PRESS LIMITED 
HEAD OFFICE: 
ONSLOW STREET, GUILDFORD 


Chie 
Essex Chronicle 


| 36,66 4| carcEst 


A.B.C. 


SALE OF ANY 


county — 
NEWSPAPER ESSEX| 


@ London Office: 80 FLEET ST., E.C.4 Tel. CENTRAL 7500 
@ 96 HIGH ST., CHELMSFORD Tel. CHELMSFORD 4631/2 


The only paper offering complete 
, coverage in the thriving 
and prosperous areas of 
West Kent and East Susser 


Rent & Sussex Courier 


Every Friday 3d. 


A.B.C. Circulation 45,057 Weekly 


HEAD OFFICE 
COURIER BUILDINGS, TUNBRIDGE WELLS 


Telephone 4408 (6 lines) 
BRANCHES 
TONBRIDGE, SEVENOAKS, HAWKHURST, WESTERHAM, 
EAST GRINSTEAD, CRAWLEY and CROWBOROUGH 
LONDON OFFICE 
69 FLEET STREET, B.C4 
(Telephone Ch.Ntral 9711) 


From whatever the ‘angle’ of your survey 


WEST HERTFORDSHIRE 


with occupational groups of high earning capacity is 
one of the finest advertising prospects in the country 
and the 


West Herts and 
Watford Observer 


with its average weekly net sale of 


40,451 


(1954 A.BC. Certificate) 


is undoubtedly the best medium for sales promotion 
in the prosperous districts of 


WATFORD, BUSHEY, OXHEY (L.C.C. Estate), 
RICKMANSWORTH, CHORLEYWOOD, 
ABBOTS LANGLEY, KINGS LANGLEY, 

HEMEL HEMPSTEAD (New Town), 
BERKHAMSTED and TRING. 
Head Office 
101, HIGH STREET, WATFORD. 
Tel.: Watford 3341. 
District Offices at 
Hemel Hempstead, Berkhamsted, Rickmansworth. 
London Representative 


L. A. Cape, 143 Freer Srreer, E.C.4 
Tel.: Central 6692 
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lhe 


surveying 


examine 


A prosperous market of 8:5 million 


‘Advertiser s 


Weekly’ Varket Research 


the Home Counties region 


ADVERTISER'S WEEKLY 


leam 


with growing sales opportunities 


ECAUSE it represents a 
vast mass market with a 
high level of prosperity, the 
study of this region is likely to 
be highly rewarding to the 
advertiser. It is a fascinating 
study, too, because of the 
relatively rapid changes which 
have taken place in the regional 
economy and growth and dis- 
tribution of population. These 
changes have been on so large 
a scale as to be almost drama- 
tic in form, and certainly 
worthy of considerable thought 
on the part of the marketing 
man 
To illustrate the phenomenal 
growth of population—if we take 
the six counties of Kent, Middle 
sex, Surrey, Hertfordshire, Bed 
fordshire and Essex—-we find that 
between the Census of 1931 and 
that of 1951 their combined 
populations had increased by 
over 20 per cent to close on 84 
million. And that, in the few 
short years between the Census 
of 1951 and the issue of the 
Registrar-General’s estimates at 
mid-1954, the further growth of 
this population was in the order 
of 200,000 


The migratory factor 


This remarkable increase has 
been due not merely to popula- 
tion changes represented by births 
and deaths; most important of 
al! has been the migratory factor 
Since 1931 the population of 
London County has declined, 
while that of the outlying areas 
has steadily grown For this 
development there are several 

asons. Partly, the need of an 

itlet for the growing population 
the metropolis; partly, the 
nation of the population of 
central areas to seek dormi 
accommodation in more 
areas ; partly, the pressure 
the expanding commercial 
entre itself 
These changes can be seen in 
context of the growth of 
pulation in the urban areas of 

» Home Counties, and it is sig 

ficant that the six counties 

h have increased their 
pulations by more than one 
third between 1931 and 1951 


The population of the Home Counties bas increased remarkably 
during recent years and one reason has been the development of the 


region’s commercial importance. 


This survey highlights the influence 


of the New Towns Act of 1946. 


should be Middlesex, Bedford 
shire, Buckinghamshire, Hertford 
shire, Surrey and Sussex West 
For a more detailed analysis of 
these changes the reader is 
referred to the separate county 
reports based on the 1951 Census, 
issued by HM Stationery Office 
last year 


More desirable forms 


With the spread of suburban 
areas and dormitories sprawling 
round the great cities of England 
and the growth in ribbon develop 
ment, the need became manifestly 
more urgent, during the inter-war 
years, for more desirable forms 
of expansion 

lwo committees, in 1921 and 
1934, recommended the promo 
tion of garden cities, while in 
1940 the report of the Royal 
Commission on the Distribution 
of Industrial Population suggested 
the wider dispersal of industries 
as well as population. During 
the war years the project had 
perforce to be left in abeyance, 
but the evidence of the vulner 
ability of concentrations of the 
human and the industrial 
elements at that time (in West 
Ham alone 10,000 houses were 
destroyed by bombing) empha 
sised another good reason for 
spreading the population and the 
factories of Britain more thinly 
over the ground 

The concept of building new. 
more or less self-contained towns 


away from overgrown cities is of 
very long-standing, and the rela 
tively modern experiments are to 
be seen at Welwyn Garden City 
and Letchworth. Thus, when the 
war ended, the proposals for the 
re-development of Greater Lon 
don (the plan was issued in 1944) 
and for the establishment of new 
towns, were not ventures into 
entirely unexplored territory 
There are 14 new towns, to use 
the term in the limited sense 
attached to it by the New Towns 
Act of 1946, being built in Great 
Britain, and of these eight are in 
the Home Counties. Initially, the 
scheme included the creation of 
20 new towns, but lack of suit 
able sites, concession to resistance 
in the areas designated, and the 
difficulties of the immediate post 


war years, have imposed 
restraints on the original plans 

Moreover, it is perhaps impor 
tant also to explain that in some 
cases the new towns are not 
entirely new communities estab 
lishing themselves in what were 
hitherto unpopulated areas. For 
example, Hertfordshire, Hatfield, 
Heme! Hempstead, Steven 
age and Welwyn Garden City 
have been in existence for a long 
time and the new towns are more 
the grafting of a new limb onto 
the old tree, albeit that the limb 
is planned to be larger than the 
tree 

In all, the existing new towns 
in the Home Counties, each of 
which has its own development 
corporation, are being planned to 
provide for a population of 
nearly 420,000 inhabitants An 
accompanying table lists the new 
towns, together with the date of 
establishment of the relevant 
development corporation and the 
estimated full population 


Balanced communities are 


the general aim 


TI\HE degree of expansion 
brought about by the new 
towns, a8 compared with their 
former size (revealed by an 
accompanying table) can be 
measured from the following 
figures 
Three of the areas 
Hemel Hempstead and 


Basildon 
Welwyn 


{ The New Towns 


Basildon 
Hracknell 

Crawley 

Harlow 

Hatfield 

Heme! Hempstead 
Stevenage, Herts 
Welwyn Garden City, Herts 


Herts 


the Honie Counties 


fatimated 
tu 
Population 


Date Establishment 


Development C otporation 


December 
June, 1946 


Garden City, already had popu 
lations of about 20,000 each. 
Bracknell, Crawley, Harlow, Hat 
field and Stevenage had between 
4,500 and 8,000 inhabitants each 
The new towns are so placed 
as not only to relieve the pressure 
of population in overcrowded dis 
tricts, but also to provide for 
newly developing areas, to bring 
together scattered communities 
and to take advantage of existing 
services The main effort has 
been devoted to relieving the 
overcrowded London area, and 
at first the new towns were linked 
with particular areas from which 
it was intended that most of the 
incoming population and industry 
should migrate. For example, the 
Fssex and Hertfordshire new 
towns were linked with London 
boroughs north of the Thames 
After experience of difficulties 
concerning the migration of in 
dustrial undertakings, however, 


@ Continued on page 592 


= “ _— lie | 
Fe 591 {a 
- 
i oe 
ee 
New Town ! po 
Pe 
(0009 
lbebruary, 1949 nO 
October, 1949 25 
bebruary, 1947 * 
May, 194 #0 
June, 1948 25 
. M 194) ww 
: 46 w@ 
m7 vob 
I 
= ad Tee Ps q A aie : 


ADVERTISER'S WEEKLY 


Largest Net Sale in Kent 


KENTISH TIMES | 


SERIES 4 


The eight papers of th“ KENTISH TIMES” Series 


circulate throughout 130 square miles of the 


County with a weekly net 
sale of 


— 90,000 


26/- 


FLAT RATE 
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. 
-. THEY SAY IT WITH FLOWERS... 

, 
; Floral displays in public places and along the roadsides 
£, are a pleasant feature in the Royal Counties to-day, where 
: » the efforts of Local Authorities in this respect are being well 
¢? supplemented by Hill & Sherwin Lid 
yd Here, in many places within their area, covering the 
‘ . towns of Reading, Henley, Maidenhead, Camberley, 
©. Bracknell, Farnham, Newbury, Alton, Basingstoke, Whit- 
©, church, Aldershot, Farnborough and surrounding districts, 
‘, Hill & Sherwin Ltd. are carrying out an extensive re- 
: » huilding programme and are developing beautiful garden 
:® = forecourts with flowers in colourful profusion in front of 
i? their newly-designed poster sites Attractive sites like 
i” these add impact to poster displays, benefiting advertisers 
and public alike. 
. 
S HILL & SHERWIN LTD. 

* Stanshawe House, Stanshawe Road, Reading, Berkshire. 
4 Telephone : Reading 54071 -2. 
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The Home Counties 


Progress Recorded in the New Towns 


Houses completed 


New town 


June, 1952 


Basildon 290 
Bracknell 86 
Crawley #62 
Harlow 1,085 
Hatfield 1048 
Hemel Hempstead 1,097 
Stevenage 7% 
Welwyn Garden City 223 


new towns are not now to be 
assuciated too closely with any 
particular borough, though the 
broad policy remains the same 
In addition, the general aim 
is to establish balanced com- 
munities rather than dormitory 
suburbs, and a proportion of 
all houses is to be of the larger, 

“managerial” kind, while pri- 

vate people are allowed to build 

their own houses on land 
leased from the corporation for 

a period of 99 years. 

Further to relieving population 
pressure, the new towns which, 
inspired by the end-of-war ideal 
ism, were to be an “essay in 
civilisation,” were also designed 
to provide work for the new in 
habitants through the establish- 
ment of industry 


However, until 1950, hampered 
by shortages of materials and of 
capital, progress was slow, but 
during the past four years there 
has been a quickening in the 


Under construction 


March, 1955 June, 1952 March, 1955 

2,065 356 a75 

972 118 ona 
45Ww 902 904 
$753 9RO 94 
1,227 465 67 
4,170 1,247 1,238 
3,277 745 1,883 
1,704 444 721 


tempo, and last November it was 
reported that already 100 factories 
had moved from London and 75 
more were under construction. In 
June, 1952, only 34 had been com- 
pleted and a further 23 were 
under construction 


Employees also move 


Moreover, a very high propor 
tion of existing employees—rang- 
ing from SO to 80 per cent, have 
moved with their firms. Figures 
for the number of houses com 
pleted and under construction in 
the new towns are given in an 
accompanying table 

Up-to-date figures for the total 
new populations of these towns 
are not available, but the Minister 
of Housing and Local Govern 
ment, speaking at Hatfield at the 
end of April this year, stated that 
the 12 new towns in England and 
Wales had now provided new 
homes for 100,000 people and 
employment for 20,000 


New opportunities open 


up for thousands 


THE progress in some of the 

new town areas as to 
house building, if not spec- 
tacular, is none the less per- 
sistent One of the main 
obstacles, however, appears to 
have been the establishment of 
new industries, a factor which 
may perhaps be partly 
attributed to the competing 
claims of Development Areas 


In Basildon industrial activity 
did not begin to materialise until 
1952 but by the end of the 
succeeding year over 300,000 
square feet of factory space wags 
occupied and a further 116,000 
under construction Eight 
factories were then established 
and the goods produced included 
wircless equipment, tanker and 
coach bodies, agricultural 
machinery, floor polishers and 
children’s clothing In May, 
1951, the first house was ready ; 
a year later 290 were completed, 
and by the end of 1953 1,069 
houses were completed = and 
occupied 


Now it is double that number 


The present population § is 
more than 30,000, considerably 
higher than the original total, and 
it is expected that the final objec- 
tive of 80,000 may be realised in 
the next 15 years or less. In the 
main, the new arrivals have come 
trom East London, and some 60 
per cent of those who had arrived 
at one stage had previously not 
had their own homes 


Security of employment 


Reviewing the prospects of the 
new inhabitants, as soon as more 
industries can be established, 
there will not only be greater 
security of employment but also 
new opportunities of employment 
for many of the original residents 
who daily travel to London 

In Crawley, Sussex, the popu 
lation has increased to some 
25.000 (half-way to the final 
objective of 50.000), and more 
than 5,000 factory workers are 
now reported to be in employ 
ment Present plans envisage 
employment for 13,500 industrial 
workers, and already Crawley has 
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The Home Counties 


Expansion 
ahead in 


%6 of the 152 factories built in 
the new towns, employing some 
20,000 workers 

The main industries now in 
Crawley include light engineering, 
wood-working, food pharma- 
ceuticals, printing and electronics 

It is interesting to note that 
the largest firm so far established 
in Crawley and formerly housed 
in five factories in various parts 
of South London, brought with 
it about 90 per cent of its work 
people, numbering about 1,000 
Moreover, as in Basildon, some 
60 per cent of those occupying 
new houses did not have any 
separate dwelling before they 
came to Crawley 


New estates 
SIDE by side 


establishment of the new 
towns, another experiment in 
relieving the pressure of popu 
lation in the metropolitan area 
has been taking place since the 
wal 
Around London, in the Home 
Counties and even further afield, 


ML 


with the 


* 


/ /, %, 


ae \ 


\ co S 
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a *. 
The appeal made by the 
Wicket-keeper s some 
times wishful thinking, but 
the appeal to the public 


through the Home Counties 


Newspapers Group net 


sales approaching 140,000 
copies weekly in Beds, Herts 
and Bucks is of such 
dynamic force that there 
cannot be any possible chance 
of “‘the appeal being dis 
missed from the mind of 


the Buying Public 


The Group flat rate is only 45/- per 


single column inch 


Ropresented in London by 


WILL KITCHEN, Jnr. LTD. 


13! Fleet Street, E.C.4. Central 1960 
Head Office LUTON Phone 5050 
Advertisement Manager W. Gilder 


NEWSPAPERS GRULD 


is speeding 
all areas 


the London County Council has 
been building estates for people 
who im some cases lost their 
homes during the war, or perhaps 
may not hitherto have had a 
house of their own. Considerable 
progress has already been made, 
but difficulties in finding new 
industries to go to the towns 
which the London County 
Council are hoping to expand 
may delay the movement of 
population 

Schemes have been discussed 


with at least 60 local authorities 
within a radius of about 100 miles 


from London and, to mention 
only three in the Home Counties, 
among those authorities with 
whom agreement has _ been 
reached are Ashford, Kent; 
Letchworth, Hertfordshire; and 


Bletchley, Bucks 


As with the arrangements for 
establishing new towns, the new 
population tends to be drawn 
from certain areas in London. At 
Langley, Bucks, the new houses 
on the London County Council 
estate, north of the Bath Road, 
are being occupied by people 
from West London suburbs 


Provision of services 


The movement of population, 
apart from requiring an industrial 
foundation, has required the pro 
vision of services, including 
schools At Langley a_ large 
new modern school was sited in 
the middle of the housing estate 
and was almost the first building 
to be completed 


Under both schemes the child 
population is reported to be 
very high and in places about 
twice the national average, In 
the 12 new towns in England 
and Wales 45 new schools have 


been built, with places for 
20,000 pupils. 

The general picture of this 
region 1 one of remarkable 


expansion, both in population and 


in industry Light industries of 
great diversity are common to 
each of the Home Counties in 
varying degrees and these are 
steadily growing 

Each county, however, with 
the exception ot Middlesex 
which is now completel 
urbanised, possesses a flourishing 


agricultural industry 


Herth still has the 
largest proportion of agricultural 
workers of any county in. this 
region, and although manufactur 
ng industry has now taken first 
place in Bedfordshire, agriculture 
especially market gardening, 1s 
sull of great impo Berk 
shire remains agri 
cultural in growth 


rdshire 


lance 
basically 


spite of the 


of new light industries 


ADVERTISER'S WEEKLY 


11,941 


column inches in’ the 
Merry Month of 
May! 


A year ago (in this feature) we announced 
that all previous records had been broken 
with a total of 11,947 col 
tising in the five issues of May 


inches of adver 


This year, this figure was almost equalled, 
hut with one issue less in the month, including 
the yet published (30 pages) 


containing 150 
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Largest Net Sale in Kent 


KENTISH TIMES > 


_ SERIES 


The eight papers of the“ KENTISH TIMES” Series 
circulate throughout 130 square miles of the 
County with a weekly net 
sale of 


~~ ~©90,000 


PLAT RATE 26/- PER S/C INCH 
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-. THEY SAY IT WITH FLOWERS... 
¢ ‘ Floral displays in public places and along the roadsides 


£, are a pleasant feature in the Royal Counties to-day, where 
the efforts of Local Authorities in this respect are being well 


¢? supplemented by Hill & Sherwin Lid 
b “a Here, in many places within their area, covering the 


«* towns of Reading, Henley, Maidenhead, Camberley, 
= Bracknell, Farnham, Newbury, Alton, Basingstoke, Whit 
, church, Aldershot, Farnborough and surrounding districts, 
*, Hill & Sherwin Lid. are carrying out an extensive re 
» building programme and are developing beautiful garden 
» forecourts with flowers in colourful profusion in front of 

their newly-designed poster sites Attractive sites like 
P these add impact to poster displays, benefiting advertisers 
é ‘ and public alike 


HILL & SHERWIN LTD. 


P Stanshawe House, Stanshawe Road, Reading, Berkshire. 
4 Telephone : Reading 54071 -2. 
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The Home Counties 


Progress Recorded in the New Towns 


House 


New town 


June, 1952 


Basildon 290 
Bracknell 46 
(Crawley #62 
Harlow 1,085 
Hatheld 108 
Hemel Hempstead 1,097 
Stevenage 7% 
Welwyn Garden C ity 223 
new towns are not now to be 
assuciated too closely with any 
particular borough, though the 


broad policy remains the same 
In addition, the general aim 
is to establish balanced com- 
munities rather than dormitory 
suburbs, and a proportion of 
all houses is to be of the larger, 

“managerial” kind, while pri- 

vate people are allowed to build 

their own houses on land 
leased from the corporation for 

a period of 99 years. 

Further to relieving population 
pressure, the new towns which, 
inspired by the end-of-war ideal 
ism, were to be an “essay in 
civilisation,” were also designed 
to provide work for the new in 
habitants through the establish- 
ment of industry 


However, until 1950, hampered 
by shortages of materials and of 
capital, progress was slow, but 
during the past four years there 
has been a quickening in the 


completed 


Under construction 


March, 1955 June, 1952 March, 1955 

2,065 186 875 

972 118 648 
4.50 92 904 
$751 GRO 9M 
1,227 468 67 
4.170 1,247 1,238 
3,277 745 1,883 
1,704 444 721 


tempo, and last November it was 
reported that already 100 factories 
had moved from London and 75 
more were under construction. In 
June, 1952, only 34 had been com- 
pleted and a further 23 were 
under construction 


Employees also move 


Moreover, a very high propor 
tion of existing employees—rang- 
ing from 50 to 80 per cent, have 
moved with their firms. Figures 
for the number of houses com 
pleted and under construction in 
the new towns are given in an 
accompanying table 

Up-to-date figures for the total 
new populations of these towns 
are not available, but the Minister 
of Housing and Local Govern- 
ment, speaking at Hatfield at the 
end of April this year, stated that 
the 12 new towns in England and 
Wales had now provided new 
homes for 100,000 people and 
employment for 20,000 


New opportunities open 


up for thousands 


yn progress in some of the 
new town areas as to 
house building, if not spec 
tacular, is none the less per- 
sistent One of the main 
obstacles, however, appears to 
have been the establishment of 


new industries, a factor which 
may perhaps be partly 
attributed to the competing 


claims of Development Areas 


In Basildon industrial activity 
did not begin to materialise until 
1952, but by the end of the 
succeeding year over 300,000 
square feet of factory space wags 


occupied and a further 116,000 
under construction Eight 
factories were then established 


and the goods produced included 


wireless equipment, tanker and 
coach bodies agricultural 
machinery, floor polishers and 
children's clothing In May, 


1951, the first house was ready ; 
a year later 290 were completed, 
and by the end of 1953 1,069 
houses were completed § and 
occupied 


Now it is double that number 


The present population § is 
more than 30,000, considerably 
higher than the original total, and 
it is expected that the final objec- 
tive of 80,000 may be realised in 
the next 15 years or less. In the 
main, the new arrivals have come 
trom East London, and some 60 
per cent of those who had arrived 
at one stage had previously not 
had their own homes 


Security of employment 


Reviewing the prospects of the 
new inhabitants, as soon as more 
industries can be established, 
there will not only be greater 
security of employment but also 
new opportunities of employment 
for many of the original residents 
who daily travel to London 


In Crawley, Sussex, the popu 
lation has increased to some 
25.000 (half-way to the final 
objective of 50,000), and more 
than 5,000 factory workers are 
now reported to be in employ 


ment Present plans envisage 
employment for 13,500 industrial 
workers, and already Crawley has 
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The Home Counties 


Expansion 
ahead in 


%6 of the 152 factories built in 
the new towns, employing some 
20,000 workers 

The main industries now in 
Crawley include light engineering, 
wood-working, food, pharma- 
ceuticals, printing and electronics 

It is interesting to note that 
the largest firm so far established 
in Crawley and formerly housed 
in five factories in various parts 
of South London, brought with 
it about 90 per cent of its work 
people, numbering about 1,000 
Moreover, as in Basildon, some 
60 per cent of those occupying 
new houses did not have any 
separate dwelling before they 
came to Crawley 


New estates 


IDE by side with the 
WO establishment of the new 
towns, another experiment in 
relieving the pressure of popu 
lation in the metropolitan area 
has been taking place since the 
wal 

Around London, in the Home 
Counties and even further afield, 


The appeal 
Wicket-keeper is 


made by the 
some 
times wishful thinking, but 
the appeal to the public 
through the Home Counties 
Newspapers Group net 


140,000 


Herts 


sales approaching 
copies weekly in Beds 
and Bucks is of 


dynamic 


such 


force that there 
cannot be any possible chance 
of “‘the 
missed 


the Buying Public 


appeal being dis 


from the mind of 


The Group flat rate is only 45/- per 


single column inch 


Represented London by 
WILL KITCHEN, Jnr. LTD. 
13! Fleet Screet, E.C.4 
Head difice 


Central 1960 
LUTON Phone 5050 


Advertisement Manager c W. Gilder 


EWSPAPERS GRULE 


is speeding 
all areas 


the London County Council has 
been building estates for people 
who in. some cases lost their 
homes during the war, or perhaps 


may not hitherto have had a 
house of their own. Considerable 
progress has already been made, 
but difficulties in finding new 
industries to go to the towns 
which the London County 
Council are hoping to expand 


may delay the 
population 


movement of 


Schemes have been discussed 
with at least 60 local authorities 
within a radius of about 100 miles 
from London and, to mention 
only three in the Home Counties, 


among those authorities with 
whom agreement has been 
reached are Ashford, Kent; 
Letchworth, Hertfordshire; and 


Bletchley, Bucks 


As with the arrangements for 
establishing new towns, the new 
population tends to be drawn 
from certam areas in London, At 
Langley, Bucks, the new houses 
on the London County Council 
estate, north of the Bath Road, 
are being occupied by people 
from West London suburbs 


Provision of services 


The movement of population, 
apart from requiring an industrial 
foundation, has required the pro 
vision of services, including 
schools At Langley a large 
new modern school was sited in 
the middle of the housing estate 
and was almost the first building 
to be completed 


( nder both schemes the child 
population is reported to be 
very high and in places about 
twice the national average, In 
the 12 new towns in England 
and Wales 45 new schools have 
been built, with places for 
20,000 pupils. 
The general 

rexzion is 


picture of this 
one of remarkable 
expansion, both in population and 
in industry Light 
grcat diversity are 
each of the Home 


industnes of 
common to 
Counties in 


varying degrees and these are 
steadily growing 

Each county, however, with 
the exception of Middlesex 
which is now completely 


urbanised, possesses 


agricultural industry 

Hertlordshire still has the 
larg proportion of agricultural 
workers of any county tn this 
region, and although manufactur 
ng industry has now taken first 
place in Bedfordshire, agriculture 


a flourishing 


especially market gardening, 15 
still of great importance Berk 
hire remains basically agri 
cultural in spite of the growth 


of new leht industries 


ADVERTISER'S WEEKLY 


11,941 


column inches in the 
Merry Month of 
May! 


A year ago (in this feature) we announced 
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use six figures, two fractional * - = 
lines, two “inch” abbreviations Pr ANY = - —— THE PEOPLE FOR 
multiplica SIZE ; MODERN DISPLAY 


or symbols, and the 
MISCELLANEOUS 


Printing Processes for 
Advertising, Display 
and Exhibition 


26 Charing Cross Rd 
London, W.C.2 


tion sign. Do this only a dozen ANY 
times a day for the rest of your Write or Phone QUANTITY 


working life and you will have 


wasted hours, days of effort i Lid 
Size code value Pr oloworl: 


‘ € LILYWHITE LTD. FORTY 
: — = — prog Bh Brighouse, Yorkshire. Phone: 1240 THOUSAND PHOTOGRAPHS 
gel all internal records is to adopl & | 73 BAKER STREET, LONDON, w.i 
fe size code which will Phone: WELbeck 0938-9 of Horticultural Interest 
. @ Cut the time taken to record emniens® A. 00s with 
. 7 hr Pa . : 
sizes by about half WALTER BIRD | |REGINALDA. MaLBy & co 
@Cut the space taken up by ADVERTISING HEADS sHELM: ) , WOODFORD, 
the size by about a quarter 
uC 2 
@ Allow the sizes to be listed Monochrome or Colour BUCkhurst 0222 


@® Reduce the margin of error 85 Cromwell Road, $.W.7 


in recording the sizes AND MOSS 


Est. 1908 Phone: Hol. 8641/2 
All you have to do is to state prt 
the depth of the matter in inches 


and eighths of inches, and follow A | (R | 


in an casily recognisable Phone FRO 8, 1019 
order CO WDER $5 ) Photographic IIlustration Ltd 


this by the width in inches and Photographers & Colour Specialists Yours to command . . . . for 
cighths. Thus instead of writing 25 MANCHESTER SQUARE, W. Ci + ’ 

ao . ircularising Co. Ltd. 
the previously quoted 54 in. x Telephone: HUNcer 991! (2 lines) SERVICE & QUALITY 8 


ae 64 in. you just write 5763, After 

ae. whole numbers put the figure 0 87/93 LAMBS CONDUIT ST., W.C.I 
: to indicate that there are no "= R. FOX LTD. Directors : 

organs | Sus 5t Ia, x 6 in. be “aaa. P. Millward, F. Halls 
comes 5760. A half is of course 


shown as 4 (four cighths), a PHOTOGRAPHIC House to House distribution of 
quarter as 2 (two cighths) and circulars etc. by men under efficient 
three quarters as 6 (six eighths) ENLARGEMENTS supervisi 4 | Add 

Thus 34 in. x 2} in. becomes See Ware about AACE & WETS G8 genous ooh “go ee a 
3426 Increase it by one eighth On AS TRANSPARENCIES olding, nclosing, etc. Sandwich 
in width and it becomes 3427 Publicity Pictures “eee Boardmen. Street Paper Selling. 


elahth in pe yy . ~ Mn with a news angle EXHIBITION 
. eve ‘s 

_ pr cece CONTRACTORS 

This simple code can be te oe of eee h 
grasped in a few seconds, and an extensive library Colour SILK SCREEN eneese . 9 
the beauty of it is that once you and Monochrome pictures artists 
understand it vou need no key or PRINTERS VINCI brushes 
elaborate conversion tables to A.CK.WARE (Phot pnass) LTD. eee ; 
convert size to code and vice 28s Basinghalt St. London, £.C.2 Tel. HAM 9861 (5 tines) Ae your Soules for VINCI brushes or 
—— a 6 HAMPSTEAD HIGH STREET, Nw 3 L. P. Brush Co. Led. 


51 St. Stephen's Gdns., London, W.2 


@ Continued on page 595 
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DESPATCHING 


We pack and despatch 


Showcards—Displays, etc CLE 6474 


BRASS BLOCKS & DIES 


Brass blocks for Foil blocking on 
card or plastics Bronze cutters 


or ° crush dies for 
SHOW CARDS? snowsnrdn ett, taneh dian tor conte 
NOBBS ‘ AYCKBOURN 
14 CLERKENWELL GREEN, ECCI 
Est. over 40 years 


Any Shape, Size or Quan 
tity at the most reasonable 


cost and with the utmost 


speed Write or phone 
E. CHRISTIAN & CO. LTD. THE 
63 St. Paul’s Road, N.! adn 
SERVICE 


“ARTISTS 
NS 


COMMERCIAL ARTISTS 


se 


BAG MKRS. 


SPECIALISTS 


Tel. LIBERTY 45/4 


PRINTING E KEYSTONE HOUSE 
185 HAYDONS RD 47 RED LION CT. 
WIMBLEDON,S.WI9 PACKAGING LONDON E.C.4 


Telephone CEN 628\-2 


PRINTING TRADE 


PRINT 


ry ry” ‘5. ‘ 
rHAT SELLS 
a HOLborn 6641 


representing 


TUDOR ART AGENCY LTD. 


FREE LANCE ARTISTS 


| FURNIVAL STREET, LONDON, EC 4 
CHAncery 1508 


SERVICE a 
THAT SAVES 
Griffith won. 


184 Clerkenwell Rd, London, EC 1 
Telephone TE Rminus 163 


N.13. 


DIE STAMPING ara 


FOR ALL t 
ENGRAVED STATIONERY 


FRANK E. SEARY LTD. 
Cramer St., Marylebone High St., WI 


under one roof 


at 


PROCESS ENGRAVERS 


Creative 


Photography 


leading the way 


SCOTTISH STUDIOS 
AND ENGRAVERS LTD 


(London) Lid 


Lad 


peas & ARTWORK 


‘BUCK’ 


35, STONARD Re) 


\ PAL mens Green 8846 


The most complete 
Art & Photographic 


service for Agencies 


118 Park St., W.1 
Mayfair 4316, 5530 


INDIVIDUAL ARTISTS 


1A, PHOTOGRAPHIC 


ADVERTISER'S WEEKLY 


PROBLEM OF 
SIZ E continued 


ADVERTISING NOVELTIES 


badgered 
about 


badges % 


Sweets, sauces, 


The code is particularly useful 
for block sizes, and tts four digits 
can be used for any size trom 
tin. x ¢ in. to Of in. x OF in 
without any possible confusion 
Larger sizes increase the code to 
five or six figures and then it may 
become a litthe unwieldy, but for 
keeping track of the sizes of 


b V7 il 


sports shoes, soft drinks—are all selling small blocks up to 10° inches 
better with the aid of RODEN badges square as used in price lists and 
We can help in your campaign catalogues it is invaluable Ry 


Samples and (4) 'p giving cach block a reference 
prices from / f number followed by a dash and 
PILFRED PIODEN | ihe correct sive code 

AND SON LIMITED | 


55 HATTON GARDEN, LONDON, E.C1 
Telephone ; HOLBORN 0/39 | 


® Confusion over the size 
never occurs 

@®A particular size can be 
picked out from a list with 
can 

@The size can be written in 
manuscript on schedules or 


The Latest WOVELTY in DESK DIARIES 
artwork in very small figures 


CALENDIARY Regd. without loss of clarity 


Please ask for details of this and our @ Ihe 


LARGE RANGE of ADVERTISING GIFTS 


importance of the size 
ms never torgotten 


In the case of half tone blocks 
4 turther refinement is to add the 


ANGLO FANCY PRODUCTS LTO 


Manufacturers, 
its, Octeinn Soe ee | screen number, and if this is done 
’ the absence of the screen number 
indicates a line block. In a block 
reference book the various 
blocks may be listed in order as 
follows, the size code appearing 


mmediately alter the sketch 

* number 
ad mer - | 104-6143 © Sketch 104 size 
. 8 34 6h in. x 4) on. a line block 
104-7150 Sketch 104 size 
blows up... —Y “gory pone oy 


104-7150-55 =~ Sketch 104, size 

Rinne’ whe, theugee af | 7} in. x Sin. SS sereen halt 

“Gartex” advertising balloons. | tone 

The always before the 104-7150-80 = Sketch 104, size 

cabled’ s eye, reminding selling kin. x Sin., 80 screen hall 
. swelling sales. Your “Gartex ton 

order is printed to sell your 105-3044-80 = Sketch 105, size 


product. For details, write: 1 in. x 4} in, 80 screen half 

Sales office, Young & Fo Lom 

Rubber Co., Ltd., Garfie With the aid of the size codk 

Road, Wimbledon, S.W.19. such records are easy to keep and 
* LIB 6281-5 easy to follow, and contribute 


to efhhcrent administration 


Guide to metal 


| Metal Industry Handbook & Dire 

GIFTs | wry, published for Metal Industry | 
GIVE AWAY the Louis Cassier ¢ iid, price 1% 
GIMMICKS Tus puetication, which is 


now im its 44th year, has gained 
world wide recognition 4s @ stan 
dard work of reference and com 
prehensive source of information 
for all those engaged in, or con 
nected with, the non ferrous metal 
industries Up-to-date informa 
tion is given on the properties of 
the newer as well as the more 
familiaft metals 


PLEASE ASK FOR DETAULS OF OUR 
LARGE RANGE OF GIFTS, ET 


CITY SUPPLIES COMPANY 
ADVERTISING GIFTS) 


M COPTHALL AVENUE, EC? 
NAT 625 


SIGN- WRITING 
The directory for buyers lists @ 


very wide range of producers, 
PERMAC SIGNS and factors of 


stockists all basi 
128 BRIXTON ROAD metal products metalworking 
SIGNMAKERS & WRITERS machinery and tools, - metal 
finishing equipment wo new 
= igprcidonany meer features have been 
included in this year's edition 
TELEPHONE BRIXTON 1628 standard classifications of non 
ferrous scrap, and a list of trade 
@ Continued on page 596 names 
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EXHIBITIONS & DISPLAYS 
J WATSON 2» iF0 


BASSEIN HOUSE 
BASSEIN PARK KO. 
LONDON - Wi2 


PHONE 
SHEPHENOS BUSH 
4363 4 


DISPLAY 
UNITS IN 

PLASTIC 
t METAL 
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EXHIBITIONS & DISPLAYS SILK SCREEN SERVICES 


THEATRE & EXHIBITION || 
CONTRACTORS LTD. 


26 Progress Way Croydon 2624 


Specialists in Exhibition | 
Feature Construction, 
| Stage Decor and Seanery| 


Why not put your TV Feature 
or Enhibielon— 


ON ICE! | 


We have complete equipment as 
supplied to 

Radiolympia . Radio Earls Court 
Daily Express Food Fair. Theatres 


U.K. DISPLAY SERVICE 


Crepe Paper Window 
Dressing Contractors. 
93 OLD SOUTH LAMBETH ROAD, S.W.8. 
RELiance 4848 


CRAFTSMEN BUILT 
EXHIBITION 
STANDS 


DIGBY'S 


|. FLEET ROAD. HAMPSTEAD. NW) GUL 3N8 


FOR A COMPLETE DISPLAY 
EXHIBITION & PHOTOGRAPHIC 
SERVICE CALL 


Replicards Lid. 


ARC 6241 


DESIGN 
DISPLAY 
EXHIBITION 
SILK-SCREEN 
PHOTOGRAPHY 


ALL THE ABOVE 
SERVICES ARE CARRIED 
OUT IN OUR OWN WORKS 
CLIENTS ARE INVITED TO INSPECT 
REPLICA HOUSE, 
BAVARIA ROAD, N.19 


WHITE HART STUDIOS 
SCULPTORS & DESIGNERS 


of 
ADVERTISING & DISPLAY 
DELS 


moO 
SINGLE OR QUANTITY 
PRODUCTION 
in RUBBER LATEX 
la, THE WALDRONS, 
CROYDON, SURREY. 
Phone : Croydon 1343 


DISPLAD LTD. 


CASTLEFIELDS 


MANCHESTER IS 


BLACKFRIARS 0856 
OLD HANDS WITH 
YOUNG IDEAS 


CUT-OUT LETTERS 


** GRAFOREL * 


fisplay 


lettering 


Cut-out relief 1 ready gummed, 
13 distinguished Range of sizes 
3/16 to 12 inches 


LONDON INDUSTRIAL ART tp. 
3 All Saints Road, London, W. 
Tel. PARK 943) 


OUTDOOR ADVERTISING 


OUTDOOR 
DISPLAYS 


made and painted by 


RUSSELL SIGNS 


3 FETTER LANE E.C. 4 


CENTRAL 2955 


FOR QUALITY 
SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


57 BAYHAM PLACE ww: 
SHOWCARDS POSTERS 


WINDOW BULLS + CUT-OUTS ex 
LICENSED DAY -CLO PRINTERS 
= 


SHOWCARDS - POSTERS 
CUT-OUTS - DISPLAYS 


— sik 
SCREEN PRINTING | 


Lorge or sma// quantities 
on any material 


DURHAM ROAD, LONDON. N.7 


ARCHWAY: 265625 


Silk Screen 
Printers 
Sign, Display and Outdoor 
Publicity Contractors 


Multiple Display 
Cnits 
Frost & Ward 


17 Chiltern Street, London, W.1! 
Telephone: WEL. 3563 
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SILK SCREEN SERVICES 


HYPNOCOLOR 


Aindted 


SCREEN PRINTING 


IN FLUORESCENT 
AND 


SILK SCREEN INKS 


15-16 GOUGH SQUARE, 
LONDON, E.C.4 


(Adjoining Dr. Johnson's House) 


Telephone: CITY 2787 


POSTERS [all sizes) 
SHOWCARDS & DISPLAY 
UNITS 
SILK SCREENED or 
SINGLE COPY 


B & D ADVERTISING 
35 Merton Rd., London, SW18 


Telephone VANDYKE 6860 


NILA SCREEA 


LETTERPRESS 


A powerful combination for 
long or short runs of colour 
printing. Any Material 


OBELISK PRESS MGASLTD 


Myron Place, London, S.E.13 


Lee Green 6133/4 


SILK SCREEN MATERIALS 


SILK and 
SCREEN 

PRINTERS 
SUPPLIES 


GEORGE HALLS 
of course! 


GEORGE HALL (Sales) LTD 
111 Wellington Road, South, 


Stockport Tel. STO 3375 
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, THE GRAPHIC ARTS 


a weekly news survey 


CONDUCTED BY ROGER DARCY 


used for the head 

Romulus, 

one of the world’s 

distinguished type de 
Jan van Krimpen 

Mr. van Krimpen was appointed 
designer to the old-established 


Ihe typelace 
ing of this 
designed by 
most 

. signers 


page is 


type founding firm ot 
Enschedé, of Haarlem, Hol 
e land mn 1925 The firm, 


1703, had had a 

great history, but it was felt at 

that it was falling 

behind its competitors in the 
artistic field 

He had already been commis- 

sioned to draw a new type, and 

= his drawings were the basis ol 

: Lutetia i lace cut by 

’ Enschedé’s between 1923 and 

1928 The welcome given to 

Lutetia led to the cutting ol 

five more types to his design 


Two colours from 
one plate 


half-tone 
single half 
shown in the 
current Heidelberg 
af! News.” organ of the Heidel 
here Printing Machinery Co 
By what is known as the 
tay echo-print the illus 
printed first in 
then over-printed 
with a very transparent tint, in 
the case n 


- 1 two-colour 
; printed 
tone plate is 


from a 


issue of 


process 
fration was 
black and 


question in green 


x to «obtain the double tone 

e eflect. For the second print 
ne, the plate is moved half a 
screen dot 

The fact that this fine 

, leeree of movement can be 


nantained pertectly through 


/ 
mat the entire run is quoted as 

= proot of the accuracy or; 

: ewister Of the Heidelberg 
re 


Klong featured 


At the IPEX p 
tion at Olympia 
Reed Flong Ltd 


ming exhib: 
next month 
will demon 


atc the high standard ef re 
production from stereos cast 
from matrices made trom Reed 

Flong 
Many examples will be shown 
n som cases ncluding the 
formes, matrices and cast stereos 
Among the latest developments 
in the manufacture and market 
ing of Reed Flong are the mill 
conditioned flong to customers’ 
moisture q nents with 
wich ess p sure 1s required 
2 than with tl normal grades, a 
; high-shrinkage flong, and flong 


vith clectror 


ar plates at how 


which the 
Romulus ts 
one, have been made avai.able 
p iblic by the Mono 


Four of these, of 
above example of 


to a wider 

type Corporation 

works are one of a 
places in the world 
steel punches from 

types are reproduced 
ire suil cut by hand, and where 
there is an uninterrupted 
tradition in typetounding going 
back to the artist-craftsmen ol 
the 18th century 

As can be seen from Romulus 
and from Lutetia, Mr. van 


Enschedé's 
ve lew 
woicre the 


Krimpen's work has great 
classical appeal, cleanliness 
and yet liveliness Mr. van 


Krimpen has also an 
reputation as a book 


inter 
nationa 


designer 


DOUBLE FOR 
PRINTERS 


Sharing this year's annual 
award made by The Accountant 
for the presentation of company 
reports are the Ford Motor Co 
Lid. and Unilever Ltd 


Both reports were printed by 
St. Clements Press Lid.. who were 
also responsible for the design 


The Unilever report was printed 
in blue and black and was a 30 
page booklet on white paper 

Ihe Ford Motor Co. report 
was also on white paper but 
stitched in a stiff bulf-coloured 


cover, printed deep blue There 
were 24 inside pages also 
printed blue and black Both 
reports carried a number of 


diagrams 


y . 
Worth reading 
Latest in Barrie's Italic Series 
(lames Barrie Publishers Ltd., 3 
& 4 Clements tInn, London 
W.C.2) is a 2s. booklet entitled 
Handwriting, a practical approach 
to the hand, by Wilfrid 
Blunt 

Bearing in mind the comments 
made on the well-written copy in 
structions to compositors in this 


ears Gold Medal 


italic 


Layout com 
petition, it might be worth whil 
for layout men to 

of this book They will find in it 
all that is necessary by way of 
introduction to the subject of the 
talic hand, which is so clear that 
few composing mistakes are 
made 


oblaim a ¢ opy 


Novel folder 

The School of Art, Ipsw ‘ 
have this year forgone — the 
orthodox year book of reproduc 
tions of students’ work, and have 
produced instead a novel folder 
containing actual specimens of 
work 


ve 


The PATRA carton sige sel 


Sk ig AS 
wee » 
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up for forme measurement 


PATRA plan conference 


on letterpress methods 


The Printing, Packaging 
has been very 
firm, and also intends to repeat 
litho conference 


autumn 
This under the 


chairmanship ol S James 
Watcrlow, will be held at the 


conterence 


Grand Hotel, Eastbourne, trom 
Wednesday, October 12, to Satur 
day. Ociober 15 

The object is two-fold. Firstly, 
it is to promote discussion and 
the exchange of the latest in 


formation on letterpress methods 
with the broad aim ol reducing 


production costs, while main 
taining quality , and secondly it 
is to consider what are members 


and 
n solving 


main ctlerpress probiems 


how PATRA can help 


them 

There will be three main ses 
sions Preparation and Assembly 
of Forme Machine Problems, 


and Paper and Ink 
G. B. Scott (W. S. Cowell Ltd) 


s chuirman of the conterence 


organising committee Other 
memb are Richard Clay 
(R Clay & Co Lid.) Eric 
B Humphries (Perc Lund 
Humphries & Co. Ltd); A. Kirk 
iB } bFederation of Master 
Printers) Charles | Mansell 
(Balding ind Mansell Ltd), 
ts l i tson (1 isons 
(Liverpool) Lid.) and Philip 
J. Wright Gohn Wright & Sons 
Ltd.) 


Latest new ir PAIRA’s 
Leath id headquart s that 
an attachment has been made for 
PAIRA ipparatu ! Accur 
atk measuring the se oot 
cut and eased carton blanks 
o that the mstrument can be 
ised tor measuring the dimen 

n { the cutting and creasing 

cement natorm 

th ‘ mie measure 

nts t he made of the dimen 

na lar of the forme 
cement between the beginning 


ind the end ! a run The 
ippata 


named the 


and Allied 
active on problems facing the printing and packaging 
its very 


Trades Research Association 


successful experiment of 4 


by holding a conference on letterpress methods this 


PATRA Carton 
made to order 
It ws one of the 


Coauge, can tx 


cxamples ot 


practical work by the research 
association to make the produc 
tion of cartons and packages 
more accurate 

Another field in which the 
sociation is conducting research 


is that of ink drying 
One of the printer's most com 


mon worres i slow ink drying 
resulting im set-off, sticking in the 
pile, marking under the guillo 


tine rubbing 
These faulis can 
productivity, 
undesirable 
works 


and smearing 

mean loss of 
mereased costs and 
delays in the printing 


Early reports 

The problem of ink 
receiving the 
PAITRA 


ing the early 


drying is 
attention of 
and two reports cover 
work on the influ 
of paper on ink drying were 
published last year 

The first concluded that acidity 
in paper or boards 
and the 


close 


ence 


atmosphere 


condition amount of 


driers used were major factors 
the second showed that with cer 
faim paper fibre beating and 
sizing and alum additives in 


paper making did not have a sig 
nificant bearing on ink drying 

In order to find « 
the eflect of 


ul more about 


paper making vari 
ables on ink drying, PATRA ha 
mack some experiments with 
paper produced on a mall 
Fourdrinier machine at the Man 


chester College of Technolog 
The results of this work and 
details of the 


experiment are 

given im two companion reports 
one dealing with the effects of 
additives im pay naking on ink 
drying, the other with the paper 
making ex ment themselves 
These repor which are avail 
ible | nembers on request, were 


reviewed in the 
Patra 


April 


moue of 


vow 
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ADVERTISER'S WEEKLY 


MANCHESTER TO 
LONDON TRIP 
EVERY WEEK 


Sr LING, merchandising, and mar 
keting expert Gordon Millem is now 
back on the agency side, with Wilson 
Advertising Ltd He tells me that 


50 years with 
he expects to spend a day or two 16 edito rs 


cach week at the headquarters in 


Manchester, but the rest of the time | ARRIVED at The Practitioner 


in London will be at the Stratton office in Bentinck Street the other 
Street offices evening for the farewell party to 
Merchandis C, T. Lawrence, advertisement man 
ing and mar iger, just in time to hear Michael 
keting will be Fletcher (managing director) mak 
his main a t remarkable claim So indepen 
tivity, and J dent of each other are the editorial 
found him ind advertisements department 
particularly that the editorial people do no 
enthusiastic even know where the advertisemer 
over the om mi is! 
growth of ard Moran, chairman of the 
Wilson's tele company, and Lord Moore, « di: 
vision activi f were mong those who paid 
ties Their tnbute to “Dox Lawren is he 
Hollywood has been known for many years 
office has con The “Dox who now retires after 
tracted over SO years with The Practitioner, is 
KOO American known, and liked, by everybody in 


TV films, starring such artists as Fleet Street He has worked with 
Charles Laughton, which can be 16 editors, including the present 
placed at the disposal of British one, Sir Heneage Ogilvie, and i i 


advertisers due in no small measure to him 
Before the war Mr. Millem sold that his journal has risen to its 
vacuum cleaners, silk stockings and present commanding position 
cars, and finished up running a For 20 years he was on the com 
number of garages After the war, mittee of the old Fleet Street Club 
he joined Sells Lid., eventually: be and for nine years was its chair 
coming joint managing director, Last man He intends to spend hi 
year he left to become sales director retirement in Guernsey His son 
of Fillery, the vacuum-cleaner and Laurie, who is with Gee & Watson 
floor-polisher people, greatly boost Ltd., was present at the reception 
ing their turnover in seven months “Doc is succeeded by “Dick 
During the war he was in th is E. HW. Maddick is generally 
Royal Air Foree and served with called Dick” also is widely known 
Coastal Command in the Sire’, For a number of year 


ADVERTISING MANAGER'S CORNER 


A Right Royal Test 


‘ 


The Old Firm are never “stumped” for new ideas. 


Knowing that they “play ball” their clients are 


always on the “winning side”, because they have 


taken the precaution to ring Harris beforehand and 


are satisfied that their players have never to “troop 


off” the field in any form of pessimism. 


Harris has “gone in first’’ for 42 years and nearly 


always “carry their bat” right through the innings, 


hence always safe, even on a “sticky wicket”. 


distinctive showeards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29/30 KINGLY STREET, LONDON, W.1 
Telephone: REGent« 329567 


he was on the advertisement staff 
of the Daily Mail, under Horace 
Imber and Stephen Milliken, and 
he was one of the pioneers of the 


Mail Idea ind Busines D> 

lopment Dey Y 

M: Maddick grandfather 
founded over 10) publication i 
number of which ' flourishing 
\o-day-—-among then h Builder 
and Carpenter Ly KN Mechani 
Sporting Lite j th Court 
Circular. George Maddick, hj 
uncle, was chairman and di 


of Illustrated Newspapers, hi ” 
Dudley being also on the board 
Befor joing The Practitioner 


Dick Maddick had d d th 
idvertising for a number of com 
pan both in England ind 
America including ome in tl 
pharmaceutical field. He has ther 
fore had valuable Aperience on 
both sides of the counter 

+. * + 
a 

* HE honour of producing the first 

crecn prin n h Republ of 


Ireland (then known as the Irish 
Free State) is claimed by Kevin P. 
O'Leary, technical director of General 
Sians Ltd Dublir Son of a 
journalist brother of a journalist, 
uncle of a journalist, Mr. O'Leary 
is & former 
British Mer 
chant Navy 
othces Dur 
ing the latter 
part of «the 
war he was 
manager ofthe 
creen print 
ing section of 
Harris & Shel 
don, London, 
and was later 
with their 
subsidiary, 
Models (Lei 
cester) Lid 
Loughborough 
1t wa in 1946 that he joined 
General Sigs Then came an inter 
lude when he was in charge of David 
Allen's poster printing department at 


Kevin P.O’ Lea 


Newcastle-on- Tyne ifter which he 
returned to Dublin and rejoined 
General Sign where James P. 


Burgess, one of the founders. instead 
of chaining him to the bench, gave 
him a directorship 

Married in 1949, Mr. O'Leary has 
one daughter, Marita, and a son 
Famonn, named after his godfather 
Famonn Andrews. 


* * * 
WHEN the staff of Doig Adver 
ising Lid th Newcastle-upon 
Tyne industrial agency, challenged 
their opposi number uu 6Tully 
( rabb Lid mot Newca 
gency, to a game of cricket, they 
wi faced with ’ problem of 
findu i pitch 

Newcastk famou Town Moor 
ecmed the only answer ilthough 
uitable fla f we cricket ar 
ard to tind Ihe real solu 
on came ou biu howevy 

' I (Shy ders) Lid 
heard about the game They off d 


the use of their sports field at Heb 


Ihe gam which being played 
oday (Thursday) the idea of 
John Hetherington, 4 keen crick« 
who recently omned Doig’s as a 


copywriter, from Tully-Crabhbe 
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This ma wk like an ege-whisk, bu 
acta isd 4 worm s-eyve iew 
of the Independent Television 
futhori new 175 ft.-hieh tran 
mitting ma now nearing con 


pletion at Beaulieu Heigh Soutl 


§ i iw era wea endin 
rou Readis Basin he 
and W allinef f i the est 
Hi n and Saftlron Walden in the 
ne Southend Bu nw n 
Lf wh wid ¢ ham i } ca 
ind Horshan Tunt e We 
i thre sath ’ "P more ha 
10 million é 
* * 


New chairman of the Advertising 
Pr Club in Treland. Albert Price 


has probably the lengthiest record 
of x ully rvi for advertising 
organisation n treland i ha 
long been an officer of the Publicity 
Club of It nd. of which h i 
former n nd w or of 
the tound f th A ssc ton of 
Ad isers in Ireland. He has been 
honorary ivy of th Associ 

lion } ‘ lished a few 
y if , 


Mr. Price i idvertising manager 
for W. D. and H. O| Wills in 


In his new task h fortunate 
in having two enthusi xc young 
women i h offices Miss 


Maureen O'Sullivan (honorar 
ecretary) and Miss Eithne Mac 


Brien (honorary treasurer) 

* * 
EF’ ROM Sidney Henschel, advey 
usement director, Financial Times 
conn i note drawing my attention 
© the fac hat among C onservative 
MPs who h I n d are 
two of h Olleagu Col. OJ FE. 
Crosthwaite-t yre (New Forest) 
deputy chairman ot the Financial 


Times, and Commander R. A. Allan 
(Paddington South) managing 
director, Investors’ Chronicl 

im pleased to add their names 
to the MPs from the publishing and 
advertising professions i iist of 
whom we published last weck 


CONTACT 


WEEK'S WISECRACK 


a“ 


“I don’t mind giving you a 
lift to the Poster Conference 
at Eastbourne, old man, but 
leave your paste-pot and 


ladder behind.” 
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We Hear 


Over 10,000 tickets for IPEX, to 
be held at Olympia next month, 
have been issued to printers in this 
country, and applications for tickets 
and facilities have been received 
from many foreign countries, 

. *. * 


Despite the railway strike and th 
difficulties of ivel, large audiences 
it the Cripplegate Theat last week 
SW he W H. Smith & Son 
Amateur Dramatic Society's version 
of “Quality Street by J. M. Barr 


The play ran for three 
ing on Wednesday 
oe . * 


nights, start 


Vernons Pools Ltd. will not bh 
publishing their Perm Book for th 
forthcoming football season 


£5,500 raised 


The ¢ lead 


ival of Sport organised 
by the Daily Mirror, which took 
pla cently a he Wh City 
London, raised mo han £5,S0 
for the St. John Ambulance Brigad 


and the Central Council of Physica! 


reation 
* * * 

The Mackin h Medal, designed 
by Paul Vincz on of t 
BK h medals included in an In 
n yma Exhib ym of Medals 
o d at the Royal Soc ot Arts 
London, y lay (Wednesday) 

7 * . 

Frank Mason & Co. Lid. are to 
end their existing rdvertising 
wrangements for Lowestoft's Cor 
poration bus shelter ind queu 
rail n th own from next March 
Th Corporation will seek new 
tenders 

* . * 

A continental-style village, devised 
and p nied by Raphacl Tuck & 
Sons Ltd. to show th productions 
and art publication was opened 
y day (Wednesday) by film 

" Jean Ker John = =Bark« 
& ¢ Lid., Ke wion. The villag 
covers nearly YO jua fe on the 
lower ground floo 

To speak in US 

A. N. Hunter, p dent of the 
Federation of Master Process 
Engray ha i pied an invita 
tion dd the American Photo 
Engraving Conver min New York 
in Octol Mr. Hunter will speak 
on the work of the British Federa 
tion 

* * * 

On Monday, June 20, the Adver 

tiing Christian Group will hold a 


en 1 council at St 
Church, Fleet Street 


mecting to 


Brick 
* * * 

An xhibition of Victorian 
America will be open to the public 
on Wednesday, June 22, at No. 28 
Portman Squar in id of the 
Greater London Fund for the Blind 
It will close on August 7 

. * *. 


The fourth British Food Fair will 


take plac Olymy from August 
28 to Septemt | 1956 It is 
being organised | Jt. B. O'Shea 


promoted by t food Manufac 


turer I d Inex porated ind 
sponsored by the Da Laupress 
* * * 

The n il figur f the Ernst 
G. M I Norwegian 
group for the fi yua of 19585 
were orsh l khehlad 269.998 
Norsh Dameblad 110,607 i 


Menn, S684 ind Teknikk for 


$99 


Pablications News and Notes 


New motoring 
monthly 


On Saturday, June 18 News 
Publications Ltd, of Kingston-on 
Thames, will publish the first. issuc 


of a new monthly 
Priced 4d.. it will 
ordinary motorist 


Motoring News. 
cater for th 
using newspaper 


style makeup, with all advertise 
ment ppearing neat to editorial 
feature First six issues have been 
well supported by advertisers, claim 
the publishers. Initial print order 
is over 50,000 copies D R. B 


Hopkins is advertisement director 


* 

For the July issue of Handyman, 
WP. Matthew has prepared a four 
page feature on “Outdoor decora 
tion for hore Daphr 
Padell contributes a special artick 
on how she made the garden terrace 
it her home 

* * * 

The September issuc of Overseas 

Engineer will be an Engineering 


your 


Marine and Welding Exhibition and 

Foundry Trades Exhibition number 
* * 

ip for using the season's 

soft trui m unusual dishe ure 

given in an cight-pag upplement 


in the July Everywoman, on sale 
next Friday, June 17 
* ” * 
A guide by Baron to better 
photography will be published in 
next week's Ilustrated, 


Another cc journal 


A new controlled-circulation pul 
hoation. Catering Equipment Digest, 
will appear in September It will b 


devoted exclusively to publicising 
new developments and trend m 
equipment, service ind supplies for 
the hotel and catering held. and will 
20 to more than 8&0 per cent of 
execulives responsib] for pur 
chasing 
* 7 
Publication of The Times 
‘Careers in Industry” Supplement 
which was to hay ippeared on 
Tuesday has been postponed 
indefinitely 
+ ~ * 
Fighteen summer hairstyle to 
sull women of all age ie shown 
in a four-page pull-out supplement 


in Woman, on sale next Thursday 


Simpk tting mstructions for each 
style are included 
* * * 
The Brush Caravan Road Rally 
ind the 950 strong National Rally 


are reported in the July issue of 


The Caravan. 
* * + 
Small boat users will find advice 
ind information im an article deal 
ing with the Rul of the Road 


July issue of Light Craft, on 
wale an 2 


Wednesday, Jun 
* * * 
Thx July issue of She, to be 
lished on Thursday 
includ 1 full-page igned 
graph of Dickie Valentin very 
member of his Fan Club has 
personal letter from him 
photograph will be in 
She In this issue, the magazin 
open the § jewellery 
offer” of a brooch and ecar-rings to 


pub 
June 23, will 
photo 


POCeive ‘ 


' 
Saying ii 


* * * 

The July and August issu of 
House Beautiful will be combined 
ind will be on sale on Thursday 
July 14 


W. J. Rand is shortly publishing 
Tractor Trade Newsletter, « 
pendium of new ibon he farm 
tractor, implement ind schinery 
industry. [tt will appear fortnightly 
i an subscription of 40s 


Full-page rate (13 in. deep by 84 m 


com 


innual 


wide) is £72 half-pag tis ind 
there will be series discoun Iwo 
colours will be used for some advert 
tlisements Fach issuc will contam 


16 or 20 pages 
* * + 


With than 33 pages of 
adverusements and 60 pages in all 
the June msuc of Personnel Manage 
ment and Industrial Equipment seis 
up a new record both in total size 
ind number of adv ment pages 
Editorial fe include a special 
report from Rome of the first world 
congress on safety im imdustry 


rere 


itures 


* + * 


A semisull promotion piece for 
Time cor m on d i repro 
duction of Coventry's coat of 
and a scene in a Cover 
factory Ihe caption de bes the 
value of lin is a medium for the 
advertising of cars and other 


factured product 


than 


* * * 
A New Yorker promotor 


carnes testemomals from the French 
Line French National R road 
French Government Tour Otlice 
ind Air brane md li ibout 
ou famous trench advertises 
using the magazine 
o of * 

Kemp's Directory is to be sold in 

bran This ha ulied trom th 


ADVERTISER'S WEEKLY 


2 pages of ads 
with 8 Sooties 


Sooty, the children’s TV hand 
puppet, appears with his crea 
tor, Harry Corbett, cight times 
in a two-page spread of quarter 


page advertisements in this 
week's “TV Mirror,” ander a 
two-page heading “Sooty sug 


gests these presents for fathers on 
Father's Day, Saturday, June 


The cight advertisements are 
for: an SK fawn jacket; 
Trebor sweets; the Waverley 
Book Co.'s “Popular Encyclo 
adia oof) = Gardening’: De 

umb's pipe; Biro Retractable 
de Luxe: Pipfeo Electric 
Shaver; Denhill binoculars; and 
Smith's Empire wrist watches. 
On the next page Sooty 


appears in a hall-page advertive 
ment for Castle Cleaner. 


visit to Paris of Bertie Joel, chaw 
man and managing director of the 
Kemp's group of publishing 
panies, who had discussions with 
Maurice Hamel, managing director 
ol Didot Bottin, the French dire 


com 


tory 
. * * 
Motor Cycling’s issues tonlay 
(Thursday) and next Thursday will 
together form a complete account 


of the TT races 


* * * 
The second volume of the Con 
cise = Eneyeclopedia of Antiques, 


price 42 has been published by 
the National Magazine Co., Lid 


Hanover Square 


pe iali ‘ 


nm popularising 


distinctive pr nducts distinctively 


1 OWNEND-SMITH & HARDY 


LIMITED 
c f edit Ictitioner Advert 2 
MAYFAIR 4647.9 
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ADVERTISER'S WEEK! 


COMPANY MEETING 


Associated Newspapers 


LORD ROTHERMERE’S STATI MENT 


The Fiftieth Annual G 
Meeting of Assoc l 
papers, Limited, will 
Thursday, June 30, 19 
Memoria! Hall, Far 
Street, London, E.C.4 I 
lowing is from the state 
the Chairman 

This year’s Balanc S! 
Accounts mark the S0t} 
sary of the formation 
pany Associated ‘\ 
Limited, was formed 
1905, just nine years 
first issue of the Daily 
appeared on May 4, !}* 
fortunes have greatly 
and the Company na 
since those days. The f 
published in 1906 zg 
figure, after der 
£158,000; this compa 
over £2,500,000 show: 
current Accounts. O 
in that year ar! 
£160,000. in 1954 
group it amounted 
excess of £11,000,000 4 
ter of interest the D 
their first Report ref 
completion of succe 
tions with the WN 
Government under 
Company acquired 
miles of richly 
the upper valley 
River This was t! 
and still forms t} 
our huge Canadiar 
Anglo-Newfoundland 
ment Company 

Turning to the 
passed, I am glad 
report again a satis 
trading. The consolid 
profit after charging 
and Loan Stock Int 
to £2.240,9)23 Althougt 
fit has been carned as a 
entirely normal trading 
has, been one of | 
activity for your Compa 
implications and results of 
are only just beginning t 


wo | 


During recent months a 
papers who are members 
Newspaper Proprietors As 
tion experienced the only s 
strike, apart from the G 
Strike, in the history of the | 
try, and the country was w 
London National Morning, E\ 
ing and Sunday newspapers | 
26 days. The strike has now be 
settled and all the NeW Spa pr 
affected are again in productio 
The accounts that are before yor 
allow for losses sustained durir 
the first seven days of the strih 
amounting to £150,000. and 1 
Industry is calculated to have | 
altogether more than £3,000 
The real damage, however, can 
not yet be assessed 

As a direct result of the strike 
it has been necessary for a 
London Evening papers tk 


imecrease their selling price to 2d 


n event which has had a serious 
fect on circulations. Although 
¢ position is still fluid, the 


verall average loss in sales of 
e three Evening newspapers 
fected is calculated to be in 


cess of 12 per cent. Similarly 

sale of all the other news- 
ipers, the Dailies and the Sun 
iys, show a marked decline 
vce the strike This may be 
ic, to some extent, to the fact 
at all newspapers are now using 
erves Of newsprint, accumu 
ed during the stoppage, in the 
oduction of larger papers. It is 
y Opinion, however, that the 
incipal reason for the contrac 
m in overall sales is that during 
e 26 days of the strike 


many 
aders lost or were beginning 
lose the newspaper reading 


abit 


It would be stupid to suggest 
at a strike in any industry does 
ot damage the shareholders 
{f course it does, but it is my 
ity to say that I know of no 
dustry where a prolonged stop 
age could do more damage. 
ore quickly and more per 
inently to the employees than 
ir own, and I sincerely hope 
at, as long as it is my privilege 
be Chairman of this Company 
1y difficulties which may arise in 
ie future between employer and 
nployed, will be resolved by the 
wodern methods of arbitration 
nd negotiation. 


ACCOUNTS 
You will see from the Profit 
id Loss Account that the tota 


ofits of the Group are larger 
in last year This improve 
ent is in part due to the inclu 


on for the first time of the 
ofits of the News Holdings 
iroup, the Companies” which 
came full subsidiaries at the 
eginning of the financial year 
The tax charge this year bene 
s from two factors: firstly, the 
inlamented disappearance of the 
Excess Profits Levy and secondly 
the welcome reduction in the 
standard rate of Income Tax 
from 9s. to 8s. 6d Both will 
have a healthy effect on industry 
is a whole and will provide an 
neentive to managements to earn 
profits by careful housekeeping 

When I spoke last 
stocks of newsprint were much 
lower than normal and it was 
expected that this situation would 
x’ temporary However the 
value and tonnage of newsprint 
held at the end of this financial 
was practically unchanged 
As a result and in the hope that 
this position will improve cor 
siderable cash resources are being 
held available im easily realisable 
securities 

The consolidated Balance Sheet 
indicates the ereat strength and 


year our 


resources Ol 
Strength can 
ciated by rea 


roup; this 
more appre 
it the invest- 


ment of £1,358 in Anglo- 
Newfoundland pment Co 
Ltd. is represe Canadian 
assets of $23.50 ind is there- 
fore worth on values alone 
some t& 400. 0) 105 per 
Deferred share ese factors 
allow your com; ) Strike out 
nto new ventur n the know- 
ledge that its activity of 
newspaper pr will not in 
any way be we d financially 
and will cont » provide a 
large proportior our Com 


pany’s revenue 


COMMERCIA! 1+ LEVISION 


You w f that we are 
holding availat irge amount 
of cash in T y lls, even 
beyond the a t which we 
could casor require for 


This money 
to meet our 
commercial 
ing the year 


the Indepe Television 
Aut ity g Associated- 
Rediffusion | the com- 


ive a 50 per 
cence to run 


sion Station 
f n Mond Friday In 
addition, we a 1g a minority 
holding in il television 
operations Sydney and 
Melbourne the London 
operation ndustry and 
the Sydne Melbourne 
stations have be founded, 
we cannot tain of our 
financ Cc nts until we 
have had s ating exper) 
ence 
THE DAILY MAIL 
The influenc 1 strength of 
the D VJ $ Deen more 
than maintaines he past year 
This newspape $ to none in 
the authority h which it 
speaks in its le articles. On 
many occasion has been the 
first newspaper ndicate to its 
readers the in nee of major 
events in the r i! and inter 
national field t can rightly 
claim great cred the balance 
with which it highlighted 
their significanc For instance 
the D y Me wa on news 
paper to unde the import 
ance of the st ent by the 
Chancellor of the Exchequer that 
the standard « ng of our 
peopie cou d c loubled in the 
next 25 years t was the only 
newspaper to te ne first Tu 
story of Te ecent dramatic 
changes in the Kremlin t was 
the first newspay to forecast 
that Britain w ! make the 
Hydrogen B . ch recast 
followed with article 
explaining the significance of the 
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American Strategic Air Force in 
this age of power politics 


THE EVENING NEWS 

Although the sales of all 
London evening newspapers have 
fallen The Evening News has 
continued to maintain its very 
substantial ts nearest 
competitor. Its slogan, “First 
With The News,” continues to be 
upheld by the paper's reputation 
pictures, features and 
sport Its high standard of 
journalism, combined with its 
accuracy and speed, have all 
played their part in obtaining this 
result 


SUNDAY DISPATCH 
Competition in the Sunday 
field has continued unabated and 
although the sale of the Sunday 
Dispatch shows a decline for the 
first time for 17 years, its reputa 
tion for exclusive news, complete 


lead over 


sports coverage and _ topical 
articles by leading writers, stands 
as high as ever; its City Notes 
make the paper greatly sought 


after by investors 


DAILY SKETCH 

I am happy to tell you that the 
Daily Sketch has continued to 
make considerable headway both 
in the matter of sales and in the 
improvement of its finances In 
the 28 months since we acquired 
this newspaper it has gained 


nearly 400,000 new readers. Dur 


ing the month of April the sale 
passed the million mark. This is 
i considerable performance 
especially when it is borne in 
mind that the price has remained 
it 2d 

at 2 


WEEKEND MAIL 
During the colour print- 
ing was introduced on the front 
page of the Weekend Mail and 
the size of the paper has been 
increased to 24 pages A sister 
paper to the Weekend Mail is 
now being published in Australia 
ind in a little over six months it 
has become the second largest 
national newspaper on that Con 
Your Company has a 

half share in this venture 


PROVINCIAL NEWSPAPERS 

Once again I am able to record 
sir ad ne Dy ‘4 ur 
provincial newspapers. In every 
operate alone. 
ncreased, and 


year 


tinent 


a successful 


centre where they 


circulations have 


this factor is a most encouraging 
sign of the success with which 
each newspaper operates in fos 
tering local lovalties interests 
and functions As I mentioned 
last vear, the Leicester Mercury 


ind Le ester 


Mail have 


now fully joined the Group, an 
event w I feel can only be of 
advantage to both the Group and 
the individual newspapers 
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(Company meeting continued) 
DAILY MAIL 
IDEAL HOME EXHIBITION 


The Daily Mail Ideal Home 
Exhibition this year featured a 
theme in the Grand Hall on 
Regency lines and, with the com 
plete freedom of building licences, 
eight houses and two three-storey 
blocks of flats were erected. A 
record number of 1.315.431 
people visited the Exhibition, and 
there is no doubt that this figure 
was reflected in the business done 
by our trade customers 


ANGLO-NEWFOUNDLAND 
DEVELOPMENT COMPANY 
LIMITED 

Generally speaking, the Group 
operating results for 1954 were 
satisfactory There was a drop 
in earnings from newsprint opera- 
tions, due to increased pulp wood 
ind manufacturing costs together 
with a further weakening of the 
United States dollar However, 
the reduced profit from this 
source of some $300,000 was 
nore than offset by an increase 
of $800,000 in the revenue from 
mining interests, which resulted 
from improved grades of ore 
mined, plus higher metal prices 
In so far as pulp production was 
concerned, as a result of the 
larger quantity produced the cost 
per ton showed a smal! decrease, 
and consequently the revenue 


from this source increased 

slightly 

GENERAL COUNCIL OF THE 
PRESS 


| think it is appropriate that 1 
should refer to the completion of 
the first two years’ operation of 
the General Council of the Press 
under the able chairmanship of 
Col. the Hon. J. J Astor This 
institution, born of many mus 
givings and founded perhaps 
without the wholehearted sup- 
port of many newspapers, 1s to 


be congratulated on the manner 
n which it has conducted its 
affairs and on the contribution it 
has made to the cause and future 
of journalism It has already 


established for itself an influence 
nut of all keeping with its age 
The Press has many admirers and 
many critics, and while those who 
run it are quick to appreciate the 
ipplause and ready to accept the 
criticism of experts, such criticism 
is we receive seems usually to 
come from those who are inex- 
perienced in our affairs, and 
whose main claim to fame is 
their volubuilrty 


STAFF 
It is my custom and practice 
each year to give your thanks and 
those of the Board to all members 
Mi = r Companies. In 
yc I would like to 
cxpress my carnest regret to many 


faithful and old servants to 
whom, owing to the strike, we 
were reluctantly obliged to give 


notice. I thank them again this 
year, and at the same time express 
the hope that never again will the 
Industry allow itself to experience 
such a tragic occurrence 


601 


This new type of display, the improved Gioworm 
will be introduced by the Acme Showcard & Sign 
future The isplay shows how a fluorescent 
by folding, » flow in lettering of fluted silver foi 


this will be quite as successful as 


a quarter of which were sold 


@ Continu from page 559 


Emergency methods, block 
are beating rail strike 


London from the provinces are 
working smoothly, states W. 
Memory (advertisement director, 
News Chronicle), chairman of the 
NPA-Newspaper Society joint 
advertising committee 

A Newspaper Society spokes- 
man reports that the arrange- 
ments made by provincial pub- 
lishers for the supply of material 
from London also appear to be 
operating satisfactorily. 

Laurence Springett, secretary, 
British Direct Mail Advertising 
Association, states that the GPO 
s satisfied with the way big 
users of the postal services are 


Effect on agencies 


Drummond Armstrong, direc- 
tor, Institute of Practitioners in 
Advertising. says: “I have had no 
indication as yet that any of the 
smaller agencies are in serious 
difficulties as a result of the 
strike.” 

Mr. Armstrong said that the 
closing down of plants and the 
effect on industry would un- 
doubtedly have a _ long-term 
adverse effect on advertising 


co-operating. It continues to ask 
for moderation in the quantity 
of mailings: the upper limit in 
weight remains at eight ounces. 

The only really bleak comment 
came from a member of a big 
ma order house 

“We are virtually closed down,” 
he said. “Fortunately our major 
selling line is under eight ounces 
in weight, but other mail-order 
people are worst hit than we are. 
We had hundreds of pounds’ 
worth of advertising placed just 
before the strike, and it couldn't 
be cancelled. We were able to 
meet many of the orders, although 
the amount we sent out had to be 
considerably reduced. Also we 
are able to split some of our 

mailings into two parts. 


“We are hit in t 
stopped mail-ord: 


and we have had 
own direct mail 


photogs iph ceq 


director of Albe 


ADVERTISER'S WEEKLY 


Just like the 


editorial but— 


A three-page editorial style ad 
for Red and White cigarettes ap 
peared in last week's Picture Post 
In the form of an article, “A new 
way with cigarettes,” it described 
and illustrated stages in the pro 
duction of Red and White at 
Marcovitch’s factory 

Apart from the small panel 
“Advertiser's Announcement,” on 
each page, its style and presenta 
tion exactly resembled that of the 
other articles in the issue 

P. A. G Phillips, of Godfrey 
Phillips Ltd, to which group 
Ma;covitch belongs, and J. North. 
of London Press Exchange Ltd 
their advertising agents, were 
responsible for the idea, in colla 
boration with George A. Cooper 
advertisement controller of Hul- 
ton Press. 

The advertisement is being me: 
chandised by Godfrey Phillips 
Ltd., and copies of Picture Posi 
are being distributed to retailers 
up and down the country 


17-minute Rank 


documentary 


A private showing of recent 
advertising films made by J 
Arthur Rank Screen Services Ltd 
was held at the JARFID Theatre 
Wardour Street, on Tuesday 

Films produced for many large 
advertisers were shown, ranging 
from the most recent issues of 
Tips to a 17-minute documentary 
film in colour entitled the “Isle of 
Bays” which has been sponsored 
by the Isle of Man Tourist Board 

A selection of live action film 
lets, specially prepared for local 
advertisers, were also seen. These 
filmlets are available to local 
firms free of production charges 
Appropriate dealer endings are 
added to the filmlets 


Obituary 
A. C. Hamilton 


Alexander C, Hamilton, chairman 
of Baird & Hamilton Lid, pub 
lishers of Airdrie & Coatbridge 
Advertiser and the Rutherglen 
Reformer, died recently He was 
a son of one of the firm's original 
founders, and on the retirement of 
his father in 1929 he took over the 
editorship of the Advertiser He 
was appointed chairman of the com- 
pany on the death of his brother, 
G. N. Hamilton, last year, He was 
with the company for 59 years 


C. Wi i 

se im peris 
Courtenay Wimperis, at one tinw 

advertising manager of Gallaher 

Lid. and before the war an execu 


tive with F. C. Pritchard. Wood & 
Partners Ltd., has died. He was $3 


André Claude 


André Claude has died suddenly 
in Paris, He was SS. He was a 
director of Claude-General Neon 
Lights Ltd 
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rtising, 
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Rad Luxen ports 
: that there have in- 
quirices part trom 
seasonal advertise: inks, 
air time on th term 
sales scheme, operat now 
until the end \ This 
scheme, it is cla fully 
assisted those a hose 
; campaigns wer fur 
ing the newspap 
PODS SS SSS SSS OOOOH Albert Milhad inaging 
et & Co 
Re 
tinent on Sund g his 
visit to Ams nis¢ a 
centre for the furt bution 
of advertising mat Parcels 
will be routed \mster- 
dam from where t be sent 
on to newspam ighout 
Europe represent ¢ Mil 
hado organisation 
; General E. L. B 1 director 
of F. W. Bridges and Sons, Ltd., 
who are organs Inter- 
oe — stitial — national Printing | bition, 
Olympia, July 5 t es not 
believe that IPEX » be ad- 
, versely affected. All ta very 
small propor he ex- 
hibits would nor rive by 
road, and the ’ ler could 
be brought | " d be 
The dock strik flecting : 
foreign exhibits newhat 
more serious p an the 
rail strike, but, so ! ec have . 
been no indicatior lisquict 
on that score eit! r says 
The organrsers 1 rt that if 
week it will not aff 1 British 
Conference to be held in East 
bourne, Monday to Wednesday 
Delegates have made alternative 
travel arrangements 7 
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ii Wine and spirit 


drives in autumn 


‘\ W. & A. Gilbey Lid 
rl ing several new drives fo t 
wines and spirits this autumn. 
* paigns are planned for Spey R 
mt Whisky, Triple Crown P 
y Bonita Sherry 
Spey Royal is to b ked ¢ 
5 whole pages in colour in rt r 
; magazines Triple ¢ 
promoted in nationa 
Sunday London 
zin id provin par 
adv ' ing will Db 
same media, w — ! 
th provin 
Alfred Sentbesten Ltd. 
Another wine account | 
Pemberton Lid. is D I 
manufactured by Find 1 
Todd & Co Lid. This t 
u 12 co rhe ur sp. 


magaznes for th 
autumn 


Introductory ad 


for Smoothedge 


Scott-Turner A Associate i 


mail driv to d 
country and a pub 


national Md 
expected to f ow 


Philips launch large ‘rotary action’ 
drive for the Philishave 


Philips Electrical Ltd have 
inched an all-out sales drive for 
ir Philishave dry shaver Ther 
be more advertising emphasis 
) the rotary action of the shaver 
1n in any previous Campaign 
National dailies and Sundays 
neral interest magazines, provin 


New additions to 
packet soup range 


Batchelors have extended th 
nge of packet soups to includ 
on and mixed vegetable var 

I new soups have becn 
oduced in Scotland 
Advertising to date has been on 
ill scale m Scottish papers, but 
n Batchelors last extended thei 
we a considcrabl national can 
gn followed Agents are Foote, 


one & Belding Ltd. 


National boost 
for Resifort 


From now unul July, and again 
ym September to December, th 
sunlop Rubber Co., Ltd., are going 


idvertis Resifort ling 


velopment by Dunlop, on a larg 
ile The promotion will be using 
ional dailies and Sundays, lead 
: ‘eer papers and the trad 
Agents are Charles F 

Higham Ltd. 


THE KERRY MA 


IRELAND’S 
GREATEST 
PROVINCIAL 
WEEKLY 


A.B.C. 


27,790 


Cc papers ixembDourg 
posters, trad ‘and exten 
sive display mater! ill be used 
in this d 
Trad d clair tha 
nev vfore } e been so 
rong extensively 


Wasey & r o., Ltd 


Crawford- jandle 


cheese count 
W. S. Crawford «id. hav been 
appointed hand ccount tor 
English Ct 
A full ing ! 
chand sing OT ind 
yp it s ’ Dd 
launched br Ss 1s 
of t N Publici 
Council 
Nauior pap 
wom ide pres 
cluded jul 


Wayside nergarine’s 


summer  cheme 

Benninga (M » Ltd hav 

inched l r campaign 
for their BBM margarin 
Th cher handled by 

cently appou Auger & 
Turner Ltd. some in 
. if Woman 
Woman 0 nd P; 


wre Po 
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+ Carreras launch 
new cigarette 


Baron’s cigarettes, a brand 
which introduces what is claimed 
as a new type of filter tip, are 
now being marketed by Car- 
reras Lid. A campaign is 


running in selected national 
dailies, London evenings and 
trade press. Agents are Greenlys 
Ltd. 


Newforge to launch 
area campaigns 


Considerable advertising in pro 
vincial daily and evening papers is 


Newforge Lid. for 


to he 
their r of canned foods 

Th igns, it is understood 

¢ pla un for thr or four 
months hey will use newspapers 
in selected ar 

c — & ‘Sons, Ltd., who 

ig te th when n n 
$ hi dan 
will probably +t 


Varied media for 
Gevaert roll films 


Gevaert Lid backing their 
roll filn with full-scal :dvertising 
in newspape lagazines and trad 
ind technic ournals 

Spaces hav beer ker n th 
London ni selected | f 
cials th th th co nd 

b ds a t displayed 
| London dergrounc Ady 
tis pi Mographic and technic 
ournals Agents are th 


Winter Some Co. Lid. 


CURRENT ADVERTISING AT A GLANCE 


Accounts 


ENG aa CHE! | CAMPAIGN 
Lid Cur 


fo 
puign u 1 provincial 
pas w zines and 
trade p 

SMOOTHEDGI t yi 
method, f S & A 
cla Lid. ising larg 
sp Lf ind d 

BRITISH ATLANTIC COMMIT. 
TEE PR Footc, Cor 
& Belding | will act a 
PR ad BAC in con 
nection wit! P ners fo 


Fr 
Pt ERIN ‘ AKI NiIN. for Mather 


& Crowtl 
Campaigns 
NEWFORGI LTD ing provi 
| daily t , pape rs fo 
d tood ( wn & Sor 
BATCHELORS., Scottish 
pap ! d > range of 
I b if Con A 
Belding Lid 
W. & A. GILBEY LTD., using 
whole pag in mag 
zines for ‘S b Whisky 
r nal d i Sunday 
London ev razines and 
province { for Trip! 
Crown P t jaihes and 
Sunday l ngs nd 
; Sherry 
d P 1) 


FINDL ATER MAC Kit wa . 
Co. LTD. 
in selected ’ for Dn y Fly 
Sh rry Alfred ym Ltd) 
ALABASTINI FILLER. wing roof 


cards, in 7 nd yn Underground, in 


iddit ) ma nd provir 
c ¢ a m (Prat & Co 
(Advertising) Lid.) 

PHILIPS ELECTRICATI LTD.. 
using 1 , dail i Sur 
day neral i st magazir 
Radio Lux g. | d 
rack n fo P h 
hav it Wasev & ( 
Lid.) 

( ARRERAS LTD., using s d 
national dailies age venings 
and tr P- f hy Baron's cigar 

| d) 

MOND Ni KEL “CO, LTD. ing 
women gen n 
t magazines ond trade 5 
for Palladium n Techm 
x — Ady sing Agency 

- Ntor Rt a co. LTD 
ising extcnsiy of national 
“dailt ind S ind: ys, leading pr 
vincjal papers and large spaces 
trade p for Resifort. (Ch 
F. Higham Ltd.) 

GEVAERT LTD. using Londor 
evenings lected 1 vin 
pay 4 : a } . 

ol dor inderg ind. f 
roll f c paign (Ww 
h is Lid.) 

BENNINGA (MITCHAM) LTD. 
colou Woman, Woman's Owr 
Iustrated, P eP nd larg 
SI ; im le press BBM 
Wavsid f rn (Auger & 
Th Lid.) 

MARS I TD. sing | f daih 
ind Su y childrer papers 
nd m ntrod 
Bu x (Y« g & 
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“W3HON ONVTIVHL 


"“SWITZERLA ND For full inj rmation about 
Powers TELEVISUALS 


give you (Trade Mark) 
ra Service 


Scandinavia 


ring cry IN T.V. ADVERTISING 
FOR THE 


THE \EW TECHNIQUE 
and in 


SMALLE SRTISE 
JOSHUA B. POWERS LTD. (International Publishers’ Representotives 1Al ER ADVI RTI ER 
14 Cockspur Street, London, S.W.1. WHI 3366 


Send today for your copy of 


THE TELEVISUALS PLAN 


(Copyright) 


REMINDER TO THE Taal 

ADVERTISING GIFT TRADE VWANBL 

ee Jotta- Blotta 
> ~~ | DESK BLOTTER AND DIARY 


FO 


. R 
- 1956 TELEVISUALS LTD. 
SENO FOR ILLUSTRATED 15 BERKELEY ST., LONDON, W.1 


MAN F TURER nas 
7 (Mayfair 2712) 
HENRY ELWINLTD 
(DEPT. A2) — 
: PLUMPTRE STREET The words © Televisual” and “ Televisuals 


” 


NOTTINGHAM are the Trade Marks of Televisuals Lid 


h QUALITY PRODUCT WITH YOUR CUSTOMER'S NAME & ADDRESS INCLUDED AS REQUIRED 
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; | CLASSIFIED ADVERTISEMENTS 
z RATES 1 APPOINTMENTS VACANT, 3s. 64. per line, 4%. per dieplay panel inch. 


inch. All other 
limes. Box No. 


APPOINTMENTS WANTED, 3s. per line, 35s. per display over 
per display panel iach. Misimew. * 


¥ ASSISTANT 


| charges, one line plas is. covering Series rate: «2 spplication: all 
“ advertisements ander seven insertions MUST BE PREPAID. 44<-ess “ Advertiser's POTTS 
| Weekly.” 186 Fleet Street, London, E.C.4. CHAancery ++ (Ex. 25). 


ECONOMIC 


| APPOINTMENTS VACANT = 
a PUBLICATIONS Situations Vacant : “ The engagement of persons answering the» rtisements mast 


i be made through a Local Office of the Ministry of Laboar or « 5 ‘ed Employment 
{ — if 7 applicant is a man aged 18-64 inclusive or 2 woma: d 18-59 inclusive 
" OFFICER be of 


have room for another 


TRAINEE 


or the ae is excepted from (h ovmons the 
- Notification of Vacancies Order 1952.’ 
required by NIGERIAN Ff RA | t 
GOVERNMENT for one tov 24 | 
months o first instance alary | - 
37 pHa SENIOR COPYWRITER 
so £1491 & year. Commencing 12 st A bright young man who 


according to experience. Gra 
rate of £100 £150 a year. Our! 


may just be leaving his 


ante 60. Free passages for M4 | Glaxo Laboratories Ltd. offer a permanent prog e post grammar school and pre- 
children’s passages, or grant to a mature Copywriter. He will head a team « ters in pared to start from the 
eee ee oe ciaes a busy Advertising Department engaged on the sction beginning. The prospects 
n= tp ae pont oe of lively advertising for medical, veterinary d and are excellent, the atmos- 
pon pe Cae Edirne agricultural products. The post is pensionable carries phere is pleasant and 
aie andes “qede ye | participation in the Company's Incentive Sche Apply there is a lot to do as well 
—— (ir m. hey to Personnel Manager, Glaxo Laboratories Ltd., nford, as a lot to learn—write 


handling of advertising Middlesex. 
journals and a knowledge « 

and of the various printing 
including block-making. The ¢ 
of a University degree in Eng 


or ring General Manager: 


RICHARD POTTS & PARTWERS LTD 


"HARMACEUTICAL company in Manager re- 


Economics 


would 


be an ad 


Write to the Crown Agents, 4 


Kingston requires Advertising Produc 


tion Assistant, male or female. Spler 


ASSIST =f to 


qu 
ment Man : aatect 


are 


Office Equip- 
Birmingham 


34-35, HIGH HOLBORN, WC! 
CHAncery 4974. 


bank, London, $.W State age did opportunity for young person resting work in 
in block letters, full qualifica gain valuable experience General is motion. Some 
experience and quote MIB knowledge of blocks and progressing t duction of 

essential. Five-day week. Please reply at Preference 

to the Advertising Manager Bayer ni apr Agency or . 

JUNIOR (either sex Products Ltd., Neville House, Eden ftising I experience BRIGHT COMMERCIAL ARTIST and 
tisement departme Street, Kingston-on-Thames t-class employment VISUALISER (male or femaic) re 
periodica t : mmencing 10)-£600 accord- quired for Advertising Division of 
opportur s EXPERIENCED LAYOUT ARTIST ing to ¢ rite. giving full National Advertiser with offices in 
essentia Full ¢ f required for studio. Write, giving detai Ltd North West London. Interesting variety of 
exper in ha fetails and salary required held work and pleasant working conditions 
Bos 1157 Ad. Week | I i Box 1164 Ad. Weekly 180 Pieet St EC4 S-day week Write, giving full details 

WE specialise advertisements of experience and salary required. to 
in the tec and need a Box 1114 Ad. Weekly 180 Pleet St BC4 
eteeet tere ser (with 8° CAMBRIDGE UNIVERSITY PRESS 

— - om OE Drawing Office has a vacancy: re 
— At ike charge © drawing authors’ diagrams 
voucher work work filing, but =~ . —, maps 
ee © thon etc.. for line reproduction Studi 
“ngewe ihe poy Tas experience essential. Apply Personne! 
jon arrang he Galene a icer, University Press, Cambridge 
considera write, giving LETTERING ARTIST required for 
details fe nd experience studio Write, giving details and 
to R. M Anne's Gate salary 
S.W.1. N please Box 1165 Ad. Weekly 180 Fieet St EC4 
have now more vacancies for 
interested in producir high standard advertisement 
typography, and looking for a place in a creative team with t class experience and mature 
who really care about One, a more senior position, * os : : . 
” knowledge of advertising in a wide range of 
requires considerable expericnce, the other is for someone 
1 era , am 
with some agency experien: gene d engineering accounts. Excellent 
Consideration will be giver liday arrangements appo “nt in London Agency with fine 
Please write giving det xperience and when available ares 
, opportunity for advancement on proof o 
for interview, or telep! Art Director. PP ’ for advancement P i 
ability to handle accounts. First class salary. 
OSBORNE-PEACOCK C0 LTD — — ee —-. 
. 
Write, stating age, experience etc., to :- 
26a Albemarle Street, London, W.1. 
HYDe Park 8911 Box 1130 
Advertiser’s Weekly 180 Fleet St EC4 


Phone your classifieds to CHA 8844 (Ex 25) 
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‘CLASSIFIED ADVERTISEMENTS 


ACTIVE, LIVE, LONDON APPOINTMENTS VACANT PRODUCTION 
‘MAI ep ASSISTANT 
required by firm of top novelty A young man wanted as assist- 
successful gift articles. Only ant to Production Manager 
applicants with proven results PERSONAL ASSISTANT Must have at least three years’ 
and possessing the making of a experience in agency produc- 
sales director should apply. The required tion work and a sound 
one-in-a-thousand chance for the knowledge of typesetting and 
a Write experience, by Managing Director of rapidly expanding company engaged mechanical processes. He must 
pines es and sales handled, curric- in T.V. Advertising and other allied activities. Must be be capable of issuing detailed 
poe Pinan age, salary, in strictest live wire, willing to work hard and conscientiously in return instructions and keeping 
Coen. for good salary and even better prospects. ee ogg records 
ive-day week. aiary a ra- 
Bex 1188 Send full details of experience, present salary, availat ing to ” ability Holidays 4 
Advertiser's Weekly 180 Fleet St EC4 etc., to arranged 
Box 118! : 
FLEET STREET PUBLISHING HOUSE Applicants should write or ‘phone, 
require Advertisement Space Repre- Advertiser's Weekly 180 Fleet Street EC4 Ww a Clare 
sentative for established technical RIPLEY PRESTON aco 
journal. Good r dco : . = . 
with excellent prospects. or he aan ADVERTISEMENT REPRESENTA- PROGRESS DETALL CLE ®) aad . LTD 
man. Applications, giving full details TIVE required preferably with know- for West End © nally ° 
of age, qualifications and positions ledge of We Yorkshire Good known compa thee Ludgate House, 107/111 Fleet St. 
held, im strict confidence, to Prospects, pension fund Apply in pase. ort M mely LONDON, E.C.4 
Box 1143 Ad. Weekly 180 Fleet St BC4 writing, giving details of experience accurate in detail « how- ¢ Bete 
to the Advertisement Manager, The ing experience, sa etc., Telephone : CENtral 8672. 
Yorkshire Observer, Hall Ings, Brad- to 
ox 1162 Ad. Week » + 
DESIGNER / ford Box . _ECS | TAYOUT MAN sequired for the pro 
s ductio wf sk 7 n 
DRAUGHTSMAN SALES REPRESENTATIVES | | Strercaune” poston is avetatic tu 
PRODUCTION by display manufe on someone who has -_ similar exper 
‘ ae t " hae off 4 j ence of this type of work and who 
Display and Exhibition ATE, | | ie moroughiy "conversant. wih, “ai 
ASSISTANT ead Midlend areas ” stages of production, including photo 
Replicards Ltd., having expanded & expenses. Write Dus oe. ae we ge = and 
into new premises require good eq ired ne cupenee ~ of a oa a —. 
P ~ 0 id sal ‘ i, to 
— all-rounder for everything r ul ey Sector, — Bx «tie Ad "Weekly 180 F isot St BC4 
to do in connection with display West End Agency Leicester. JUNIOR TYPOGRAPHER, with an 
and ong eg be ——* interest in & progressive post and 
in this fie ing of course, PRODUCTION MAN ake referably with a few years’ experience 
essential Hours 9.0— 5.30, no Man or Woman. Salary compiete respons { hind him, is urgently required for 
Saturdays. Please write to:— approximately £650 p.a. accounts. Ag n the studio of a technical Designer and 
ae ‘ . ual Good salar full Producer Please write for appoint 
Chief Designer, Five day week details to ment to 
i . Box 1176 Ad Week Ec4 Box 1160 Ad Weekly 180 Pleet St BC4 
Replicarés Led., Apply Production Manager : 
Replica House, Bavaria Rd., N.19 
Box 1173 
AN Advertising Representative or Space Advertiser's Weekly 180 Fleet St €C4 
: Seller is required at once for monthly 
Church magazine inset Circulation T H E 
174,000 and increasing. Commission WANTED.— Young General Artist 
A live wire should be able to make keen on technical publicity and able 
£300 p.a. and after establishing « to do good finished work Know- 5 5 
small connection he would easily fit ledge of typography printing and 
it in with other work grey desirable Write } 
Box 1138 Ad. Weekly 180 Fleet St BC4 mx 1151 Ad. Weekly 180 Pleet St BC4 ’ j 
REQUIRES A | 


Exquisite Form COPYWRITER 


OPPORTUNITY FOR COPY DETAIL OR wi 
PRODUCTION ASSISTANT page experienced copywriter is required 


in the Department of The Reader's 
Digest. The will be interesting, varied and 
A woman with production and copy detail progressive range of operation is world-wide. 
experience to work at the head office of a In additior n attractive salary, we offer 
large national advertiser situated in the congenial and friendly working conditions, good 
Edmonton area, to organise and operate a poeeus generous annual bonus, daily 
: luncheor niribution, four weeks annual 
dealer publicity scheme. This ts a new holiday It tressed that this is a position for 
# appointment and offers wide scope for a first-cla perienced copywriter, preferably 
; advancement. State age, experience and in his thirtie 
salary required. 
= Typewritten applications, giving particulars 


f education and career to date, to: 


DEPT. E.F.1, SCOTT-TURNER & ASSOCIATES LTD. 
‘LIW,” THE READER'S DIGEST, |, 
17/18, DOVER STREET, LONDON, W.1. ALBEMARLE STREET, LONDON, W.1. 


Phone your classifieds to CHA 8844 (Ex 25) 
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Apply, 
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CLASSIFIED ADVERTISEMENTS 


Siteations Vacant : “* 


onless he or she, or the employment, is excepted from 
Notification of Vacancies Order 1952."" 


The engagement of persons answering these » 
be made through a Local Office of the Ministry of Labour or « Scheduled Employment 
Agency if the applicant is « man aged 18-64 inclusive or a woman aged 18-59 inclusive 
the 


June 9, 1955 


APPOINTMENTS VACANT 


CHIVERS & SONS LTD. 
require 


ASSISTANT FOR 


vertisements most 


provisions of the 


VISUALISER 
LAYOUT/LETTERING ARTIST 


These vacancies offer splendid scope for 

| advancement in a rapidly expanding 
agency. Interesting and varied accounts 
pleasant working conditions. If you live 
our side of London please write or 
phone for appointment. 


. if you are 
considerable e 
of producing 
work. 


| TWO VACANCIES 


Large West 
Good | salary 
LASHBROOK ADVERTISING 
123 5 High Street, Uxbridge, Middx 
Telephone: Uxbridge 2672, 5036 


YOU ARE 
THE MAN WE ARE 
LOOKING FOR 


Pension scheme 


Box 
Advertiser's Week» | 


ADVERTISING 
DEPARTMENT 


A young man who has completed 
National Service and, preferably, 
has some agency experience is 
required to assist in the general 
work of a busy and interesting 
advertising department. 


JUST 


sre artist of 
ence capable 
top colour 


rganisation. 


The appointment offers scope 
prospects. 


for advancement, and is pension- 
able. 


Apply giving details of age, 


) Fleet St EC4 education and experience to 


rt BI iC ITY — ANT. PRODUCTION 
Age 


expe 
Box 1158 Ad. W 

EXCELLENT 0! 
advertisement 
Womer Wea 
wil 

ASSISTANT 
AGER 


A 


media experienc 
essential Write 
ence and comune 


Box 1175 Ad. Weekly 180 Fieet 


Advertising Manager, Chivers & 
Sons Ltd., Histon, Cambridge. 


ADVERTISING MANAG ER requir 


with 


wide 


MAN- 


peration 


KTISING ion | 

: Box 1163 Ad. Weekly 

ADVERTISEMENT 
MAN required 


180 Fi 
BRAC A 


eet St EC4 
SALES. 
Riding 


PAD. 993 ; 


Press 


(ma 
cont 
tec] 


for Press planning and 


able 1 


ot 


(or woman) who has a . 
Stage 


of the Press and 


esponsibility. 


to 
Prev 1 
Lid., Kingsway 
Write 


> 


PRINT 


GIL2ERT ADVERTISING 


have opportunities for 


JUNIGe ACCOUNT EXECUTIVE 


emale) to handle details and maintain 
nder supervision, on a number of 


iccounts. 


VISUALISER 


duce slick pencil layouts for all types 
erature, and undertake all production 
printed jobs. 


PRODUCTION MAN 


for space 
type mar 


lepartment, to handle block ordering, 
k-ups, and adaptations. 


igency experience essential in all cases 


ng full details and salary required, 


Staff Manager, 


Gilbert Advertising Services Limited, 
Hastings House, 10 Norfolk Street, 


WL.2. 


our classifieds to 


CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS | 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


PRODUCTION MAN 


ARTIST 


pany's pension and medical fund 
and will be granted overseas leave 
with full pay in the fifth year of 
service. Commencing salary will 
be according to experience, and 
free passage to Nairobi will be 
provided. Write for an interview 
giving details of age, experience, 
marital status with specimens of 
artwork to:— 


Kingdon 


(EUROPE) LTD., 


Leading Advertising Agency in Kenya has a vacancy for a | 


required by dose clues FLEET STREET 
EAST AFRICAN ADVERTISING A Fleet Se t Publicie and 
CONTRACTORS LTD. Publishing Greuibeien wants 0 
Must be able to produce both 4 /C PRODUCTION MAN for House 
tea Mealy AF acne Popa ARTIST/COPYWRITER eR Fame teens Ne Wom 
medium. The successful applicant Books and other specialised 
will be eligible to join the Com- Terms include Provident Fund, cost of living allowance, six publications 


months home leave with full pay and allowance afte 
years service and one first class passage to the 
Excellent prospects for the right man. Apy 
should submit specimens of work together with ful 
lars of experience, salary required, etc., to Kenya Advert 
Corporation Limited, P.O. Box 563, Nairobi, Kenya 


Managing Director, All specimens will be returned to applicants under registered 
AFRICAN AMALGAMATED GAVIN STAREY 
ADVERTISING CONTRACTORS post. INDUSTRIAL LIAISON LTO 


WANTED FOR 


| 
| 
| 
| He will be responsible for buying 
of print, typesetting, blocks, and 
some artwork and photography 
| Also for a certain amount of time 
Pr | | tabling and keeping of records 
| This is an expanding job with an 
expanding business, and involves 
| handling a flow of publications of 
unusual interest, for some of the 
biggest names in British Industry 
| 
! 


oa 


17 Fleet Street E.C.4. 


it, Argyll Street, Oxford Circus, 
L 


ONDON, W.! TECHNICAL 


PUBLICATIONS 


WRITER rey i for com 
ADVERTISING AND PUBLICITY instruct al catior j rvice 
MANAGER : red for th Air repair ma for sltura 
bor Group of Compa Applicant Ir rs and Ir to 
i eng ring 5 
t imur Hig Nat rtificate standard 
t jua r . r Pre ably 
pa A . bu ; ' perience of 
Fa S Trad abov 5 uc Wri taur age 
Th Pr init r prev f st J and 
s k it whic ? 5 emy rs t I wel Super en 
and advancemen I successful jer Davy Browr Tractor 
pplic will be required to live wu (Engineering Lt Meltham, York 
Northamptor Applications, in writ shire 
ne Airborne Shoes Ltd., St. | JUNIOR WANTED for interesting work 
James's, Northamptor Publicit dD t { Cosmetics 
YOUNG LETTERING ARTIST Im H Ss “ an advar 
prover required Apply Daniels tag Gala I m Ltd 48 
Stud 61 Carey Stre Wwe. Burlington Arc Piccadilly, W.1 


ARTIST. : : | | Tel: Fleet Street 6244 (3 lines) 
Na Serv nd- | 
fac W Staff | 
be a AN INVITATION TO 
salary required. me | FIRST-CLASS 
. RETOUCHERS 
GOOD TYPE Experienced men will not find it a 


wanted as Cc t to waste of time in having a chat with us 
, . | with a view to improving the 

develop existing etc aouien 

Must have had As nilar 

experience Ww ART IN MARKETING LTD 

HARWOOD PRESS (ADYL/ LTO 102-5, Shoe Lane, E.C.4 


47-9 WEST STREET 


HARR 


“IDDX Cen 2526 


Erwin Wasey 


want another 


SENIOR TYPOGRAPHER 


The Man (or woman) we want 


will work in close co-operation 
with the creative art groups 

on major National accounts. 
The standard required is 

high and the salary is generous. 
Agency experience is essential. 
Pensions scheme in operation. 


Holiday arrangements respected. 


Phone Mr. KENNARD, MAYfair 8171 for appomtment 


FOR 
CREATIVE SALES PROMOTION 
ASTRAL ARTS GROUP 


require 


Lettering Artist 


For finished lettering, with sound knowledge 
of studio production. 


Point-of-Sale 


An artist designer who is looking for the 
opportunity to create distinctive and practi- 
cal packaging and point-of-sale material 


Visualiser and Layout Artists 
An art 
plan and 


scheme 


vith a real creative flair, able to 
prepare layouts and presentation 


Enquiries to 


The Directors, 

THE ASTRAL ARTS GROUP LIMITED, 
171 New Bond Street, 

London, W.1 

Tel: GROsvenor 8711 (ten lines) 


The leading organisation for the design and production of 
Creative Sales Promotion 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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June 9, 1955 


CLASSIFIED ADVERTISEMENTS  SZI0CINENZEUIN 


ADVERTISING: 


Leading Oil Company requires 2 


SENIOR | 
ADMINISTRATION — 
ASSISTANT 3s 


nm their central advertising department 
n Lendon Applicants \ 
thorough experience of al! branche 
advertising gained in a large acve 


i 


should 


agency or commercial acre ' 
department. They should be rat 
interested in mechanical subjects & 


preferably aspire to writing adver 
copy. Age 26-33. Must be capat 
initial «training of working 
constant supervision and be « 
carry out short routine visits o 
as required. Salary commensurare 
age, qualifications and experience 
contributory Pension Scheme 

Write, stating age, qualificar $ 
experience, quoting H.337! to Bor 7728 
c/o 191, Gresham House, E.C 2 


NEWSPAPER 
ADVERTISEMENT 
REPRESENTATIVE 


An influential Scottish New 
Organisation req f 


London Office, a person t 


| 
the national advertising 
of their papers 
Applicant must be a pe 
space salesman 
association with | 
National advertisers 
State | 
required 


Box 1171 
Advertiser's Weekly 180 Fleet St EC4 | 


and C 
age, experience 
and er 


prospects 
Salary 


available 


ARTIST REQUIRED, capable of fir 
ack and white work and letter 
epr 5 ‘ all processe 
Transfers Lid 176, Acre 
Ww 


POTTS 


want a 


SPECIALIST 
IN LAYOUT 


To work on successful | 
national and trade ac- 
counts with strong visual 
emphasis. Good taste in 
typography and design, 
ability to finish visuals 
and illustrations to client 
presentation standard, but 
should not expect to do 
finished artwork. Will fee! 
abl@ to fit in with team of 


creative people in an 
agency which has made 
good solid growth in the 
last ten years and will 
grow much more in the 
mext ten. Write or ring 
General Manager: 


RICHARD POTTS & PARTWERS LTD 
34-35, HIGH HOLBORN, WC! 
CHAncery 4974, 


Siteations Vacant : “ The engagement of persons answering these 


teements mast 


be made through 2 Local Office of the Ministry of r or a Schedeled Employment 
Agency if the applicant is a man aged | inclusive or » womas + 18-59 imciusive 
unless be or she, or the employment, is excepted from the ~~ visious of the 
Notification of Vacancies Order 1952." 
. 
An exceptional opportunity for 
A FIRST-CLASS 
An exceptional opportunity in : ding 
I London Publishing House await first- 
class Copywriter. The positic ffers 
' a generous salary with excell: »ros- 
pects. 5 day week. Summer ho this 
year. Applications will be deal: h at 
high level in strict confidence. ‘rite, 
j giving full particulars of experie: age, 
salary required, to 
Box 1169 
! Advertiser's Weekly 180 Fleet Stre Ec4 


AN IMPORTANT FIRM of Manufac- 


AN EXPANDIN ering Com- 


turers is secking a Product Manager pany requir tal General 
for its Export Organisation, to Arust (figure essential) to 
handle the advertising and promotion take up posit heir Publicity 
of a range of consumer goods in Department stant London 
Export Markets Applicants should ) t Applicants 
preferably be between 30 and 35 years ex f Engineering 
of age and have had Agency as well Jesire to co- 
as Principal experience, though this the Depart- 


tS not essential Starting salary will f which is fast 
be from £1,000 to £1,500 per annum ny. Applicants 
dependent upon age and experience ne of this 
Applicant must be willing to travel write, stating 
abroad if necessary and. on appoint- ed or single 
ment, will require to join joint con : 

tribution superannuation scheme . Fleet St EC4 
Amenities include «a staff canteen EXCELLENT tTUNITY for 
Address applications, with full details experience E and = Display 
of personal history and qualifications Designers A P. Dowdell 
to Pictoria D Westminster 
Box 1153 Ad. Weekly 180 Fleet St EC4 Bridge Road Til 


SENIOR COPYWRITE:: 


Well-known London Agency of medium d on 
the point of expansion has a vacancy for -and- 
coming copywriter. He (or she) will hay everal 
years’ agency experience, producing sound tising, 
and now be ready to move up into the fou salary 
bracket. Preferably around the thirtie with 
sufficient organising ability to take charge n the 
department_efficiently. 

This is a chance for a keen young man wh had 
some agency experience, but who may si n the 
trainee stage The job offers every oppor y to 
progress with the agency development 

For both these appointments apply with full details to 


Box 1172 
Advertiser's Weekly 180 Fleet Street EC4 


COPYWRITER 


of outstanding ability for 
London Advertising Agency 
handling a wide range of 
press and print 


Highly 


accounts 
desirable salary 
This year’s holidays can be 
arranged. Write stating age, 


experience cic., to: 


Box 1131 
Advertiser's Weekly 180 Fleet St Ec4 


MARKS & SPENCER 


LIMITED 


invite applications from young 
men for a vacancy as 


FORMS 
DESIGNER /DRAUGHTSMAN 


A high standard of draughtsman- 
ship and lettering ability § is 
required, and a knowledge of 
printing processes would be an 
advantage. 


Please apply in writing, giving full 
particulars of age, experience and 
present salary to the Staff 
Manager, Marks and Spencer 
Led., 82, Baker Street, London, 
W.1, marking the envelope 
“Forms Designer.” 


SECRETARY ASSISTANT for 
Manager of anding ) 


General 


of provincial ager 

ence f agency routine preferab 
Progressive position with executive 
prospects Details of experience 
please to I Graham Browne 
Advertising Ltd Mayfair House 
8 and 9 Hertford Street, W.1 


Opportunity for young man 
22-25 as 


ASSISTANT 
to 
ADVERTISING 
MANAGER 


of large engineering organisa- 
tion in S.E. London. Some 
previous experience preferable 
Successful candidate will be 
concerned with Press adver- 
tising, Direct Mail, Exhibition 
and Films. 5 day week. Can- 


teen. Superannuation. Sports 
Ground. Higher education 
scheme. 


Write Box S. 749 c/o Streets, 
110, Old Broad Street, E.C.2. 


*Phone 


your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 
JUNIORS EUIICTZUTES | ciacton urban istrict council 


wanted by Advt. Agency 
| 
Publicity Manager | EXPERIENCED But - EXPENSIVE CLACTON OFFICIAL GUIDE 
Good prospects and happy Years in ‘ anagerial 
office conditions offered by required | Execut ve G6) m = . 1956 
well-known Practitioners in by expanding engineering firm with . turing concerns 
W.C.2 district for :— small Publicity Department. Duties | | + jn SO The Council invite Tenders for the 
include technical press advertising, | Wis ~ ere there . printing, supply and delivery of (a) 
ASSISTANT BOOK-KEEPER preparation of brochures, exhibitions, c & responsints 000; (b) 27,500 and (c) 30,000 
male or female age 17/21, with direct mail, editing and authorship of Box 1182 copies of the 1956 Edition of the 
liking for figures technical articles and house journals, Advertiser's Weekly 180 Fleet Sc EC4 Clacton Official Guide. 
: & ic Sure. and supervision of departmental print Perther past as ‘ 
t u articulars orms © 
» 15/17 s room ; Very sound advertising agency ST (finished > os oan ’ 
OFFICE BOY age 15/1 wish under contract Position would suit ARTIST (finished w ks post where 


Tender can be obtained from the 


ing to learn advertising as a young, but trained, advertising man her os ws ce of curasture and Entertainments and Publicity Manager, 
2 career with either departmental or agency Box 1118 yy 1 Weekly 100 Piaee e ECS Town Hall, Clacton-on-Sea 
. background, or both. Familiarity with . : ad o ‘inartai Tenders (which must be on the pre- 
Experience not needed. Good engineering and foundry trades a strong | | “HAND PICKED’ SECRETARIES scribed Form) must be delivered in a 
: > x mmendation. Salary, according to | available. The Wigmore Agency, 67 no 
wages. Phone recommenda y | , , ’ > plain sealed envelope, endorsed “Ten- 
experience and qualifications, ¢ Wigmore St., W.1. HUNter 9951 /2/3 der for Official Guide 1956" but 
TEMple Bar 386! £1,000 per annum ADVERTISER, fully experienced after bearing no name or distinguishing 
Bow 1174 20 Ts im poster advertising as mark indicating the sender, to the 
or write Advertiser's Weekly 180 Fleet St EC4 company manager and director, secks 


undersigned at his Office by not later 
E. gressive New cxecutive post than Monday, 4th July, 1955 


ox 1179 Ad. Weekly 180 Fleet St BC4 
INTELLIGENT and keen ne man Tenders received without such 


Qi — @ueeee eel mam paper endorsement will not be considered 
«t) ’ agence n rows 
- ARTIST. with general +m renga ol ARTIST VISUALISER experience, wishes evening employ- The Council do not bind themselves 
manent position Pension scheme 
io + n - 


Box 1155 
Advertiser's Weekly 180 Fleet Se EC4 


ment to accept the lowest or any Tender and 
tional and required for book publishing organisa- Box 1152 Ad. We 180 Fleet St BC4 | | canvassing, either directly or indirectly, 
. w — to tion. Good scope for development | will disqualify 
adults rite, stating age and ¢xperi- for a man with creative vision, who can | = . 
ence to Advertising Manager, Cart Gn aan cern @ eanemee | | MURDER ! CHARLES B. HEARN, 
K bonum Limited, Leyton, London, of artwork and photographs for heavily | I am tired of seeing nm jeas killed Clerk of the Council 
/ E.1 or telephone for an appoint- illustrated modern books. Some know- | stone dead! as a Town Hall, 
ment, Leytonstone 3600 ledge of processes and typography I want to work fo wn «Agency Clacton-on-Sea 
i essential. Magazine experience an demanding ideas and < that are 
g asset. Apply in confidence. not “what the client has always | | 


ARE YOU THAT Box 1170 Some” or “what competitors are ACCOMMODATION 
Advertiser's Weekly 180 Fleet St EC4 Box 1156 


KIND OF GIRL ? Advertiser's Weekly 180 Fleet Se EC4 LARGE, LIGHT ROOM, first floor, 


a between Oxford Street and Bond 
: Street Suit Freelance Artist, Agent, 
‘ ; Are you 30-ish to 40-ish, reliable, is YOUR BUSINESS OPPORTUNITIES | Journalist, etc Electric light, central 


with all-round experience of | heating, telephone and use of recep- 


‘ _ tion room Write 
Advertising Agency work, able SHORTHAND GOOD! | Box 1163 Ad. Weekly 180 Pieet St BC4 
to handle some production and YOUR TYPING ARTISTS OFFICE AND STUDIO SPACE, 150- 
300 ft., required, one-mile radius 
keep simple books, a good NEAT and ACCURATE! gy BR, tae ae 
pt heme typist aad willing on VISUALISERS p> a leet Street Phone Chancery 
take responsibility? If so, an Then we have a job for you. 


Your work would include TYPOGRAPHERS NICE OFFICE available in Fleet Street 


overworked Chief, who is often 


for b s wor , last 
Directors’ correspondence, A — apy mg yt -- ge - 
B out, needs you to be busy all the typing of advertisement and all Advertising Production satan aaah wits 
day on a little of everything. ‘copy” and clients’ sche- Stoff. Box 1187 Ad Weekly 180 Fleet St BC 
Send full details and indication 


dules, and a certain amount 


. - IF you are unhappy with the 

f salary required. of filing. You would be Y 

of salary requi . joining a happy staff. Write work you are doing— MISCELLANEOUS 
Box 118 ' > the 


or *phone the Office Manager, IF you are dissatisfied with the | | FOR ORIGINAL GIRL PICTURES 
Advertiser's Weekly 180 Fleet St EC4 Broadway Advertising Service Ltd., money you sre cerning | ea, ae. ee = deatte 4 
Broadway Court, $.W.1. ABBey 6012 IF you dislike the conditions sets. Photo-Union Picture Library, 


” = AND DISPLAY Manufacturing under which you now work— 
mpany require Representative for get ‘into touch with us— 


oe London area. Experience in this " nore is @ waltine ter 
5 industry is not essential, but applicant SAL $ AND WA 5 the s @ good job ef 
a must have a keen sense of design you. 


and value of point of sale advertising 


12 Soho Square, London, W.1 

| FLEXICHROME is « superb new colour 
— process Full particulars from 

hilip Gotlop Photographs lid 

| 24 Kensington Church St., WS. WES 

' 


; 410 
MULTILETH MODEL 50 FOR SALE, id. 
Seg Please —. en 5 a of educa- in excellent condition. Apply Mesars NO raed be paid 
4 uon an past cxperience " < bi 2-13 r’ e 
Box 1188 Ad. Weekly 180 Fleet St EC4 Dumak (Postal Publicity) Lid.. 12-1 Call, write or ‘phon 


Bishops Court, Old Bailey, E.C.4 


STAFFS ORGANISATION | — Ms 
HEDLEY BYRNE CHANGE OF ADDRESS OF igh Hethers, Lenten, | AA. & 1.P.A. EXAM 
4 : 7: Please no a A 
. & CO. LTD. ~ yay * 4 - ee bate se mend SPECIAL 
; Wethersfield Braintree, Essex. Tel 


ES 140, PARK LANE, W1 a a ae “TRAUOR requires Avent Nt SUMMER TERMS 


Box Ad. Weekly 180 Pleet St BC4 | at a3 
PERSONAL EXHIBITIONS—TRADE AND PRO- Hat apes pasted 1-8, -— 
invite applications from up-and- FESSIONAL. Organisers of ‘ 


inter- 
: | ; - ' exams are available at reduced 
COPY, PROOFS, BLOCKS ki nationa known Exh offer 
ae coming delivered by District Mewenser wide experience and all necemary re fees! These practical and up-to- 
cid REGent 1026, 191 Piccadilly. WI. sources to Associations, Trade Groups date courses have been prepared 
CREATIVE etc., desiring to establish their own by experienced and successful 
FREE LANCE SERVI = = apes a ~e ~ ations treated advertising men with your special 
’ trictest coniidenc “ 
. T MEN ES Box 1140 Ad. Weekly 180 Pleet St BC4 — ag — Enrol now and 
* LAYOU LAYOUT ARTIST (Ex. Fig.) specialises | SLR SCREEN FIRM, displaying at w eee 
“im folders and brochures seeks local trade fair, willing to represent We also give Vary training 
— agency trained — commresions any ce wore ity ; ay : A, in COMME RCIAL AR ¥ 
: gency Box 1159 Ad. Weekly 180 Fleet St EC4 — ~~ * =. . i. iamam POSTER DESIGN, L ETTER- 
COPY OF ALL KINDS quickly — ee ING and SIGN WRITING. 
Ay who would like to take up thoroughly executed You name fee : w for f 
. FLA. 7042 rite for free book about our service 
x ments in 
: Sumy cremted eppelanmans EXPERIENCED COPYWRITER. now PRINTERS end for details of our Special Summer 
z their Studio. in very senior post in one of the | Term Offer 
be: largest and most successful London PERIODICAI PRINTER wanted for DEPT. 2F, 
3 Write or ‘phone Mr. Quy agencies, would undertake campaign | first-class m Trade Journal INTERNATIONAL CORRESPONDENCE 
planning in all its phases for agencies Must be capable “of producing top 
MAYfair 5026. with progressive outlook on adver- | quality colour work and giving good SCHOOLS, Internationa! Busidings, 
trang Write | service London areca preferred Kingsway, London, W.C.2. 
Box 1065 Ad. Weekly 180 Pleet St EC4 | Box 1150 Ad. Weckly 180 Fleet St BC4 


a Phone your classifieds to CHA 8844 (Ex 25) 


| 
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PANORAMA spetts satety--- 


OPPORTUNITY 


Get into Cartoon Film 
Production for Cinema 
and T.V. 


Experienced Poster and Decorative Artists 
, and Cartoon Illustrators wanted by leading 
Commercial Film Production Company. 
Previous knowledge of animation not neces- 
sary. Send details of experience, age and 
salary required. Samples of work to be 
submitted when personal interview is ar- 
ranged. 


Box 1183 
Advertiser's Weekly 180 Fleet Street EC4 


Industrial 


Safety 
Equipment 


— STOP PRESS — 


OBE for British Overseas Fairs man 


(See page 559) 


The Journal 
read by the 


Executives 
who influence 
buying 
decisions 


180 FLEET ST., LONDON, 


EC4. 


Published by the Proprietors, BUSINESS PUBLICATIONS Lid., 


une 9. 1955 


TEL. CHAncery 8844 


In the Birthday Honours list, 
other OBEs go to Dennis Alfred 
Lamb, gencral manager, British 
Overseas Fairs Lid.; John White 
Shand, chief regional officer, 
Northern region, Central Office of 
Information; and Eric Merrill, 
senior information officer, Southern 
Command, War Office. 

The British Empire Medal (Civil 
Division) goes to Mrs. M. G. 
French, welfare worker at Odhams 
Press Ltd. who runs a National 
Savings group with 500 members. 


R. L. Rowney, editor, announced 
details of how “Mercantile Guar- 
dian” beat rail strike to get their 
344-page BIF number to every trad- 
ing country in the world. When 
strike started and GPO imposed 
8oz. limit on postal limit, over 
10,000 of the more than 20,000 
copies, each weighing 32 o7z., had 
still to be sent off. Customs and 
foreign exchange formalities were 
completed as soon as possible, and 


' a director and members of “Mer- 


cantile Guardian” staff sailed with 

remaining copies for Ostend, where 

last copies were sent off through 

—* post yesterday (Wedne~ 
y). 


Ernest Borneman, or of 
Alfred Pemberton’s TV, films and 
radio division, is on a visit to 


Caneda and the US to study latest 


at their office at 180 ) Fleet ‘Street, London, E ECs 
Printed in England by St. Clements Press Lid 


Portugal S$ 


TV developments in America. He 
attended the recent International 
Television and Radio Engineers’ 
Convention at Washington. 


First issue ap 
“Passenger & 


rs this month of 
;uest Handling.” a 
companion to monthly periodical 
“Cargo Handling.” Circulation is 
to shipowners, marine terminal 
managements, airline companies, 
airport managements, hoteliers. 
railway authorities and coach 
rating c blish 
Term minus Publications Ltd. Price Is 
S. K. Baker joined the 
from Benn Bros. as adver- 
tisement representative to assist 
E. A. Blown, advertisement director 
of Terminus Pub‘ications Ltd. 


At a meeting of board of direc- 
tors of Press Association Ltd. fol- 
lowing —_— meeting, Harry Lind- 
ley Huddersfield Examiner”) 
docted’ chairman of the Association 
for ensuing year, and J. L. Burges 
vice-chairman. 


(Phone: Chancery 8344) 


Kingsway, London, W.C.2 
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